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*  THEADS 
FROM  OUTER  SPACE 
ARE  COMIHG. 


M  'Jit-f i’l 

We  deliver  newspaper  ads 
at  the  speed  of  light. 


Look  up.  A  dream  come  true  is  orbiting 
22,300  miles  above  your  head.  It’s  the  high 
tech  cornerstone  of  the  AD/SAT  Network, 
a  satellite  that  delivers  ads 
directly  to  your  newspaper. 

At  the  speed  of  light. 

It  all  starts  with  one  solitary 
piece  of  repro  material  from  an 
advertising  agency,  and  ends 
moments  later  at  newspapers  across 
America  as  a  facsimile  that’s  a  dead 
ringer  for  the  original.  No  missing, 
mangled  or  delayed  ads.  No  missed 
insertions.  No  lost  revenue.  Plus  the 
bonus  of  an  on-line  message  system 
that,  for  the  first  time,  links  ad 
agencies,  newspapers  and  their 
representatives. 

This  fall  the  AD/SAT  Network 
goes  operational,  serving  advertis¬ 
ing  agencies  and  demonstration 
newspapers. 

For  years  it’s  been  your 
dream.  Now  it’s  your  reality. 

And  it’s  time  for  you  to  join  the 
Network.  For  full  details,  contact 
AD/SAT,  540  Madison  Avenue, 

36th  floor.  New  york  10022.  Phone 
(212)872-1491. 


A  pledge 


With  the  return  to  local  ownership. 
The  Chicago  Sun-Times  now  can  look 
forward  to  a  secure  future  while  con¬ 
centrating  on  fulfilling  its  obligations 
to  its  readers,  advertisers,  employees 
and  the  community  at  large. 

What  is  this  obligation? 

To  offer  our  readers  a  newspaper 
that  is  vigilant  and  unafraid  in  pursuit 
of  the  truth,  yet,  at  the  same  time,  fair 
and  considerate;  a  newspaper  that  in¬ 
forms  as  well  as  amuses;  a  newspaper 
that  positions  itself  as  a  strong  sup¬ 
porter  of  the  Chicago  area  and  its 
unique  virtues. 

And  to  our  advertisers,  we  pledge  our 
energies  to  publish  a  newspaper  that 
will  command  the  respect  of  its  read¬ 
ers.  We  believe  our  function  is  to  pro¬ 
duce  the  best  possible  newspaper;  by 
doing  so  we  provide  the  most  effective 
vehicle  for  the  commercial  objectives  of 
our  advertisers. 

We  also  believe  our  mandate  is  to 
offer  tbe  community  a  publication  that 
will  support  objectives  worthy  of  its 
elected  officials  yet  at  the  same  time 


feel  free  to  apply  the  cold  searchlight 
of  truth  on  those  who  violate  their 
public  trust. 

Our  commitment  is  to  turn  out  the 
best  newspaper  Chicago  has  ever  had, 
and  toward  this  end  we  pledge  to  offer 
members  of  the  Sun-Times  staff  an 
environment  that  instills  a  sense  of 
pride  in  being  part  of  a  creative,  dy¬ 
namic  and  challenging  publishing  en¬ 
terprise. 

This  is  a  time,  under  the  new  owner¬ 
ship,  for  change,  renewal  of  worthwhile 
objectives,  adoption  of  some  new  ones, 
and  dedication  to  some  important  jour¬ 
nalistic  principles. 

The  Sun-Times  has  been  an  interest¬ 
ing  newspaper  in  the  past  couple  of 
years.  Now  we  pledge  to  become  a 
better  one. 

Robert  E.  Page 

President  &  Publisher 
The  Chicago  Sun-Times 


We’re  3nHir  newspaper, 

Chicago 

^and  we’re  better 
than  ever! 

Th&Chicago  Sun-Times 
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AUGUST 

10-14— National  Advertising  Co-operative  Network,  Semi-Annual  Meeting 
and  Sales  Seminars,  Old  Town  Holiday  Inn,  Alexandria,  Va. 
21-23— West  Virginia  Press  Association,  Annual  Convention,  Sheraton  Mar- 
tinstxjrg  Inn,  Martinstxjrg,  W.  Va. 

24-27— New  York  Newspaper  Publishers  Association,  Annual  Meeting,  The 
Sagamore  on  Lake  George,  Bolton  Landing,  N.Y. 


SEPTEMBER 

5-7— Environment/Chemophobia  Conference  for  Journalists,  Cospon¬ 
sored  by  the  Foundation  for  American  Communications  and  the 
Joyce  Foundation,  Harrison  Conference  Center  of  Lake  Bluff,  III. 
5-7 — Missouri  Circulation  Managers  Association,  Holiday  Inn,  Joplin. 
10-12 — American  Society  of  Sunday  and  Feature  Editors,  Palliser  Hotel, 
Csilgary,  Canada. 

10-12— International  Newspaper  Promotion  Association,  European  Division, 
Conference,  Nova  Park  Hotel,  Zurich,  Switzerland. 

10-12— Interstate  Advertising  Managers  Association,  Sheraton  Lakeview 
Resort  Hotel,  Morgantown,  W.  Va. 

10- 12 — Pennsylvania  Newspaper  Publishers'  Association,  Classified  Sales 

Conference,  Sheraton  Hotel,  Danville. 

11- 13 — Illinois  Press  Association,  Annual  Convention,  Ramada  Renais¬ 

sance,  Springfield. 

11-14 — SNPA,  Leadership  Meeting,  White  Sulphur  Springs,  W.  Va. 
15-19— Inter  American  Press  Association,  42nd  General  Assembly,  Four 
Seasons  Hotel,  Vancouver,  B.C.,  Canada. 

18-20— Independent  Free  Papers  of  America,  Annual  Conference,  Marriott 
Airport  Hotel,  St.  Louis. 

20 — New  Jersey  Press  Association,  Advertising  and  Circulation  Confer¬ 
ence,  Henry  Chauncey  Conference  Center,  Educational  Testing 
Service,  Princeton,  N.J. 

20-23 — Central  States  Circulation  Managers  Association,  The  Concourse, 
Madison,  Wise. 

20- 24 — Canadian  Classified  Managers  Association,  Valhalla  Inn,  Thunder 

Bay,  Ontario. 

21- 24 — International  Newspaper  Promotion  Association,  Western  Region 

Conference,  Tropicana  Resort,  Las  Vegas. 

21- 25— Newspaper  Advertising  Executives  Association,  Annual  Confer¬ 

ence,  Sheraton  Cavalier,  Saskatoon,  Saskatchewan,  Canada. 
23-24 — International  Videotex  Industry  Exposition  and  Conference,  Jacob 
Javits  Convention  Center,  New  York  City. 

23- 26— National  Conference  of  Editorial  Writers,  The  Mills  House,  Charles¬ 

ton,  S.C. 

24- 27— National  Newspaper  Association,  Convention,  Opryland  Hotel, 

Nashville. 

24- 27— Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  Sheraton  Station  Square,  Pittsburgh. 

25- 28 — New  England  Newspaper  Operations  Association,  48th  Annual 

Conference,  Sheration  Islander,  Newport,  R.l. 

SeminarsIWorkshops/Clinics 

AUGUST 

10-16 — The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/Graph¬ 
ics  College  Fellowship  Seminar,  St.  Petersburg. 

24-27— SNPA  Foundation,  Seminar,  Business  Sections:  Daily  and  Weekly, 
Texas  Tech  University,  Lubbock. 

SEPTEMBER 

2- 8 — ANPA/INPA,  Newspaper  Executives  Marketing  Seminar,  Scottsdale 

Conference  Center,  Scottsdale,  Ariz. 

3- 5— ICMA  Legal  Symposium,  Vanderbilt  Plaza  Hotel,  Nashville. 

7-10 — SNPA  Foundation  Seminar,  Meeting  Competition  for  the  Advertising 
Dollar,  Trinity  University,  San  Antonio,  Texas. 

8-11/15 — The  Poynter  Institute  for  Media  Studies,  Management  and  Entre¬ 
preneurship  for  Graduate  Students,  St.  Petersburg. 

10-12— ICMA/Ohio  State  University  Circulation  Management  Seminar, 
Columbus. 

14-16— SNPA  Workshop  for  Smaller  Newspapers,  Four  Seasons  Hotel,  San 
Antonio. 

22- 25— ANPA  Management  Development  Workshop,  The  Knickerbocker, 

Chicago. 
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About  Awards 


Best  ethics  teachers.  The  Poynter  Institute  for  Media 
Studies  announced  the  winners  of  its  1986  Fellowships  for 
Excellence  in  Teaching  of  Journalism  Ethics.  The  winners 
conducted  a  week  long  seminar  on  ethics  at  the  Poynter 
Institute  May  27-30. 

The  winnners  were:  Clifford  Christians,  University  of 
Illinois  at  Champaign-Urbana;  Robert  C.  Cole,  Trenton 
State  College;  Thomas  W.  Cooper,  Emerson  College; 
Richard  Cunningham,  New  York  University;  Mark  Fack- 
ler,  Wheaton  College;  Tom  Goldstein,  University  of  Cali¬ 
fornia,  Berkeley;  Louis  W.  Hodges,  Washington  and  Lee 
University;  Donald  J.  McKenna,  Seton  Hall  University; 
Philip  Patterson,  Oklahoma  Christian  College;  David  Pro- 
tess,  Northwestern  University;  Lee  Wilkins,  University 
of  Colorado  at  Boulder;  and  Howard  M.  Ziff,  University  of 
Massachusetts. 

Thurher  Writers.  Authors  Jane  Temple  Howard  and 
Peter  Meinke  have  been  selected  as  the  1986-87  James 
Thurber  Writers  in  Residence.  Each  writer  will  live  in  the 
restored  home  of  James  Thurher  in  Columbus,  Ohio,  work 
part-time  at  the  Columbus  Dispatch  and  the  Ohio  State 
University  School  of  Journalism  and  continue  writing  on 
new  projects. 

N.Y.  Newswomen  winners.  The  Newswomen’s  Club  of 
New  York  cited  six  newspaper  women  for  excellence  in 
journalism. 

The  women  were;  Marie  Cocco,  Jennifer  Preston,  Jane 
Fritsch,  Amei  Wallach  and  Lois  Wingerson,  all  of  News- 
day  and  Julie  Salmon,  film  critic  for  the  Wall  Street 
Journal. 

Big  Winner.  The  Houston  Post  recently  won  14  first- 
place  awards  in  the  Press  Club  of  Houston  Excellence  in 
Journalism  1986  competition. 

The  Post’s  first-place  awards  included  investigative 
reporting,  spot  news,  news  feature,  commentary,  editorial 
cartoons,  sports  features,  color-feature  photos  and  spot 
news  photos  in  black  and  white. 
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\^AT  WE  CAN  BRING 

TO  YOUR  TABLE  .. . 

!  .  ‘  ■  ) 


(412)  741-1466 

ROY  MONGElii 
ANNAPOUS 
<301)268-7007  i 

SELBY  OTIEAR 


'Comics 


(404)768-1442  '  j. 

CHARLIE  WHLLiAMS 
NEW  YORK 
(212)921-2662  ^ 


i^nday  l^agazili 


TV  Magazines 


You  can  join  the  more  than  200  newspapers  who  have  increased 
their  revenue  opportunities  by  utilizing  Treasure  Chest  as  their 
marketing  partner  as  well  as  their  printer. 

!,  For  addition^  information!  please  contact  your 
I  sales  I  representative  at*  the  location  listed  below: 


treasure  chest  Company  Inc. 


I 


5 


I 


A  news  center 
in  its  own  right .  .  . 


.  .  .  the  Classified  Pages  of  EDITOR  & 
PUBLISHER,  where  thousands  of  newspaper 
people  get  together  every  week. 

Whether  you’re  looking  for  an  editor,  a  sales 
rep,  an  ad  manager,  reporter,  cartoonist, 
professor,  graphic  designer,  pressman, 
circulation  manager  .  .  .  you  will  reach  more 
and  better  prospects  with  an  advertisement  in 
EDITOR  &  PUBLISHER. 


CLASSIFIED 


It’s  your  people-to-people  meeting  place 

Rates  and  order  form  in  Classified  section  .  .  . 
All  mail  and  calls  go  to:  EDITOR  & 
PUBLISHER,  11  West  19th  St., 

New  York,  N.Y.  10011  •  212  675-4380 


Editorial  workshop 


By  Roy  H.  Copperud 


Bottom  of  the  File  No.  627 

In  the  bottom  of  my  files  I  have  unearthed  a  clipping 
about  a  glossary  prepared  by  the  State  of  California  some 
time  ago  in  connection  with  a  project  to  ban  discrimination 
in  the  state  work  force. 

This  glossary  said  that  gay,  described  as  an  older  term 
than  homosexual,  is  preferable  as  less  formal  and  clinical 
in  tone.  Regardless,  homosexual  is  so  well  established  that 
there  seems  no  point  in  attempting  to  dislodge  it,  and  in 
fact  it  appears  to  be  in  wider  use  than  gay.  Contrary  to 
some  assumptions,  incidentally,  gay  is  not  slang  but  stan¬ 
dard. 

Gay,  the  glossary  added,  may  be  used  in  reference  to 
either  men  or  women,  but  some  gay  women  prefer  the 
descriptive  lesbian,  and  should  be  deferred  to  in  this  re¬ 
spect.  The  terms  dyke,  fag,  and  queer  were  described  as 
cruel,  derogatory,  and  offensive,  which  should  come  as  no 
news  to  anyone.  To  this  list  might  be  added  fairy  and 
pervert.  There  are  other  standard,  inoffensive  terms  for 
homosexual,  but  they  are  little  known  and  seldom  seen: 
among  them,  hermaphrodite  and  epicene. 

I  was  pleased  to  find  that  the  glossary  concurred  in  an 
objection  I  had  expressed  concerning  the  journalistic 
favorite,  sexual  preference,  as  used  in  connection  with 
homosexuals  is  an  asinine  and  inexact  expression,  one  that 
could  apply  precisely  only  to  a  bisexual  whose  preference 
at  one  time  might  lie  in  one  direction  and  at  another  time  in 
another. 

Recently  lawsuits  in  which  women  charged  harassment 
by  sexual  advances  from  supervisors  on  their  jobs  have 
been  in  the  news.  A  critical  point  in  these  suits  is  whether 
the  complainant  consented  to  intimacies,  that  is,  whether 
the  acts  were  consensual.  The  word  is  often  misspelled 
consentual,  for  reasons  that  need  no  explanation,  but  there 
is  no  such  term. 

Wayward  Words 

“This  novel  is  a  good  read.”  Read  as  a  noun  is  disagree¬ 
able,  though  this  is  just  a  matter  of  my  own  opinion.  I  have 
never  encountered  it  except  in  the  effusions  of  book  re¬ 
viewers.  Dictionaries,  however,  accept  it  as  standard. 
Webster  says  the  usage  is  chiefly  British,  and  cites  “I 
thought  I  would  have  a  read  in  it  presently  —  Rose 
Macauley.”  Earlier,  I  commented  on  other  expressions 
beloved  by  reviewers  generally,  such  as  romp  (usually,  “a 
splendid  romp”  in  reference  to  a  lighthearted  perform¬ 
ance),  stunning,  consummate  artistry,  and  adequate, 
among  others.  Recently  accessible  has  been  admitted  to 
their  special  vocabulary,  in  the  sense  comprehensible  or 
not  repellent,  usually  in  reference  to  avant-garde  music. 

Copy  Talk,  the  Canadian  Press  critique,  gave  these  ex¬ 
planations  of  terms  that  I  had  wondered  about  for  a  long 
time: 

“A  caller  who  sits  all  the  way  through  movie  credits 
wondered  about  the  term  best  boy.  ‘How  come  there’s 
never  a  best  girl?’  she  asked.  Because  it’s  a  job  that  calls 
for  muscle.  The  best  boy  is  the  member  of  the  film  (or 
stage)  crew  who  makes  himself  generally  useful  to  the 
gaffer  and  the  key  grip. 

“The  gaffer  is  the  key  electrician  and  the  key  grip  is  the 
chap  who  moves  heavy  equipment  and  lays  the  track  for 
the  camera  to  move  along.” 


EDITOR  &  PUBLISHER  for  July  26,  1986 


“We’re  known  by  the 
company  we  keep” 

Ask  Bucky  Johnson-  Advertising  Director 
of  the  Columbia  SC  State  Record 


"At  Columbia  Newspapers,  Ire., 
our  primary  purpose  is  to  provide 
our  readers  with  informative 
entertaining  products  which,  in  turn, 
translate  into  well  spent  media 
dollars  for  advertisers 

Our  magazine  is  tangible  proof 
that  Print  Marketing  Concepts 
concurs  with  our  practice  of 
catering  to  reader  and  advertiser 
alike. 

This  was  our  first  year  working  with 
PMC,  and  with  their  assistance,  we 
sold  almost  200  more  irrches  than 
last  year.  More  importantly,  all  of  the 
TV  advertisers  committed  to  52 
week  contracts  Now,  that's 
effective  selling  of  a  quality 
pxoduct! 


Bucky  Johnson 
Advertising  Director  of  The 
Columbia,  &C  State  Record 


Thanks,  PMC' 


PMC  is  the  acknowiedged  leader  in  the  sales  and  '  I 

production  ot  weekly  television  magazines  tor  i 

^mT^RKETING  CONCEPTS  selis  and  produces 
a  weekly  quartertolded  TV  magozirre  tor  newspapers  V 

guaranteed  to  pay  tor  itself  and  return  a  profit.  \  ^ 

PMC  will  give  your  readers  the  most  \  - 

comprehensive  TV  magazine  produced;  complete  \ 

with  the  most  accurate  and  up-to-date  listings  from  ^ 

Tribune  TV  Log.  You'll  get  the  format  ot  your  choice 

with  roiling  iogs  and  multi-line  grids.  In  additbn,  we  are  L_ _ ' 

the  only  company  that  will  give  you  an  alphabetized  - - - 

cable  TV  movie  listing,  a  comprehensive  weekly  sports 

breakout  and,  tor  your  late  night  viewers,  a  night-owl  grid.  Your  television  magazine  will  be  customized  to 
meet  the  requirements  ot  your  market  and  have  a  severvday  shelf  life  for  your  advertisers. 

Let's  talk  more  about  PMC's  innovative  sales  strategy,  your  editorial  needs,  and  the  actual  profit  we  can 
guarantee  your  newspaper.  The  select  company  we  keep  increases  every  week.  Call  Charles  Dye  or 
Jack  Mirich  and  hear  how  PMC’s  program  can  benefit  your  newspaper.  The  number  is  (713)  780-7055. 


PRINT  MARKETING  CONCEPTS 
3100  Wllcrest*  Suite  197 
Houston  TX  77042 


Six  reasons 
T^yP^radeis 
America’s  Sunday 
magazine. 

Wha  Who  they  read  week  after 
Prize-winning  authors  like  Norman  MaUer,  David 
Halberstam,  Call  Sagan. 

What.  What  they  read  avidly:  “Personality 
Parade”— America’s  best-read  feature  in  print. 

Touching  stories  like  that  of  James  Stephens— a  man 
who  dedicated  his  life  to  saving  chUdren  of  lepers.  And 
opinion  makers/newsmakers  like  John  Kenneth 
Galbraith  and  President  Reagan. 

Wtere.  Where  they  read  articles  that  are  some  of 
the  most  quoted  in  the  world. 

Whji  Why  they  read  it.  Because  Parade  captures  - 
the  fabric  and  texture  of  their  lives.  Sunday  after 
Sunday.  - 

When.  Sunday  morning.  With  Jack  And^§^Oia^f 
Washington.  Dick  Schaap  on  sports.  Earl 
health.  And  colorful  profiles  and  useful  inf(^|^^^K| 
ftom  James  Brady  and  Gail  Sheehy.  As 
tips  and  recipes  from  food  editors  Sheila  Lulpw®™™ 
Julee  Rosso,  authors  of  the  best-selling 

Fkw.  How  does  all  this  affect  you?  Newspaper 
respond  to  their  readers.  And  readers  respond  to 
Parade.  So,  last  year,  more  than  150  newspap^ 
responded  by  adding  Parade.  Find  out  mope|^]^;^ 
Parade  for  your  newspaper.  For  more  informi^ksa,  ( 
Parade’s  Publisher,  Carlo  Vittorini  at  (212)  STS-TOOte.*; 
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GOSS 


Newspaper  Products 


1 


WE  PUT  OUR  NAME  ON 


The  introduction  of  a  Goss® 
press  is  an  event  of  major  sig¬ 
nificance.  You  can  be  sure  it 
isn't  undertaken  lightly.  The 
Goss  Flexo  press  design  first 
had  to  prove  itself.  And  it 
has — convincingly.  Under 
deadline  pressure.  Producing 
four-color  112-page  newspa¬ 
pers  and  advance  runs  in  the 
pressroom  of  a  major  metro¬ 
politan  daily.  Only  a  flexo  press 
that  measures  up  to  that  kind - 
of  evaluation,  to  our  uncom¬ 
promising  standards  of  per¬ 
formance,  reliability  and  ease 
-  of  operation,  could  qualify  for 
the  Goss  name,  which  repre¬ 
sents  a  century  of  leadership. 

The  70,000  cph  Goss  Flexo 
press  incorporates  advance¬ 
ments  that  make  flexo  a  viable 
option  for  the  industry  today. 
As  customer  needs  grow  for 
color  and  paging,  modular 
design  permits  the  Goss  Flexo 
press  to  grow  with  added 
units,  halfdecks,  full  decks  and 


upper  decks.  With  a  variety  of 
cylinder  arrangements,  up  to 
six  colors  can  be  printed.  Uni¬ 
form  ink  application  is  pro¬ 
vided  by  an  inker  developed  by 
Paper  Converting  Machine 
Company,  our  flexo  partner 
and  a  leading  manufacturer  of 
flexo  equipment  for  the  pack¬ 


aging  industry  for  40  years. 

Ink  cleanup  is  made  easy  by 
an  automatic  washup  system. 
The  press  is  protected  by  an 
interlock  system.  Plating  of 
units  and  halfdecks  is  fast  and 
accurate  with  the  Goss  mag¬ 
netic  lockup.  Simple,  reliable 
press  control  is  maintained 


FLEXO 


FLEXO. 


from  a  touch-sensitive  unit 
panel  or  remote  console.  And 
the  press  is  available  in  a  variety 
of  cutoffs,  50"  to  60"  web 
widths,*  and  with  a  range  of 
folders  for  product  versatility. 

In  short,  the  Goss  Flexo  press 
can  give  you  all  of  the  recog¬ 
nized  advantages  of  the  flexo 
process  in  a  high-volume  press¬ 
room.  Start-up  is  reduced  to  an 
armful  of  papers.  Very  few  on- 
the-run  adjustments  are  neces¬ 
sary.  Bright  spot  and  process 
color  is  achieved  with  water- 
based  flexo  inks — and  with  no 
rub-off. 

Above  all,  you  can  share  our 
confidence  in  the  process  as 
carried  forward  by  the  Goss 
Flexo  press — confidence 
earned  by  performance.  We 
have  the  same  commitment 
to  leadership  in  flexo  that  we 
are  known  for  in  offset.  A  com¬ 
mitment  characterized  by  con¬ 
tinuing  research,  materials 
testing,  extensive  training  and 


With  the  modular  design  of  the  Goss 
Flexo  press  units,  you  can  expand  to 
three,  four,  five  or  six  colors  by  adding 
halfdecks,  full  decks,  upper  half  decks 
and  upper  full  decks — whenever  you 
need  them.  Goss  Flexo  units  can  replace 
all  the  units  in  a  letterpress — or  individ¬ 
ual  units  to  increase  the  color  capability 
of  a  press. 


full  support  by  the  Goss  parts 
and  service  network. 

Goss  Newspaper  Products: 
First  in  offset.  Now  first  in 
flexo. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 
Chicago,  IL  60650.  Or 
phone  312-656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 
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Ban  on  advertising 

The  United  States  Supreme  Court  decision  upholding  Puerto 
Rico’s  partial  ban  on  casino  advertising  is  the  first  time  the  Court  has 
withdrawn  the  protection  of  the  First  Amendment  from  commercial 
speech.  It  will  encourage  others  to  intensify  their  efforts  to  persuade 
Congress  that  advertising  for  products  such  as  tobacco  and  alcohol 
should  be  prohibited,  in  our  opinion. 

Puerto  Rico’s  law  banned  casino  advertising  to  the  people  of  that 
island  but  permitted  advertising  to  tourists.  We  would  have  thought 
such  blatant  discrimination  would  have  been  upset  quickly  by  the 
Court. 

It  won’t  take  the  anti-liquor  and  anti-tobacco  forces  long  to  mar¬ 
shall  their  forces  to  take  advantage  of  the  precedent  just  set  by  the 
Court.  Justice  Brennan’s  strong  dissent  said  with  the  law  “the  gov¬ 
ernment  seeks  to  manipulate  private  behavior  by  depriving  citizens 
of  truthful  information  concerning  lawful  activities.”  The  decision 
gives  government  “unprecedented  authority  to  eviscerate  constitu¬ 
tionally  protected  expression,”  he  said. 

We  are  afraid  the  anti-advertising  forces  will  try  to  take  advantage 
of  that  “authority”  in  the  near  future. 

A  sad  indictment 

It  is  a  sad  indictment  of  the  press  that  reporters  knew  about  the 
problems  plaguing  the  shuttle  Challenger  but  the  story  was  never 
told  because  of  their  complacency,  as  was  asserted  at  the  annual 
convention  of  Investigative  Reporters  and  Editors  in  early  June. 
E&P's  story  (July  12,  page  11)  said  a  panel  of  journalists  “agreed” 
with  that  statement. 

The  recital  is  a  sorry  tale  of  how  experienced  reporters  became 
lackadaisical  because  of  the  success  of  earlier  flights.  NASA’s  PR 
apparatus  was  spoon-feeding  them  material  and  questions  were 
quickly  and  efficiently  answered  and  defused. 

The  explanations  are  plausible,  in  hindsight.  Also,  had  any  report¬ 
er  developed  a  story  that  disaster  was  imminent  he  probably  would 
have  been  denounced  as  arrogant,  scorned  as  an  alarmist,  and  might 
have  lost  his  job.  Only  the  shuttle  disaster  would  have  provided 
vindication. 

Also,  in  defense  of  the  press,  everyone  else  associated  with  NASA 
and  the  shuttle,  including  major  suppliers,  were  similarly  compla¬ 
cent.  We  hope  our  space-age  reporters  will  never  again  permit 
themselves  to  be  put  to  sleep  in  similar  fashion.  They  should  have 
learned  their  lesson. 

Arising  from  the  ashes 

In  the  breakup  of  the  Bell  System,  under  the  consent  decree, 
AT&T  and  the  Bell  operating  companies  are  prohibited  from  engag¬ 
ing  in  electronic  publishing  and  the  ownership  or  control  of  the 
information  flowing  over  their  lines.  Senator  Robert  Dole  has  intro¬ 
duced  a  bill  transferring  administration  of  the  consent  decree  from 
the  Justice  Department  to  the  Federal  Communications  Commis¬ 
sion.  With  FCC’s  history  of  lifting  restrictions,  that  would  amount  to 
a  go  ahead  to  all  the  Bell  companies.  Watch  out! 
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Letters  to  the  Editor 


Meets  Bradlee  part  way  on  credibility  issue 


I  stop  well  short  of  Ben  Bradlee’s 
comments  that  newspapers  have 
“panicked”  unnecessarily  about 
credibility,  and  that  money  spent  on 
polls  of  public  attitudes  is  “wasted” 
(Editor  &  Publisher,  May  31). 

But  I’ll  march  part  way  down  the 
road  with  Ben.  The  quest  for  credibil¬ 
ity  can  be  over-emphasized,  and 
squeeze  out  other  newspaper  priori¬ 
ties  such  as  effectiveness. 

If  you  become  devoted  to  making 


everyone  love  you,  and  believing  ev¬ 
ery  word  you  print,  then  you’ll  leave 
out  a  lot  of  words  that  should  be 
printed.  You’ll  be  dodging  the  hard 
issues  and  questions. 

Newspapers  have  always  lived 
with  hostility,  anger  and  disbelief, 
and  always  will.  Within  limits,  those 
negative  manifestations  have  a  posi¬ 
tive  meaning  —  that  we  are  journalis¬ 
tically  effective,  that  we  matter. 

You  must  get  your  facts  right,  of 


course.  And  you  should  march  to  the 
same  cadence  as  most  of  your  read¬ 
ers,  most  of  the  time.  But  you  should 
not  march  shoulder  to  shoulder  with 
them;  you  should  be  at  least  a  half¬ 
step  ahead,  even  though  some  think 
that  puts  you  out  of  step. 

Elwood  M.  Wardlow 

(Wardlow  is  associate  director  of  the 
American  Press  Institute,  but  these 
views  reflect  his  own  opinions.) 


Defends  his  little  brother,’  MTV  president 


I  must  defend  my  little  brother 
against  Dr.  John  K.  Hartman’s  letter 
to  the  editor  (E&P,  June  28). 

Dr.  Hartman  first  repeated  the  the¬ 
sis  for  a  “generation  gap”  among 
newspaper  readers  that  my  brother, 
MTV  Networks  Inc.  president  Robert 
W.  Pittman,  advanced  at  the  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  meeting. 

However,  Dr.  Hartman  then  chal¬ 
lenged  my  brother’s  ability  to  critique 
newspapers.  His  challenge  was  based 
on  a  4-year-old  Creem  magazine 
assertion  that  Bob  gets  his  news  by 
skimming  headlines  and  has  too  short 


an  attention  span  to  read  The  New 
Yorker. 

Dr.  Hartman  implies  that  a  short 
attention  span  and  a  preference  for 
skimming  headlines  leads  to  an  in¬ 
ability  to  critique  newspapers.  The 
opposite  may  be  true. 

Bob  is  hardly  alone  in  his  unwilling¬ 
ness  to  read  The  New  Yorker.  Its 
circulation  is  about  500,000.  Compare 
that  to  USA  Today's  1.4  million  cir¬ 
culation,  and  remember  that  The  New 
Yorker  has  had  almost  60  more  years 
to  build  its  circulation.  Maybe  USA 
Today  has  better  ideas  about  how  to 
serve  today’s  readers. 


We  all  know  most  “readers”  are 
actually  “skimmers.”  How  else  can 
the  average  newspaper  reader  “read” 
a  daily  newspaper  in  less  than  30  min¬ 
utes?  Bob  may  understand  these  peo¬ 
ple  better  than  Dr.  Hartman. 

Perhaps  Dr.  Hartman  simply 
believes  people  who  have  shorter 
attention  spans  than  The  New  York¬ 
er’s  readers  and  who  skim  newspa¬ 
pers  are  dullards.  That  would  include 
most  Americans. 

Tom  Pittman 

(Pittman,  is  editor  of  the  Northeast 
Mississippi  Daily  Journal,  Tupelo.) 


Says  Pulitzer’s  role  was  remembered 


Dr.  Sidney  Kobre  must  have  been 
out  of  the  country  until  recently. 
Otherwise,  how  could  he  have  made 
such  a  statement  that  Joseph  Pulit¬ 
zer’s  role  in  the  Statue  of  Liberty  has 
been  “overlooked  and  forgotten” 
(Shop  Talk  at  Thirty  —  June  28)7 

Correction 


Thanks  for  including  the  recent 
management  changes  at  the  Seattle 
Times  in  the  May  17  edition. 

However,  I  must  point  out  one 
error.  Carolyn  S.  Kelly  was  most 
recently  advertising  special-projects 
manager,  not  financial  analyst  and 
assistant  circulation  manager-mar¬ 
keting. 

Frances  C.  Malone 

(Malone  is  public  relations  manager 
for  the  Seattle  Times.) 


Several  syndicates  and  wire  ser¬ 
vices  moved  features  on  Pulitzer.  Vir¬ 
tually  every  special  section  I’ve 
seen  —  major,  medium  and  small 
newspaper  markets  —  included  a 
story  and/or  headshot  or  multiple  col¬ 
umn  shot  of  Pulitzer. 


Contrary  to  being  overlooked  and 
forgotten,  the  devil  was  amply  given 
his  due. 

Bruce  Frassinelli 
Easton,  Pa. 

(Frassinelli  is  managing  editor  of  the 
Easton  (Pa.)  Express.) 


Drive  IT  Forever 

Auto  Tips  From  Expert  Bob  Sikorsky 

"This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside.... You  will  be  makins  a  mistake  if  you  do.” 

FRANK  E.  X3HNSON,  executive  editor,  The  Arizona  Daily  Star. 
Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Anseles,  213-852-1579. 
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The  National  Spelling  Bee 
champion  spells  his  Harrisbuig; 
Patriot-Ne^  route: 


Jon  Pennington,  a  Meehan- 
icsburg  Junior  High  student, 
captured  the  National  Spell¬ 
ing  Bee  title  in  Washing¬ 
ton  last  month. 

After  accepting  this  trophy 
from  President  Reagan,  the 
young  champion  returned 
home  to  resume  his  duties  as 
one  of  more  than  1,300 
carriers  of  The  Patriot,  The 
Evening  News  and  the  Sunday 
Patriot-News.  The  Patriot- 
News  reaches  62%  of  the 
adults  in  the  nation’s  82nd 
market,  relying  to  a  great 
degree  on  talented  young  people,  like  Jon,  to  serve  as  the 
bridge  between  our  presses  and  267,000  daily  adult  readers  * 
in  the  metro  Harrisburg  area.  ■  m  sAMMI 

The  dynamic  Patriot-News  carrier  I 
achievement  program  celebrates  its  I 
25th  anniversary  on  August  1,  and  iLvv.  '  Vi 
is  responsible  for  recruiting  and  hold-  J 

ing  such  outstanding  carriers,  who  con-  ^  | 

scientiously  deliver  our  newspapers.  \ 

*  Belden  Associates  1 


Harrisburg  Patriot-News 

Represented  by  Newhouse  Newspapers 


I 


I 
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Voluntary  embargo 

Some  newspapers  knew  of  U.S.  plans  to  assist  Bolivia  in  drug  raids, 
but  delayed  publication  of  stories  for  a  week;  Weinberger  still  mad 


By  M.L.  Stein 

The  U.S.  plan  to  assist  Bolivia  in 
massive  anti-drug  raids  was  known  by 
the  Los  Angeles  Times  and  Washing¬ 
ton  Post  for  a  week  before  they  broke 
the  story  July  16. 

Foreign  editors  of  both  papers  said 
they  had  withheld  publication 
because  of  possible  endangerment  to 
American  personnel,  but  lifted  the 
hold  when  news  of  the  planned  raids 
appeared  in  the  Bolivian  press  July 
15. 


“Some  element  of 
surprise  was  indeed 
iost,”  Weinberger 
asserted  the  same  day  at 
a  San  Diego  news 
conference . . . 


Still,  Defense  Secretary  Caspar  W. 
Weinberger  blasted  the  media  for 
what  he  claimed  were  news  leaks  that 
stripped  the  element  of  surprise  from 
the  U.S. -Bolivian  raids,  which  began 
July  18. 

“Some  element  of  surprise  was 
indeed  lost,”  Weinberger  asserted 
the  same  day  at  a  San  Diego  news 
conference  before  he  delivered  a 
speech  to  the  city’s  Chamber  of  Com¬ 
merce. 

Weinberger  asserted  that  the  lives 
of  160  U.S.  soldiers  and  drug  agents 
participating  in  the  raids  were  jeopar¬ 
dized  because  of  press  reports. 

The  raids,  which  are  expected  to 
last  at  least  two  months,  got  under¬ 
way  with  an  attack  on  a  cocaine  labo¬ 
ratory  near  the  city  of  Trinidad.  Black 
Hawk  helicopters  flown  by  U.S. 
pilots  ferried  more  than  100  Bolivian 
narcotics  officers  to  the  hidden  drug 
manufacturing  site.  No  injuries  were 
reported  during  the  operation. 


“There  was  not  a  shot  fired,” 
Bolivian  minister  of  information  Her¬ 
man  Atelo  told  a  news  conference. 
The  raid  turned  up  no  cocaine,  but 
officers  said  they  seized  a  large 
supply  of  chemicals  used  in  producing 
the  drug  and  arrested  a  pilot,  who 
allegedly  was  trying  to  remove  equip¬ 
ment  frt»m  the  scene. 

Los  Angeles  Times  foreign  editor 
Alvin  Shuster  told  E&P  that  corres¬ 
pondent  Juan  de  Onis,  who  is  based  in 
Rio  de  Janeiro,  flew  to  the  Bolivian 
capital  of  La  Paz  after  learning  of  the 
intended  drug  bust. 

Meanwhile,  Shuster  continued,  the 
Times’  Washington  bureau  obtained 
confirmation  of  de  Onis’  tip.  The  La 
Paz  dateline  story  by  de  Onis  and 
Washington  correspondent  Ron 
Ostrow  reported  that  50  clandestine 
Bolivian  laboratories,  believed  to  be 
the  major  source  of  the  world’s 
cocaine  supply,  were  targeted  for 
raids.  Washington  staffers  Michael 
Wines  and  James  Gerstenzang  con¬ 
tributed  to  the  article. 

“We  did  not  want  to  be  responsible 
for  blowing  secrecy  and  endangering 
American  troops,”  Shuster  said  in 
explaining  why  the  paper  held  the 
story  for  a  week.  Shuster  stated  he 
and  managing  editor  George  J.  Cotliar 
agreed  on  the  hold.  He  added  that  no 
pressure  to  kill  the  story  came  from 
government  officials,  although  the 
latter  stressed  the  “sensitivity”  of  the 
operation. 

Washington  Post  foreign  editor 
Michael  Getler  said  that  correspon¬ 
dent  Bradley  Graham  in  Rio  also 
knew  a  week  in  advance  about  the 
cocaine  raids  and  flew  to  La  Paz, 
where  he  filed  the  story. 

Getler  disclosed  the  Post  also  held 
the  story  for  security  reasons  until  it 
broke  in  Bolivian  newspapers. 

“I  was  not  pressured  by  govern¬ 
ment  officials  in  Washington  to  hold 
back  the  story,  but  Brad  was  under 


some  pressure  in  Bolivia,”  Getler 
continued.  “Actually,  it  was  not  a 
well  kept  secret.  A  lot  of  people  knew 
about  the  raids.” 

Warren  Hoge,  New  York  Times  for¬ 
eign  editor,  said  his  paper  had  some 
inkling  of  the  impending  cocaine 
sweeps  but  did  not  have  enough  hard 
facts  to  break  the  story  before  the 
official  announcement. 

The  Miami  Herald  also  got  some 
prior  word  on  the  operation  but 
“someone  else  was  faster  on  the  draw 
than  we  were,”  said  foreign  editor 
Mark  Seibel,  whose  paper  used  a  Los 
Angeles  Times-Washington  Post 
news  service  story  of  the  planned 
operation. 


“We  did  not  want  to 
be  responsibie  for 
biowing  secrecy  and 
endangering  American 
troops,”  Shuster  said  in 
expiaining  why  the 
paper  heid  the  story . . . 


Associated  Press  foreign  editor 
Nate  Polowetzky  said  of  the  raids: 
“We  knew  about  it  when  it  was 
announced.”  AP’s  July  16  story  came 
out  of  Washington,  with  a  La  Paz 
precede. 

“We  didn’t  know  about  it.  We  were 
caught  red-handed,”  said  United 
Press  International  foreign  editor  Syl- 
vana  Foa  in  Washington.  She  added 
that  UPI  filed  some  information  con¬ 
cerning  the  raids  in  a  July  15  Spanish- 
language  dispatch  from  La  Paz. 

She  noted  that  UPI  moved  an 
“iffy”  story  from  Washington  that 
day,  but  by  July  16  had  flown  staffer 
Tim  Johnson  from  Lima,  Peru,  to  La 
Paz  to  work  with  its  lone  correspon- 
(Continued  on  page  40) 
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Coupon  fraud  in  Florida 

Nine  employees  of  a  newspaper-owned  direct  mail  operation  are  fired 
for  ‘wrongfully  redeeming  coupons’;  no  newspaper  employees  were  involved 


By  Debra  Gersh 

Nine  employees  of  Gold  Coast 
Labeling,  a  direct  mail  operation  of 
the  Gold  Coast  shopper  owned  by  the 
News  and  Sun-Sentinel  Company  of 
Ft.  Lauderdale,  Florida,  have  been 
fired  for  “wrongfully  redeeming  cou¬ 
pons”  the  company  was  to  have 
mailed. 

According  to  Bob  Plaisted,  mar¬ 
keting  director  for  the  News  and  Sun- 
Sentinel  Company  —  publisher  of 
the  Ft.  Lauderdale  News/Sun- 
Sentinel —  the  company  first 
received  information  from  Lindsley 
Home  Care  Center,  a  home  improve¬ 
ment  supply  store,  that  rub-off 
coupons  —  revealing  the  amount  of 
the  discount  at  the  time  of  purchase 
—  from  the  company  were  being  mis- 
redeemed. 

Plaisted  denied  comment  on  the 
details  of  the  investigation,  maintain¬ 
ing  they  are  confidential,  and  he  said 
he  has  no  idea  of  the  total  amount  in 
question. 

E&P  learned,  however,  that 
Lindsley  first  noticed  something 
wrong  when  an  unusually  high  num¬ 
ber  of  100%-off  coupons  —  as 
opposed  to  the  10%  and  20%  dis¬ 
counts  also  offered  during  the 
promotion  —  were  being  redeemed. 

According  to  the  source,  while  the 
usual  return  on  the  100%  discount 
coupons  is  about  1%  on  an  average 
$24  purchase,  this  promotion  was 
showing  a  6%  return  on  an  average 
$800  purchase.  The  100%-ofT  coupons 
were  good  on  purchases  of  up  to 
$1,000. 

Apparently,  workers  in  the  mailing 
operation  figured  out  which  bundles 
contained  the  full-discount  coupons 
by  taking  one  from  the  top,  rubbing 
off  the  amount,  then  taking  one  from 
the  bottom,  and  finding  it  the  same, 
figured  all  those  in  between  must  also 
show  a  100%  discount  when  revealed. 
In  addition,  the  source  said  the  bun¬ 
dles  of  100%  coupons  were  triple- 
banded  and  kept  separate  from  the 
others. 

Lindsley,  after  becoming  suspi¬ 
cious,  apparently  hired  a  private 
detective  agency  —  the  source  did 


not  recall  the  name  —  that  followed 
the  100%  redeemers  into  the  parking 
lot  after  their  purchase,  traced  their 
license  plates,  and  found  them  to  be 
from  the  direct  mailing  operation. 

A  member  of  Lindsley’s  security 
office  said  she  could  neither  confirm 
nor  deny  any  information  about  the 
matter.  She  said  Bob  Yakubec,  direc¬ 
tor  of  the  store’s  security,  was  out  of 
the  office  on  an  investigation  and  in 
meetings,  and  could  not  be  reached 
for  comment.  No  other  officials  at  the 
company  who  might  be  able  to  pro¬ 
vide  information  could  be  reached  for 
comment  either. 


have  been  filed  against  the  former 
employees,  he  said  he  presumes  the 
matter  is  still  under  investigation. 

A  member  of  the  Metro  Intelligence 
Department  of  Broward  County,  who 
was  not  directly  involved  in  the  mat¬ 
ter  but  looked  into  what  transpired  for 
E&P,  said  Lindsley  contacted  the 
Broward  County  state  attorney’s 
office,  which  in  turn  referred  the  case 
to  the  Pompano  Beach  Police  Depart¬ 
ment.  The  police  advised  Lindsley’s 
security  staff  on  an  appropriate 
course  of  action,  although  what  ex¬ 
actly  that  was  is  unknown.  There  is, 
however,  no  police  report  about 


“IVs  important  to  us,  obviously,  because  it’s 
something  we  prefer  didn’t  happen  —  but  it  does,  and 
we  took  aggressive  measures”  to  see  that  nothing  like 
it  happens  again,  Plaisted  said. 


Although  the  source  said  the  News 
and  Sun-Sentinel  Company  may  have 
made  good  to  Lindsley  on  some 
$200,000  worth  of  merchandise,  that 
figure  was  sketchy  and  could  neither 
be  confirmed  nor  denied  elsewhere. 

Plaisted  said  he  was  not  aware  of 
any  reimbursement  made  to  Lind¬ 
sley,  something  he  said  he  would 
know  of  had  it  been  done.  He  also 
stressed  that  the  incident  involved 
only  the  direct  mail  operation  and  not 
the  company’s  newspapers. 

E&P  was  also  told  that  Gold  Coast 
Labeling  employees  were  given  poly¬ 
graph  tests,  and  that  those  dismissed 
were  told  if  they  kept  quiet  about  it  no 
charges  would  be  pressed. 

Plaisted,  however,  who  contacted 
E&P  after  hearing  that  the  magazine 
was  inquiring  about  the  incident,  said 
he  was  unaware  of  any  statements 
made  to  terminated  employees 
regarding  prosecution. 

He  did  say,  however,  that  he 
believes  information  regarding  the 
investigation  was  turned  over  to  the 
Pompano  Beach  Police  Department 
and  the  state  attorney’s  office. 

White  Plaisted  said  he  did  not  know 
of  any  charges  that  may  or  may  not 


the  matter  on  file  in  Pompano  Beach, 
he  said. 

A  prosecutor  from  the  state  attor¬ 
ney’s  office  in  Broward  County 
explained  that,  unlike  some  states, 
the  office  does  not  have  a  special  unit 
to  conduct  its  own  investigations,  but 
instead  relies  on  fact-finding  by 
police,  who  turn  the  paperwork  over 
when  the  investigation  is  complete. 
Thus,  if  there  is  no  police  report  and 
no  official  investigation,  the  state 
attorney’s  office  would  not  be 
involved. 

Pompano  Beach  detective  Sgt.  S.J. 
Campodonico  said  that  Lindsley 
called  and  spoke  to  Det.  Jim  Green,  a 
fraud  detective  for  13  years,  who 
answered  a  technical  question  asked 
by  the  company,  and  that  was  it. 
Campodonico  said  it  is  not  unusual 
for  people  to  call  in  and  ask  questions 
about  how  to  proceed  in  a  matter,  and 
Lindsley,  he  added,  “usually  handles 
its  problems  internally  —  they  fire 
people  and  get  restitution.” 

Campodonico  confirmed  that  there 
is  no  report  on  file,  and  thus  no  official 
investigation  is  being  conducted. 

“It’s  important  to  us,  obviously, 
(Continued  on  page  40) 
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Tobacco  ad  ban  hearings  begin 

House  subcommittee  hears  testimony  from  opponents  of  tobacco  ads 


By  James  E.  Roper 

A  House  subcommittee  has  opened 
a  razzle-dazzle  campaign  against 
advertising  of  cigarettes  and  other 
tobacco  products. 

Before  television  cameras  and  a 
standing-room  only  audience  of 
newsmen  and  other  spectators,  the 
subcommittee  took  testimony  July  18 
from  politicians,  health  officers  and 
entertainment  personalities  who 
denounced  manufacturers  of  the 
products,  the  advertising  agencies 
who  promote  them  and  the  organiza¬ 
tions  that  accept  their  money  — 
newspapers,  magazines,  billboard 
operators  and  sponsors  of  entertain¬ 
ment  events. 

Pending  before  Congress  are  bills 
to  ban  advertising  and  other  promo¬ 
tions,  or  deny  income  tax  deductions 
for  the  firms  that  pay  the  costs. 

For  a  fail-back  position,  some  of 
the  anti-tobacco  forces,  including  the 
American  Cancer  Society,  also  talk  of 
severely  restricting  the  contents  of 
tobacco  ads  as  an  interim  step. 

Such  measures  seemed  to  have  vir¬ 
tually  no  chance  of  passage  at  this 
session  of  Congress,  which  is  eager  to 
adjourn  for  the  congressional  elec¬ 
tions  this  fall. 

This  outlook,  however,  did  not 
deter  the  House  health  and  the  envi¬ 


ronment  subcommittee  under  the 
chairmanship  of  Rep.  Henry  A.  Wax- 
man  (D.-Calif.). 

In  opening  the  hearing  that  he  had 
called,  Waxman  declared  that  the  use 
of  any  tobacco  product  is  a  menace  to 
health  and  said  $2.3  billion  will  be 
spent  this  year  on  cigarette  advertis¬ 
ing  alone  —  “An  important  source  of 
revenue  for  virtually  every  magazine 
and  newspaper  distributed  in  the 
United  States.” 


ness  expense  of  advertising  or  other¬ 
wise  promote  the  use  of  tobacco. 

This  tactic  was  intended  to  circum¬ 
vent  arguments  that  an  outright  ban 
on  tobacco  advertising  would  be 
unconstitutional,  violating  the  First 
Amendment  right  to  free  commercial 
speech. 

Said  Bradley:  “Tax  deductions  are 
treated  by  the  courts  as  a  revocable 
privilege,  not  a  right,  since  the  Consti¬ 
tution  grants  Congress  broad  discre¬ 


“It  is  not  surprising,”  he  said,  “that  the  most 
vigorous  supporters  of  tobacco  advertising  are  the 
agencies  that  design  the  ads  and  the  companies  that 
receive  the  revenue.” 


Waxman  said  nearly  half  of  all  out¬ 
door  billboard  space  would  be  used  to 
promote  tobacco. 

“It  is  not  surprising,”  he  said, 
“that  the  most  vigorous  supporters  of 
tobacco  advertising  are  the  agencies 
that  design  the  ads  and  the  companies 
that  receive  the  revenue.” 

Waxman’s  first  witnesses  were 
Sen.  Bill  Bradley  (D.-N.J.)  and  Rep. 
Fortney  H.  “Pete”  Stark  (D.-Calif.), 
authors  of  bills  that  would  disallow 
income  tax  deductions  for  the  busi¬ 


tion  in  establishing  tax  policy.  Just  as 
a  judge  may  take  the  privilege  of  driv¬ 
ing  away  from  one  who  endangers 
society  by  reckless  operation  or 
drunk  driving,  so  too  can  Congress 
remove  the  privilege  of  a  tax  deduc¬ 
tion  for  tobacco  companies  to  adver¬ 
tise  products  which  have  been  proven 
to  endanger  society  .... 

“Even  if  Congress  does  not  pro¬ 
hibit  tobacco  advertising,  it  is  appro¬ 
priate  that  we  eliminate  the  taxpayer 
(Continued  on  page  26) 


Opponents  of  tobacco  ad  ban  speak  out 

Some  contend  tobacco  ad  restrictions  are  unconstitutional 


By  James  E.  Roper 

One  of  the  nation’s  most  presti¬ 
gious  law  firms,  Covington  &  Burling, 
has  concluded  that  proposed  restric¬ 
tions  on  tobacco  advertising  are 
unconstitutional. 

It  says  that  either  an  outright  ban  on 
tobacco  advertising  or  severe  restric¬ 
tions  on  what  the  ads  can  say  —  as 
being  discussed  in  Congress  —  would 
violate  the  Constitution’s  First 
Amendment  guarantee  of  free  com¬ 
mercial  speech. 

“If  Congress  wishes  to  discourage 
tobacco  product  consumption,”  the 
Washington  law  firm  says,  “its  only 
options  under  the  First  Amendment 
are  to  restrict  the  sale  or  purchase  of 
such  products  or  to  foster  speech  that 


promotes  the  anti-tobacco  point  of 
view.” 

The  formal  opinion  was  drawn  up  at 
the  request  of  the  Tobacco  Institute 
and  circulated  at  a  hearing  of  a  House 
subcommittee  which  is  studying  ways 
to  curb  tobacco  use  (see  related  story 
on  this  page). 

The  opinion  says  the  suggested  pro¬ 
hibition  or  restrictions  could  not  be 
tolerated  under  either  of  two  Supreme 
Court  decisions  that  anti-tobacco 
forces  rely  on  to  justify  action  against 
tobacco  ads  and  promotion. 

One  decision  is  known  as  Central 
Hudson  Gas  &  Electric  v.  Public 
Commission  of  New  York,  in  which 
the  Supreme  Court  upheld  a  prohibi¬ 
tion  against  cigarette  advertising  on 
television  and  radio.  The  other  is 


known  as  Posadas  de  Puerto  Rico 
Associates  v.  Tourism  Company  of 
Puerto  Rico,  in  which  the  high  court 
approved  a  law  in  Puerto  Rico  which 
banned  casino  advertising 
“addressed”  to  residents  rather  than 
visitors.  Covington  &  Burling  said 
this  decision  concerned  the  media  in 
which  the  advertising  appeared,  not 
the  message  itself. 

In  Central  Hudson,  the  Supreme 
Court  accepted  a  lower  court  opinion 
that  restrictions  on  advertising  must 
meet  a  four-point  test:  they  must  con¬ 
cern  lawful  activity  and  not  be  mis¬ 
leading;  the  government’s  interest 
must  be  “substantial”;  they  must 
“directly”  advance  the  government’s 
asserted  interest;  and  they  must  “not- 
(Continued  on  page  37) 
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N.Y.  Times  bureau  chief  expelied  from  China 

Chinese  government  keeps  him  in  custody  for  six  days,  then  charges 
him  with  espionage;  Times’  editors  fiy  to  Peking  to  heip  secure  his  reiease 


The  Chinese  government  expelled 
the  Peking  bureau  chief  of  the  New 
York  Times  after  holding  him  in  deten¬ 
tion  for  six  days  and  then  charging 
him  with  espionage. 

John  Burns,  41 ,  left  China  for  Hong 
Kong  on  July  22. 

The  charge  arose  from  a  motorcy¬ 
cle  trip  into  a  restricted  area  of  central 
China  by  Burns  and  two  companions 
earlier  in  this  month. 

Burns  was  taken  into  custody  on 
July  17  as  he  and  his  family  were 
about  to  leave  China  for  a  three-week 
vacation  in  Hong  Kong.  He  was 
allowed  to  contact  the  Times,  and  told 
the  newspaper  that  he  had  been  ques¬ 
tioned  for  15  hours  at  the  airport 
before  being  taken  to  a  detention  cen¬ 
ter  in  the  Chinese  capital. 

The  detention  of  Burns  prompted 
Times  executive  editor  A.M.  Rosen¬ 
thal  and  foreign  editor  Warren  Hoge 
to  fly  to  Peking  to  secure  the  corres¬ 
pondent’s  release. 

Rosenthal  termed  “nonsense”  the 
Chinese  government’s  contention 
that  Burns  had  entered  forbidden 
military  areas  and  engaged  in  intelli¬ 
gence  gathering  activities  while  on  a 
recent  motorcycle  trip  in  the  coun¬ 
tryside.  The  trip  was  to  form  the  basis 
for  several  articles,  including  one  for 
the  Times’  Sunday  magazine. 

Chinese  officials  confiscated 
Burns’  photographs  from  the  trip  and 
told  the  newspaper  they  would  not  be 
returned. 

Rosenthal  told  reporters  in  Peking 
that  Burns  was  no  more  a  spy  “than 
my  grandmother.”  He  labeled  the 
whole  affair  a  “misunderstanding.” 

Burns,  a  Briton,  was  also  visited  in 
the  detention  center  by  both  the  Brit¬ 
ish  and  U.S.  ambassadors  in  further 
efforts  to  to  secure  his  release. 

Burns’  motorcycle  trip  from  June 
29  to  July  7  followed  a  1,000-mile 
course  from  Taiyuan,  about  250  miles 
southwest  of  Peking,  to  the  edge  of 
Sichuan  Province.  He  traveled  with 
Edward  McNally,  a  lawyer  on  leave 
from  the  U.S.  Justice  Department  to 
teach  constitutional  law  at  Peking 
University,  and  Zhang  Daxing,  who 
recently  returned  to  China  after 
studying  in  the  U.S. 

McNally  is  currently  in  Hong  Kong 
on  business.  McNally  was  “standing 
by”  in  Hong  Kong  and  had  offered  to 


John  F.  Burns,  bureau  chief  of  the 
New  York  Times  in  Peking. 

The  New  York  Times! Anthony  Lewis. 
A  1985  photograph. 

testify  on  Burns’  behalf,  said  Times 
spokesman  Leonard  Harris. 

Zhang  was  reported  to  have  been 
questioned  by  Chinese  authorities 
and  ordered  to  write  a  self  criticism, 
according  to  the  Times.  The  newspa¬ 
per  said  Zhang’s  whereabouts  are  not 
known. 

On  July  5,  the  three  men  were 
detained  on  the  Sichuan  border  and 
held  for  two  days  by  local  Public 
Security  Bureau  officials,  who  told 
them  they  did  not  have  authorization 
to  travel  freely  by  road. 


Rosenthal  told 
reporters  in  Peking  that 
Burns  was  no  more  a  spy 
“than  my  grandmother.” 


The  officials  told  Burns  to  write  a 
letter  of  explanation  for  having 
infringed  on  travel  regulations  and 
asked  him  to  return  by  rail  and  air  to 
Peking.  The  officials  told  Bums  at  the 
time  that  these  steps  would  resolve 
the  case. 

However,  when  Bums  arrived  at 
Peking  airport  with  his  wife,  Jane 
Scott-Long,  and  two  children,  six 
officers  approached  the  family,  took 
their  passports  and  said  they  were  not 
allowed  to  leave  the  country. 

Burns  was  told  by  one  of  the  offi¬ 
cers  that  he  was  being  held  under  a 


notice  of  detention.  He  was  able  to 
dispatch  a  telex  from  his  apartment  to 
inform  the  Times  of  what  was  occur¬ 
ring  and  later  was  allowed  to  place  a 
phone  call  to  foreign  editor  Hoge. 

Burns  has  been  chief  of  the  Times’ 
Peking  bureau  since  November  1984. 
From  1981  to  1984  he  was  chief  of  the 
newspaper’s  Moscow  bureau,  and 
from  1976  to  1981  he  was  Times 
bureau  chief  in  Johannesburg. 

Burns’  first  assignment  in  China 
was  from  1971  to  1975  as  a  correspon¬ 
dent  for  the  Toronto  Globe  and  Mail. 

Research  firms 
end  partnership 

In  a  July  18  letter  to  subscribers, 
Simmons  Market  Research  Bureau 
said  its  partnership  with  Scarborough 
Research  Corp.  to  conduct  syndi¬ 
cated  readership  surveys  for  the 
newspaper  industry  has  been  termi¬ 
nated. 

Simmons  said  in  the  letter  that  it 
plans  to  conduct  its  own  newspaper 
ratings  study  for  the  top  50  markets 
later  this  year  for  publication  in  June 
1987. 

Scarborough  executive  vice  presi¬ 
dent  Jay  M.  Cohen  confirmed  that  the 
partnership  was  dissolved. 

Cohen  said  Scarborough  will  also 
conduct  its  own  newspaper  ratings 
study  later  this  year  for  spring  1987 
publication. 

Simmons  and  Scarborough  each 
produced  newspaper  studies  in  1982 
and  1983,  but  the  results  often  showed 
significant  differences  within  the 
same  market. 

They  joined  forces  in  1985  both  to 
stem  losses  from  acting  indepen¬ 
dently  and  in  response  to  newspaper 
industry  pressure  to  have  a  sin^e, 
consistent  study. 

Correction 

In  a  July  12  story  on  the  announced 
merger  between  Million  Market 
Newspapers  and  Times  Mirror 
National  Marketing,  the  name  of 
Times  Mirror’s  Stamford,  Connecti¬ 
cut  newspaper  should  have  been  The 
Advocate  instead  of  the  The  Associ¬ 
ate. 
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Little  to  cheer  about 

Black  editor  challenges  ASNE  report  on  minority  hiring  at  newspapers 


By  M.L.  Stein 

Despite  recent  statistics  showing 
an  upward  trend,  there  is  little  to 
cheer  about  in  newspaper  minority 
hiring,  a  black  editor  said  at  a  Califor¬ 
nia  conference. 

White  editors  on  a  panel  with  him 
tended  to  agree. 

Oakland  Tribune  metro  editor  Aus¬ 
tin  Scott  challenged  a  recent  Ameri¬ 
can  Society  of  Newspaper  Editors’ 
report,  which  labeled  as  “good 
news”  the  fact  that  minority  hiring 
rose  a  half  percent  from  1985  to  1986. 

He  pointed  out  that  minority 
employment  on  daily  newspapers 
remained  “nearly  constant”  from 
1981  through  1985. 

Scott  said  the  half  percent  rise 
“sounds  good  until  you  see  that  we 
reached  the  grand  proportion  of  6.3% 
of  American  daily  newspaper  news¬ 
rooms  in  1986,  and  we  were  5.3% 
back  in  1981,  and  4%  in  1978.  So  it’s 
not  wonderful.” 

Equally  troubling,  Scott  continued, 
is  a  1985  study  by  the  Institute  for 
Journalism  Education  at  Berkeley, 
which  found  that  an  “alarming”  13% 
of  minority  journalists  have  left  the 
business  and  40%  expect  to  eventu¬ 
ally  leave  because  of  lack  of  oppor¬ 
tunities. 

Appearing  on  a  panel  “How  We’re 
Treating  Minorities  in  the  News¬ 
room”  at  the  California  Society  of 
Newspaper  Editors  conference  in 
Irvine,  Scott  said  the  statistics  show  a 
strong  need  for  editors  to  “manage  up 
as  well  as  down  on  the  issue. 

“If  you  are  committed  to  adding 
minority  staffers  but  your  direct 
superiors  are  not,  you  will  be  given  all 
kinds  of  reasons  why  it’s  a  nice  idea, 
but  this  time  there  are  compelling  rea¬ 
sons  for  hiring  such  and  such  a  per¬ 
son,  who  happens  to  be  white,”  Scott 
continued. 

The  panelist,  who  has  reported  for 
the  Washington  Post,  Los  Angeles 
Times  and  Associated  Press,  asserted 
that  discrimination  occurs  “because 
newspaper  editors  and  managers  are 
no  different  from  the  managers  of 
banks  and  department  stores.  They 
like  to  hire  people  they  feel  comfort¬ 
able  with,  people  who  share  their  cul¬ 
ture.” 


He  was  supported  by  Jennie  Buck¬ 
ner,  p.m.  managing  editor  of  the  San 
Jose  Mercury  News,  who  observed 
that  “sensitivity  is  not  something 
we’re  known  for  in  the  newspaper 
business  .  .  .  .It’s  a  desensitizing 
business  so  we  have  to  fight  like  hell 
to  keep  sensitivity  a  high  value  in  our 
newsrooms.” 

She  allowed  that  the  Mercury 
News  isn’t  doing  all  it  should  to 
recruit  minorities  and  disclosed  that 
she  found  deeply  felt  concerns  among 
the  paper’s  non-white  staffers  when 
she  asked  them  to  talk  about  their  job. 
Among  them  were  resentment  against 
being  pigeon-holed  in  assignments, 
“low  status”  of  minority  coverage 
and  insufficient  opportunity  to 
advance. 


“Use  your  leadership  to  insist  that 
your  papers  do  not  communicate 
unintended  racism  or  perpetuate 
ethnic  stereotypes,”  Buckner  urged 
her  fellow  editors.  “Insist  that  non¬ 
race  stories  have  all  colors.  When  we 
write  about  real  estate  brokers,  cooks 
or  families  do  the  people  we  quote  and 
photograph  represent  the  diverse 
membership  of  these  groups?” 


See  related  column  on  page  64,  this 
week's  Shop  Talk  at  Thirty. 


She  also  asked  them  to  make  the 
newsroom  “a  place  of  equal  oppor¬ 
tunity. 

“Minorities  —  like  you  and  me  — 
need  to  stretch  and  grow  and  that 
means  assignments  that  may  be  com¬ 
plicated,”  Buckner  declared.  “We 
have  to  take  chances  on  our  people  — 
all  our  people.” 

Staff  assessments  and  evaluations 
should  be  consistently  applied, 
including  telling  all  staffers  how  they 
are  doing  and  what  it  will  require  for 
them  to  advance,  she  advised. 


Sometimes,  Buckner  noted,  this 
means  telling  a  minority  reporter  he 
or  she  is  not  ready  for  a  major  assign¬ 
ment.  She  recalled  that  such  a  deci¬ 
sion  was  made  at  her  paper,  which 
sent  a  white  reporter  to  cover  Mexi¬ 
co’s  earthquake  because  it  was  felt  an 
Hispanic  reporter,  who  wanted  to  go, 
didn’t  have  enough  experience. 

“There  will  be  some  tough  calls,” 
Buckner  warned. 

Scott  said  a  major  problem  for 
metro  dailies  in  getting  minority  hires 
is  the  scarcity  of  them  on  small  dai¬ 
lies.  He  reported  that  Tribune  appli¬ 
cants  from  small  papers  in  the  ethni¬ 
cally  diverse  Oakland  region  are 
invariably  white.  He  claimed  those 
local  papers  are  part  of  60%  of  all 
newspapers  under  100,000  circula 


tion  that  still  employ  no  minority  jour¬ 
nalists. 

Another  panelist,  Jim  Hushaw, 
Stockton  (Calif.)  Record  managing 
editor  and  a  member  of  ASNE’s 
minorities  committee,  asked  editors  if 
their  newsrooms  reflected  the  racial 
population  of  their  areas  of  coverage. 

He  pointed  out  that  the  goals  of 
ASNE  and  ANPA  call  for  the  level  of 
minority  employment  in  newsrooms 
to  equal  the  percentage  of  minority 
individuals  in  the  national  population 
by  the  year  2,000  or  sooner. 

“That  goal  isn’t  talking  about 
women,  left-handed  photographers  or 
Norwegians,”  Hushaw  stated.  “It’s 
about  blacks,  Hispanics,  American 
Indians  and  Asian  Americans.” 

Hushaw  said  smaller  papers  can 
acquire  minorities  by  reaching  into 
high  schools  and  colleges  for  potential 
talent. 

“Are  any  of  you  doing  that?”  he 
asked.  “Why  not?  When  was  the  last 
time  you  visited  a  high  school  or  com¬ 
munity  college  journalism  class?  Did 
(Continued  on  page  40) 


. . .  discrimination  occurs  “because  newspaper 
editors  and  managers  are  no  different  from  the 
managers  of  banks  and  department  stores.  They  iike 
to  hire  peopie  they  feei  comfortabie  with,  peopie  who 
share  their  cuiture.” 
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WEEKLY  EDITOR 


Sam  Woodring 
The  Star 

North  Augusta,  S.C. 


By  Tom  Riordan 

Sam  Woodring  remembers  back  in 
1954  the  evening  he  covered  his  first 
North  Augusta,  S.C.  city  council 
meeting. 

A  psychologist  by  trade,  Sam  had 
just  purchased  that  town’s  weekly 
Star  —  for  $1,000. 

City  fathers  of  the  bedroom  com¬ 
munity  always  had  conducted  cozy 
council  sessions  in  complete  privacy. 

On  that  fateful  night,  in  walked  the 
new  editor  and  publisher,  age  28. 

“Who  are  you?”  the  mayor  asked. 

“I’m  the  guy  running  the  paper.” 

“What  are  you  doing  here?” 

“I’m  covering  your  meeting.” 


“We  don’t  make  much 
money,”  Mim  said,  “but 
we  do  anything  we  want. 
We’ve  had  fun.” 


“What  right  do  you  have  to  do 
that?” 

For  a  moment  Sam  was  stunned. 
Then  he  recovered  with,  “How  about 
trying  the  First  Amendment?” 

Sam  has  been  back  almost  every 
week  since  then.  And  he  also  regu¬ 
larly  attends  school  board  meetings. 

“Ninety-nine  percent  of  the  people 
don’t  know  what  the  one  percent  are 
doing,”  Sam  explained  as  his  focus 
for  coverage  of  town  government  and 
schools. 

While  Sam  stands  first  for  his  read¬ 
er’s  right  to  know,  he  aims  much  of 
his  paper’s  content  at  the  funny  bone. 
His  Side  Glances  column  drips  with 
satire  and  off-the-wall  humor.  Wary 
politicians  and  lawyers  —  two  of  his 
favorite  targets  —  nervously  await 
arrival  of  each  week’s  Star. 

One  week  he  reported  on  an  Aiken 
County  Council  meeting  “on  zoning 
and  land  use  and  liability  and  stuff  like 
that.”  Midway  he  noted,  “A  Yankee 
lawyer  named  Dwight  Merriam  made 
an  interesting  presentation  on  land 
use  liability.  Merriam  proved  adept  at 
his  profession  by  speaking  at  length, 
but  saying  little  on  the  topic.” 

When  a  state  Chamber  of  Com¬ 


merce  report  noted  that  South  Car¬ 
olina  had  the  nation’s  highest  tax  rate, 
Sam  mused,  “So  when  you  read 
about  our  school  board  wanting  to 
raise  taxes  by  at  least  12  mills  this 
year,  keep  in  mind  they’re  only  doing 
what  they  think  is  right.  After  all,  how 
can  we  stay  at  the  top  of  taxing  our 
people  if  we  don’t  keep  raising  them? 
It’s  the  only  category  in  which  our 
state  is  No.  1  and  we  should  fight  to 
preserve  that  ranking.” 

Reporting  on  a  city  government 
meeting,  Sam  wrote: 

“Councilman  Buddy  Baynham 
asked  if  the  local  (thank  you)  press 
might  provide  a  story  for  our  citizenry 
concerning  the  new  animal  control 
ordinance. 

“I  would  say  such  a  story  is  in  the 
making.  Basic^ly  this  requires  a  great 
deal  of  research  and  I  would  like  to 
present  it  from  the  viewpoint  of  all 
concerned  parties. 

“Therefore,  I  have  asked  my  dog. 
Rags,  if  he  would  consent  to  co¬ 
author  such  a  story  and  he  has  agreed. 
(In  brief,  the  new  law  from  both  ends 
of  the  leash,  you  might  say!)” 

Hard  news  items  find  their  way  into 
Sam’s  column: 

“The  infamous  Jack  Barber  of  Golf 
Driving  Range  fame  reports  the  theft 
of  three  tractors  from  his  property 
within  recent  days. 

“He  attributes  a  certain  amount  of 
his  ill  fortune  to  the  excellence  of  his 
advertising  in  the  Star,  which  pro¬ 
vides  a  first-class  map  of  how  to  get  to 
his  place. 

“Jack  told  me  he  would  award  $500 
cash  and  a  bucket  of  balls  for  informa¬ 
tion  leading  to  the  arrest  and  convic¬ 
tion  of  those  responsible.  (He’d  also 
like  his  tractors  back.)” 

The  Star  also  features  a  column  by 
Sam’s  beloved  bassett  hound,  “Ole 
Reb”  —  who  incidentally  once  ran 
for  mayor  as  a  write-in  candidate  and 
got  74  votes,  with  Sam  as  his  cam¬ 
paign  manager. 

One  week  Ole  Reb  noted: 

“It  ain’t  no  wonder,  the  fellows 
decided  at  the  country  store  Saturday 
night,  that  we  got  25  times  more 
lawyers  per  capita  than  any  other 
country  in  the  world,  civilized  or 
otherwise. 


“It  was  Zeke  Grubb  that  come  to 
the  session  with  a  clipping  where  our 
lawyer  population  has  doubled  in  the 
past  15  years  and  law  schools  keep 
pumpin  em  out  like  water  from  a 
swamp. 

“Lawyers  that  used  to  charge  $75 
to  wave  to  a  client  from  a  golf  cart 
now  are  setting  up  shop  in  shopping 
malls  and  making  out  wills  for  half 
that,  Zeke  declared.” 

When  it  comes  to  editorials,  Sam 
forgets  the  funnies  and  goes  for  the 
jugular.  Like  the  time  city  council  was 
conducting  a  high-powered  annexa¬ 
tion  campaign.  Sam  felt  adequate 
consideration  had  not  been  given  to 
potential  troubles.  So  the  Star  editori¬ 
alized: 

“That’s  the  problem  with  trying  to 
operate  a  government  like  a  business. 
Business  doesn’t  have  to  put  up  with 
an  inquiring  public,  wanting  to  know 
where  the  money  is  being  spent. 

“Let’s  disarm  a  few  of  these  things 
before  we  have  an  explosion.”  Coun- 
cilmen  decided  against  the  hasty 
annexation. 

The  Star  celebrated  its  3 1st  birth¬ 
day  last  fall. 

Sam  wasn’t  the  owner  for  Vol.  1, 
No.  1.  But  he  found  himself  running 
the  show  after  only  four  issues  had 
been  printed. 

The  three  founders  of  the  weekly 
ran  out  of  cash.  Sam  had  just  been  laid 
off  as  a  psychologist  and  technical 
writer  at  North  Augusta’s  duPont 
Savannah  River  Nuclear  Energy 
Plant. 

(Continued  on  page  20) 


Sam  Woodring,  60,  keeps  readers 
of  the  North  Augusta  (S.C.)  Star 
informed  and  in  stitches. 
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Weekly  editor 

(Continued  from  page  19) 


Without  any  newspaper  back¬ 
ground,  Sam  offered  to  buy  the  brand 
new  weekly  for  $1,000.  That  night  he 
told  his  wife,  Mim,  “I  always  wanted 
to  be  in  the  newspaper  business.” 
Mim  then  was  a  secretary  at  duPont. 

Sam  and  Mim  had  met  a  half  dozen 
years  earlier  while  attending  Juniata 
College  in  Huntington,  Pa.  She 
majored  in  food  and  dietetics,  he  in 
psychology. 

Sam’s  ready  sense  of  humor  helped 
him  learn  the  weekly  business.  Mim 
continued  at  duPont.  Three  years 
later,  when  she  was  laid  off,  Mim 
joined  Sam  at  the  Star. 

In  their  first  10  years,  Sam  said  they 
took  out  about  $100  a  week.  “We 
stayed  in  business  because  we  didn’t 
understand  accounting.” 


The  Star  also  features  a 
column  by  Sam’s  beloved 
bassett  hound,  “Ole 
Reb’’  —  who  incidentally 
once  ran  for  mayor  as  a 
write-in  candidate  and 
got  74  votes. 


Mim  added,  “There  was  no  eco¬ 
nomic  reason  we  should  be  in  this 
business  except  the  Good  Lord  must 
have  wanted  us  to  be  here.” 

When  the  Star  produced  its  30th 
anniversary  paper,  Sam  wrote  a  few 
reflections. 

“That  initial  publication  was  the 
first  commercially  produced  photo 
offset  newspaper  in  the  entire  state. 
Since  that  auspicious  beginning,  the 
Star  has  fallen  steadily  behind  the 
amazing  technological  growth  of  the 
industry. 

“Today  it  stands  firmly  at  the  very 
rear  of  the  pack.” 

In  the  beginning,  Sam  printed  on  a 
two-page  Multilith  duplicator.  Then 
he  jobbed  out  the  printing  to  a  central 
offset  plant  in  Waynesboro,  Ga. ,  a  45- 
mile  drive  from  North  Augusta. 

Body  type  has  always  been  set  by 
an  IBM  Composer  in  strike-on  fash¬ 
ion.  An  AM  Verityper  produces 
headlines  and  copy  for  ads.  Both  units 
are  long  out  of  production,  Sam  said. 

Rubber  cement  is  used  in  pasteup. 

The  Star’s  one-man  backshop.  Bill 
Harper,  explained,  “We  tried  a  waxer 
once.  But  stuff  fell  off.  We  didn’t  like 
it.” 


Gross  sales  now  run  about  $185,000 
annually  for  the  tabloid  Star.  Job 
printing  brings  in  another  $80,000. 

“We  don’t  make  much  money,” 
Mim  said,  “but  we  do  anything  we 
want.  We’ve  had  fun.  Some  people 
work  day  in,  day  out,  and  don’t  like 
what  they’re  doing.  Besides,  our 
paper  has  made  tremendous  contribu¬ 
tions  to  the  progress  of  this  town.” 

The  Star  led  a  campaign  to  raise 
$50,000  for  the  purchase  of  an  old 
Catholic  church,  which  was  turned 
into  the  town  library.  The  Weekly 
spearheaded  a  $250,000  campaign  for 
a  high  school  football  stadium. 

Founded  in  1906,  North  Augusta, 
S.C.,  sits  across  the  Savannah  River 
from  Augusta,  Ga.  From  the  start 
North  Augusta  has  pretty  much  been 
a  bedroom  community. 

In  1950,  population  was  3,000. 

In  1951,  North  Augusta  had  grown 
to  10,000  —  thanks  to  the  arrival  of 
duPont’s  nuclear  operation.  Its  cur¬ 
rent  work  force  is  6,000,  which  makes 
duPont  the  state’s  largest  employer, 
Sam  said. 

Today  the  community  boasts 
15,000  residents. 

The  Star’s  circulation  reaches 
nearly  3,500.  Issues  run  32  tabloid 
pages,  with  Sam  laying  out  each  one. 

Mim,  proud  to  the  core  of  her  editor 
husband,  said,  “Sam  is  a  controver¬ 
sial  figure  who  won’t  compromise  his 
principles.  People  love  him  or  hate 
him.  A  lot  have  come  to  respect  Sam  a 
great  deal.  He  makes  them  think.” 

The  town  and  its  people  mean  the 
most  to  Sam. 

When  the  local  chamber  of  com¬ 
merce  bottomed  out,  Sam  volun¬ 
teered  to  become  its  president.  He 
soon  had  turned  it  into  a  viable  organi¬ 
zation. 

Would  he  ever  run  for  mayor? 

Sam  grinned,  “I  think  the  town 
could  use  me.” 

Over  the  years,  the  Star  has  won 
state  press  association  awards  for  fea¬ 
tures,  editorials,  general  excellence, 
advertising  and  community  service. 

In  1959,  Sam  captured  a  South  Car¬ 
olina  citation  for  his  two-year  fight  to 
abolish  secret  city  council  meetings. 

But  the  big  one  came  in  1961.  Sam 
was  named  winner  of  an  Elijah  Parish 
Lovejoy  Award  for  Courage  in  Jour¬ 
nalism. 

Sam  editorialized  for  reform  of  the 
city  police  force.  He  withstood  verbal 
and  threatened  bodily  abuse  for  his 
stand,  which  included  removal  of  the 
chief. 

Council  decided  to  act,  following 
Sam’s  lead.  On  the  night  of  the  vote, 
angry  citizens  who  allied  themselves 
to  the  chief,  became  a  mob.  Sam  and 
Mim  needed  escorts  to  walk  out  the 
front  door  of  city  hall  and  through  the 


teeth  of  the  crowd  to  their  car. 

Later,  an  economic  boycott  of 
Sam’s  advertisers  almost  put  the  Star 
out  of  business. 

But  Sam  and  Mim  hung  tough  and 
survived. 

Some  months  ago,  Sam’s  principles 
faced  another  crucial  test. 

He  never  wavered. 

The  Star  was  sued  for  $75,000  by 
parents  of  a  16-year-old.  They 
claimed  his  privacy  was  invaded.  The 


“Ninety-nine  percent  of 
the  people  don’t  know 
what  the  one  percent  are 
doing,”  Sam  explained  as 
his  focus  for  coverage  of 
town  government  and 
schools. 


youth  had  been  arrested  as  part  of  a 
gang,  the  others  all  adults,  for  stealing 
food  from  schools. 

Police  mistakenly  gave  the  Star  the 
youth’s  age  as  18.  So  his  name  was 
printed  with  the  others.  Like  most 
papers,  Sam  said  the  Star  does  not 
print  names  of  juveniles  accused  of  a 
crime. 

Sam’s  attorney  advised  the  editor 
to  try  for  an  out-of-court  settlement 
for  a  lesser  amount.  Sam  said  the  Star 
had  done  nothing  wrong.  Especially 
since  the  youngster  had  confessed  to 
being  part  of  the  theft  and  later  found 
guilty.  He  told  his  lawyer  to  let  the 
case  go  to  court. 

“Offers  to  settle  were  plentiful,” 
remembers  Rosemary  Baugh,  the 
Star’s  lone  reporter,  “all  the  way 
down  to  $1,000  the  day  before  the 
case  was  to  go  on  trial.  Sam  said,  ‘Not 
30  cents.’  After  hearing  the  plaintiff’s 
case,  the  judge  dismissed  the  suit  as 
groundless.” 

Added  Mrs.  Baugh,  “I  am  proud  of 
my  boss  and  so  should  the  industry. 
His  stand  on  principle  cost  him  legal 
fees  and  could  have  cost  him  his  life’s 
work.” 

Sam  smiled. 

Then  he  said  he  had  created  a  cou¬ 
ple  of  lines  for  his  gravestone: 

“Samuel  L.  Woodring  lies  here, 

“something  he  avoided  in  life.” 

More  Gannett 
Foundation  grants 

The  Gannett  Foundation  has 
approved  116  new  grants  totaling 
$627,710  in  37  areas  served  by  Gan¬ 
nett  Co.  media  properties. 

The  Foundation  has  distributed 
grants  totaling  $7,396,363  so  far  this 
year. 
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David  Leeson,  Photographer,  The  Dallas  Morning  News  mmmmmm  ■■m  ■■■ 

■  There 's  a  volcano  of  violence  erupting  in  South  Africa.  At  the  very  core  is  apartheid,  the  system 
of  racial  separation  mandated  by  South  African  law  and  enforced  by  a  powerful  combination  of 
bureaucratic  regulation  and  force.  Through  the  lens  of  his  camera,  photographer  David  Leeson 
of  The  Dallas  Morning  News  documented  the  strife  and  suffering  generated  by  apartheid,  when 
he  and  staff  reporter  Michael  Precker  traveled  through  South  Africa  for  two  months  in  1985. 
What  emerged  was  an  award-winning  report  published  by  The  Morning  News  last  November 
entitled  “South  Africa:  Its  Troubled  People."  Leeson’s  photographs  revealed  two  disparate 
worlds  on  a  collision  course,  with  both  blacks  and  whites  feeling  the  frustrations  of  inequality, 
alienation  and  an  ever  present  sense  of  burning  rage.  ■  Giving  Dallas  area  residents  insight 
into  other  countries  and  cultures  with  photojournalism  of  the  highest  standards  is  yet  another 
reason  why  Dallas  reads  The  Dallas  Morning  News,  mmmmmmmmmmmmmmmmmmt-mmmmmmmm-rn. 
Circ:  390,275  Daily/ 521,727  Sunday"  mNobody  beats  The  Dallas  Morning  News  in  the  morning. 
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CIRCULATION 


A  100.000 50UARE-F00T  COfTimiTmENT 


James  Black  wins  E&P/ICMA  distinguished  service  award 


The  International  Circulation  Man¬ 
agers  Association  paid  tribute  at  its 
recent  convention  in  Seattle  to  three 
members  for  their  service  to  the 
newspaper  industry. 

James  Black,  managing  director  of 
the  Daily  Mail,  Staffordshire, 
England,  was  presented  with  the 
1985-86  Editor  &  Publisher-ICMA 
Award  for  Distinguished  Service  by 
E&P  publisher  Ferdinand  Teubner. 

The  presentation  to  Black  marked 
the  first  time  since  the  award’s  incep¬ 
tion  in  1947  that  it  went  to  a  newspa¬ 
per  executive  outside  the  United 
States. 

Black  was  cited  for  his  activities  as 
a  member  and  director  of  ICMA,  and 
for  his  vision,  planning  and  enthu¬ 
siasm  which  encouraged  the  associa¬ 
tion  to  enact  programs  transcending 
national  boundaries. 

The  award  also  recognized  Black’s 
role  in  establishing  the  ICMA  Interna¬ 
tional  Travel  Scholarship  Program. 

Frank  Mastromarino,  circulation 
director  of  the  Santa  Barbara  (Calif.) 


James  Black 

News-Press,  and  Booker  Izell,  bulk 
distribution  manager  of  the  Atlanta 
(Ga.)  Newspapers,  were  each 
awarded  the  1986  ICMA  President’s 
Award  at  the  convention. 


Mastromarino  was  chosen  for  his 
leadership  role  in  ICMA  including  his 
three  years  of  service  as  chairman  of 
the  association’s  Newspaper  Carrier 
Hall  of  Fame  committee. 

Izell  was  cited  for  his  work  as  chair¬ 
man  of  ICMA’s  Minority  Affairs 
Committee  and  his  work  to  improve 
minority  hiring  and  advancement  in 
circulation  departments. 

Ex-pr  director 
starts  weekly 

Inge  Schaefer,  former  director  of 
public  relations  and  media  for  San- 
dage  Advertising  &  Marketing  Inc.  in 
Burlington,  Vermont,  has  started  a 
monthly  newspaper  called  the  Col¬ 
chester  Chronicle  that  will  see  free 
distribution  in  that  town,  which  is  to 
the  north  of  Burlington.  The  newspa¬ 
per  is  being  printed  in  tabloid  format, 
and  Schaefer  will  act  as  editor  and 
publisher. 


As  the  South's  largest 
independent,  locally-owned 
newspaper,  the  St.  Petersburg 
Times  is  looking  beyond  the 
present  with  our  commitment 
to  the  development  of 
this  community. 

Rapidly  expanding 
operations  and  staff  led  us  to 
break  ground  in  July  for  a  new 
eight-story,  $12-million 
expansion  of  our  headquarters  in 
downtown  St.  Petersburg.  With 
this  100,000  square-foot 
commitment,  we're  able  to  stay 
ahead  of  the  newspaper-reading 
needs  of  our  growing  Florida 
Suncoast  population.  (The 
St.  Petersburg-Tampa- 
Clearwater  metro  area  is  now 
Florida's  population  leader,  with 
more  than  1.8-million  residents.) 
By  1989,  another  204,300  new 
residents  will  call  the 
Suncoast  home. 

The  St.  Petersburg 
Times . . .  looking  beyond  today 
to  maintain  standards  of 
excellence  in  journalism  and 
public  service. 

§1  Petersburg  u^imes 
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A  story  that  needs  the 
libel  coverage  of 
Mutual  Insurance. 

Because  the  truth  is  often  neither 
black  nor  white,  but  a  lot  of  gray,  libel 
suits  have  become  an  unpleasant  fact 
in  the  newspaper  business.  And 
because  a  smgle  unfavorable  ruling 
can  mean  financial  disaster,  more  and 
more  newspapers  are  turning  to  The 
Mutual  Insurance  Company  of  Hamil¬ 
ton,  Bermuda,  for  the  protection  that 
libel  insurance  provides. 

During  the  twenty- five  years  that 
Mutual  has  served  the  unique  insur¬ 


ance  needs  of  the  newspaper  industry. 
Mutual  has  handled  more  than  4,500 
suits  in  the  libel  field.  Only  Mutual  has 
the  experience  and  the  policies  to 
provide  complete  protection  against 
loss  due  to  libel  suits. 

Mutual  offers  ANPA-member 
publications  libel  insurance  that  pro¬ 
vides  punitive  damage  coverage  across 
the  United  States.  A  policy  from 
Mutual  pays  up  to  10  million  dollars 
per  occurrence,  rather  than  an  annual 
aggregate.  With  low  deductibles  to 
minimize  your  loss,  a  libel  insurance 
policy  from  Mutual  is  your  best 
protection  when  the  black  and  white  of 
a  news  story  turns  to  gray. 


TheMutml 
Insurance  Company  Of 
Hamilton,  BcTmum 


Providing  Protection 
For  The  Press 


P.O.  Box  1179,  Hamilton  5,  Bermuda;  (809)  292-7633 
(Send  all  mail  via  OVERSEAS  AIRMAIL) 


Hearings  begin 

(Continued  from  page  16) 

subsidy  for  this  purpose.” 

Still,  Rep.  Mike  Synar  (D.-Okla.),  a 
member  of  the  full  committee,  said 
that  the  best  attack  on  cigarettes  was 
his  bill,  worked  out  with  the  Ameri¬ 
can  Medical  Association,  to  ban  all 
tobacco  advertising  or  promotion. 

During  hours  of  testimony,  promi¬ 
nent  witnesses  supporting  the  total 
ban  included  Ron  Davis,  a  trustee  of 
the  AMA;  William  Foegee,  president 
of  the  American  Public  Health  Asso¬ 
ciation;  Frank  Palumbo  of  the  Ameri¬ 
can  Academy  of  Pediatrics;  and 
Charles  A.  LeMaistre,  president  of 
the  American  Cancer  Society. 

Surgeon  General  C.  Everett  Koop, 
a  vigorous  opponent  of  smoking,  also 
was  scheduled  to  testify  July  18  but 
the  White  House  asked  that  his 
appearance  be  delayed  until  Aug.  1, 
when  he  will  be  accompanied  by  other 
administration  representatives.  Some 
committee  sources  suggested  the 
White  House  had  not  finished  fash¬ 
ioning  its  policy. 

Also  testifying  on  Aug.  1  will  be 
opponents  of  advertising  restrictions. 
They  got  in  some  advanced  blows 
July  18  by  quietly  distributing  their 


written  arguments  to  news  reporters 
even  as  the  subcommittee  listened  to 
anti-tobacco  witnesses  (see  related 
story  on  page  16). 

Some  witnesses  displayed  blown- 
up  cigarette  ads  which  they  said  vio¬ 
lated  the  industry’s  own  voluntary 
code  of  advertising  principles.  The 
code  pledges  cigarette  makers  to 
refrain  from  using  advertising  that 
appeals  primarily  to  persons  under  21 
years  of  age,  suggests  that  smoking  is 
essential  to  social  prominence  or  sex¬ 
ual  attraction,  depicts  as  a  smoker 
anyone  who  is  or  has  been  well  known 
as  an  athlete,  or  shows  any  smoker 
participating  in,  or  obviously  just 
having  participated  in,  a  physical 
activity  requiring  athletic  condition¬ 
ing  beyond  that  of  normal  recreation. 

Dramatic,  personalized  testimony 
came  from  three  public  figures  with 
special  appeal  for  the  tv  cameras.  Vic¬ 
toria  Brynner,  a  model,  told  about  the 
death  of  her  father,  actor  Yul  Bryn¬ 
ner,  from  lung  cancer.  She  related 
that  he  joined  a  circus  at  the  age  of  12 
and  started  smoking  because  he 
wanted  to  act  grown  up. 

She  played  for  the  subcommittee  a 
tv  public  service  announcement 
which  her  father  made  for  airing  after 
his  death.  In  the  spot,  the  actor  famed 
for  his  role  in  “The  King  and  I”  looks 
into  the  camera  and  says  in  a  husky 


voice:  “Now  that  I’m  gone,  I  tell  you: 
Don’t  smoke.  Whatever  you  do,  just 
don’t  smoke.” 

Patrick  Reynolds  said  he  watched 
the  emphysema  death  of  his  grand¬ 
father,  R.J.  Reynolds,  founder  of  the 
tobacco  company  that  bore  his  name. 
The  younger  Reynolds,  an  actor,  said 
he  sold  his  inherited  shares  in  the 
company,  broke  his  own  cigarette 
habit,  and  now  campaigns  against 
smoking. 

Bob  Keeshan,  the  “Captain  Kan¬ 
garoo”  of  tv  programs  for  children, 
testified:  “Young  people  are 
targeted,  despite  industry  denials, 
and  are  told,  over  and  over  again,  that 
smoking  is  healthy,  sexy  and  the  fast 
road  to  growing  up. 

“The  message  for  the  ‘hurried  gen¬ 
eration’  is  in  magazines,  newspapers, 
on  the  public  bus  kids  take  to 
school  ....  There  are  so  many  prac¬ 
tices  carried  out  by  the  tobacco  indus¬ 
try  under  the  protection  of  American 
law  that  a  reasonable  person  is  made 
to  wonder  what  sort  of  society  we  are 
that  protects  profits  and  exploits 
children  .  .  .  . I  ask  you,  no,  I  implore 
you,  the  members  of  this  subcommit¬ 
tee,  with  your  great  power,  to  look 
beyond  the  interests  of  commerce  and 
take  steps  to  assure  the  continued 
health  of  our  young  people,  the  future 
of  the  Republic.” 


Almost  everyone  has  done  an  about-face  after  seeing  what 
publishers  are  doing  with  the  System/38  from  CDS  these 
days.  One  of  our  customers  is  processing  40,000  retail  ads 
plus  60,000  classified  ads  per  month  from  12  remote  sales 
offices  feeding  5  composition  centers  for  52  different  publi¬ 
cations  ...  all  with  sub-second  response  time ...  all  with  one 
System/38 . . .  and  that  ain’t  hay. 
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IN  BRIEF 


ANCAM  names  new 
officers  in  Chicago 

Lee  C.  Bollinger,  classified  adver¬ 
tising  manager  at  the  Press  Democrat 
in  Santa  Rosa,  California,  was  named 
president  of  the  Association  of  News¬ 
paper  Classified  Advertising  Man¬ 
agers  during  the  group’s  recent  sales 
conference  in  Chicago. 

Other  officers  appointed  at  the  con¬ 
ference  were:  James  T.  Conner,  clas¬ 
sified  advertising  manager  at  the 
State  Times  and  Morning  Advocate  in 
Baton  Rouge,  Louisiana,  as  presi¬ 
dent-elect;  Bill  D.  Horton,  CAM  at 
the  Star-Telegram  in  Fort  Worth, 
Texas,  as  second  vice  president; 
Ronald  G.  Beach,  director  of  classi¬ 
fied  advertising  at  the  San  Jose 
(Calif.)  Mercury  News,  as  third  vice 
president;  and  Nancy  K.  O’Connell, 
CAM  of  the  Providence  (R.I.)  Jour¬ 
nal!  Bulletin,  as  secretary-treasurer. 

New  officers  named  at  the  confer¬ 
ence  were:  Veronica  Kopp,  CAM  at 
the  Sun  Commercial  in  Vincennes, 
Indiana  (one  year);  Darrell  Rooney, 
CAM  at  the  St.  Paul  (Minn.)  Press 
Dispatch  (two  years);  Jack  Ross, 
CAM  at  the  Philadelphia  (Pa.) 
Inquirer  (two  years);  C.  Dean  Welch, 
vice  president-classified  for  the  New 
York  Times  Regional  Newspapers  in 
Atlanta,  Georgia  (two  years);  and 
David  D.  Williams,  CAM  at  the  Chi¬ 
cago  Tribune  (two  years). 

Also  at  the  conference,  R.  David 
Threshie,  publisher  of  the  Orange 
County  Register  in  Santa  Ana,  Cali¬ 
fornia,  was  presented  with  the  James 
McGovern  Memorial  Award,  tradi¬ 
tionally  given  to  a  publisher  or  other 
newspaper  chief  who  works  toward 
the  benefit  and  further  recognition 
and  development  of  his  newspaper’s 
classified  section. 


Liberty  artisans 
honored  by  iHT 

The  International  Herald  Tribune 
recently  honored  the  French  metal¬ 
workers  who  rebuilt  the  Statue  of  Lib¬ 
erty’s  torch  and  flame  during  the 
Statue’s  centennial  restoration. 

The  Paris-based  paper,  which  cele¬ 
brates  its  own  centennial  next  year, 
invited  the  artisans  and  their  families 
to  an  informal  reception  in  Manhat¬ 
tan,  where  they  were  served  a  tradi¬ 
tional  French  “buffet  campagnard” 
consisting  of  pates,  sausages, 
cheeses,  bread  and  wine.  IHT  associ¬ 


ate  publisher  Richard  Morgan  flew 
over  from  Paris  for  the  occasion,  and 
presented  each  artisan  with  a  souve¬ 
nir  gift. 

Selected  for  their  unprecedented 
talent  in  the  art  of  “repousse,”  the 
French  artisans  arrived  in  America  in 
November  1984  to  begin  refurbishing 
the  Statue’s  torch  and  flame,  and  a 
year  later  the  new  torch  was  hoisted 
into  place.  While  a  few  of  the  French¬ 
man  have  since  returned  home,  many 
have  remained  in  the  U.S.  to  teach 
their  craft  to  American  metalworkers. 

lAPA  scholarship 
needs  support 

The  Angel  Ramos  Foundation  has 
offered  a  matching  endowment  gift  to 
the  Inter  American  Press  Association 
Scholarship  Fund  of  $100,000,  to  be 
matched  by  $200,000,  for  a  total  of 
$300,000. 

To  date,  lAPA  has  matching  contri¬ 
butions  and  pledges  totaling  $163,000 
from  16  corporate  and  individual 
members.  It  is  asking  the  general 
membership  and  other  friends  to 
make  up  the  remaining  $37,000 
(18.5%). 

Last  year,  the  lAPA  was  able  to 
provide  only  eight  one-year  scholar¬ 
ships,  whereas  in  the  past  it  has 
offered  as  many  as  16. 

Affiliated  to  sell 
radio  properties 

Affiliated  Publications  Inc.  has 
signed  an  agreement  in  principal  to 
sell  its  radio  broadcasting  properties 
to  E  Z  Communications  Inc.  of  Fair¬ 
fax,  Virginia  for  $65.5  million. 

The  stations  involved,  representing 
the  radio  assets  of  Affiliated  Broad¬ 
casting  Inc.,  are  KMPS-AM/FM  in 
Seattle,  Washington;  WOKV-AM 
and  WAIV-FM  in  Jacksonville,  Flor¬ 
ida;  KRAK-AM/FM  in  Sacramento, 
California;  KFYE-FM  in  Fresno, 
California;  and  KAMJ-FM  in  Phoe¬ 
nix,  Arizona.  A  ninth  station,  KFLR- 
AM  in  Phoenix,  will  also  be  included 
in  the  deal  after  its  aquisition  by  Affil¬ 
iated,  expected  to  close  shortly. 

Affiliated  announced  on  April  16 
that  it  was  putting  its  radio  stations  on 
the  market  in  order  to  persue  other 
investment  opportunities  in  cellular 
telephones  and  newspapers. 

Parent  company  of  the  Globe 
Newspaper  Company,  Affiliated  also 
owns  45%  of  the  common  stock  of 


McCaw  Communications  Companies 
Inc.,  which  operates  cable  television 
systems  in  a  number  of  states.  In  addi¬ 
tion,  Affiliated  has  a  joint  venture 
with  McCaw  in  cable  television  sys¬ 
tems  in  southern  Oregon. 

Liberty  section 
biggest  ever  for 
Hartford  Courant 

The  Hartford  (Conn.)  Courant 
Statue  of  Liberty  section  of  Sunday, 
June  22,  was  the  largest  special  sec¬ 
tion  ever  published  by  the  newspaper. 

The  section  ran  72  pages  and  con¬ 
tained  over  5,600  SAU  inches  of 
advertising.  The  section  also  set  a 
Courant  record  for  use  of  color  in 
photography,  graphics  and  advertis¬ 
ing. 

Illinois  coliege 
gets  intern  grants 

Columbia  College  in  Chicago  has 
received  grants  of  $1,500  from  the 
Field  Corporation  Fund  and  $5,000 
from  the  Brunswick  Charitable 
Foundation  to  underwrite  stipends 
for  journalism  majors  serving  intern¬ 
ships  in  not-for-profit  organizations. 

More  than  60%  of  the  college’s 
some  5,200  students  must  work  dur¬ 
ing  the  school  year  in  order  to  con¬ 
tinue  their  educations,  and  founda¬ 
tion  grants  help  those  students,  espe¬ 
cially  those  working  at  not-for-profit 
organizations  which  cannot  pay  stu¬ 
dent  stipends,  let  alone  salaries.  Dur¬ 
ing  the  past  school  year,  about  30%  of 
the  college’s  interns  were  paid  sala¬ 
ries  ranging  from  $1  an  hour  to  the 
minimum  wage. 

Columbia  historically  has  served  a 
large  number  of  students  from  finan¬ 
cially  and  culturally  underprivileged 
homes.  Half  the  current  students 
come  from  homes  with  annual 
incomes  under  $21,000,  and  70%  of 
the  students  rely  on  some  form  of 
financial  aid. 

Gannett  editor 
to  teach  at  KU 

Richard  N.  Thien,  executive  editor 
of  the  Sioux  Falls  (S.C.)  Argus 
Leader,  will  teach  for  a  year  at  the 
University  of  Kansas  William  Allen 
White  School  of  Journalism. 

Thien  will  be  participating  in  the 
Gannett  Foundation’s  professional- 
in-residence  program. 
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Speaking  of . . . 


“We  average  four  pages  a  day  and  run  at  least 
three  or  four  of  your  pieces  daily.  Your 
baseball  coverage  is  superior  to  all  others  for 
our  market” 

— ^Tom  Perry,  sports  editor 
THE  COURIER-NEWS 
Bridgewater,  NJ 


For  details,  contact: 

John  W.  Payne,  vice  president-marketing 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.  NW  Washington,  DC  20071 
(202)  334-6173 


Mobil  Oil’s  PR  chief  zaps  D.C.  and  the  Washington  Post 


Herbert  Schmertz,  the  controver¬ 
sial  public  relations  chief  for  Mobil 
Oil  Corp.,  says  business’  relations 
with  the  media  would  be  better  if  the 
nation’s  capital  were  in  New  York 
City,  where,  he  says,  reporters  would 
be  more  attuned  to  commercial 
aspects  of  life. 

“The  only  business  in  Washington, 
D.C.,  is  government  and  the  only 


product  is  gossip,”  Schmertz  said. 
“The  Washington  Post  is  to  Washing¬ 
ton  what  Variety  is  to  Hollywood  —  a 
trade  journal  not  to  be  taken  seri¬ 
ously,”  Schmertz  contended. 

The  Mobil  Oil  spokesman  made  his 
comments  recently  at  a  Washington, 
D.C.,  luncheon  of  the  Media  Institute 
to  promote  his  book,  “Good-bye  to 
the  Low  Profile.”  His  theme  was  “A 


Newspaper  Management  Systems 

A  Proven,  Effective,  Productive  Soiution. 


"We  use  Collier- Jackson's  Newspaper  Management  Systems  because  they 
specialize  in  the  newspaper  industry  One  software  philosophy  for  all  systems 
makes  it  easier  on  everyone  —  from  the  DP  technical  coordinators  to  the 
operators  at  the  terminal  screen." 

Evan  A.  Ray 
Controller 
Arkansas  Gazette 

"CJ/ADVERTISING  ™  has  all  the  markings  of  a  software  winner  —  a  winner 
being  a  package  that  reaches  that  critical  user's  mass  which  ensures  its 
continued  maintenance,  development  and  enhancement 

G.  Michael  Jones 

Director  Information  Systems 

Knight-Ridder  Newspapers,  Inc. 

"CJ/CIRCULATION  ™  is  the  most  complete  circulation  system  because  it  has 
been  designed  of,  by  and  for  the  Circulation  Dept  I  highly  recommend  it." 

Jim  Currow 

VP  Sales  &  Marketing 

Fort  Wayne  (IN)  Newspapers,  Inc. 


Collier- Jackson,  Inc. 

3707  West  Cherry  Street  •  Tampa,  Florida  33607  *(813)  872-9990 


Realistic  View  of  the  Press.” 

He  listed  “some  misconceptions” 
that  he  said  business  has  about  the 
press,  and  then  gave  his  own 
appraisal: 

The  press  is  to  be  feared  —  but,  said 
Schmertz,  not  if  business  executives 
answer  questions  readily  and  truth¬ 
fully. 

The  press  has  been  elected  to  repre¬ 
sent  the  people  —  but,  said  Schmertz, 
reporters  as  a  whole  are  too  elitist  for 
that. 

Journalists’  ethics  are  higher  than 
other  people’s  —  to  say  so,  said 
Schmertz,  is  to  repeat  a  myth. 

Reporters  always  get  the  last  word  as 
they  practice  “vigilante  journalism”  — 
not  necessarily,  said  Schmertz, 
because  business  can  get  its  story  out 
in  other  ways,  including  paid  adver¬ 
tisements. 


“The  Washington  Post 
is  to  Washington  what 
Variety  is  to  Hoiiywood  — 
a  trade  journai  not  to  be 
taken  seriousiy,” 
Schmertz  contended. 


Schmertz  said  business  reporting 
has  improved  significantly  in  recent 
years  in  newspapers,  but  not  on  net¬ 
work  television  or  local  television, 
which  he  put  at  the  bottom  of  the  list. 

He  said  local  tv’s  method  of  cover¬ 
ing  economics  is  to  report  on  prostitu¬ 
tion,  drugs  and  money  laundering. 

Asked  to  compare  the  Washington 
Post  and  the  New  York  Times, 
Schmertz  said  the  Times  is  an 
extremely  innovative  paper,  its 
strength  lying  with  its  editors  who,  he 
said,  are  tougher  on  their  reporters 
than  any  other  group  of  editors. 

He  did  not  belabor  his  opinion  of 
the  Post. 


CORRECTION 

The  name  of  LOS  ANGELES  TIMES 
sports  columnist,  Scott  Ostler  was 
misspelled  in  our  ad  on  p.7  of 
Editor  &  Publisher  for  July  19,  1986. 
Our  apologies  to  all  concerned. 

LOS  ANGELES  TIMES- 
WASHINGTON  POST 
NEWS  SERVICE 
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ON  RETAIL  MARKETS 


NEW  ENGLAND  ‘86  PER-HOUSEHOLD  INCOME 


$1351  MORE  PHH.  EST. 
THAN  U.S.  AVERAGE 


NEW  ENGLAND  1986  PHH.  RETAIL  SALES 


7.6%  OVER  $15,700 
U.S.  PHH.  AVERAGE 


NEW  ENGLAND  1986  PHH.  FOOD  SALES 


EXCEEDS  $3,232  U.S. 
PHH.  FIGURE  BY  6.4% 


New  England’s  economy  is  full  of  positive  factors  for 
1986.  Continued  activity  in  high-tech  manufacturing, 
growing  involvement  in  defense  manufacture,  and  an 
increase  in  the  service  industry  employment  that  keeps 
all  else  on  an  even  keel  are  keeping  unemployment 
below  that  of  the  rest  of  the  country.  Notable  rejuvena¬ 
tions  are  taking  place  in  several  older  cities,  improving 
both  the  appearance  and  economics  of  run-down 
areas. 

No  wonder,  then,  that  New  England’s  purchasing  pow¬ 
er  is  great,  exceeding  per-household  estimates  of  even 
the  fast-growing  Sunbelt  and  Pacific  areas.  And  in  New 
England,  newspaper  readership  per-household  is  tops. 


'1986  Editor  &  Publisher 
Market  Guide  estimates. 


Smart  marketing  starts  with  New  Engiand  daiiy  newspapers 

MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 


The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E&S) 


Bangor  Daily  News  (M) 
Maine  Weekend 
The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


VERMONT 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 
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Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


ASrORYOFltlfSIS 


F progress,  intelligently  planned. 
W  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchange  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object;’  he  said, 
“(is)  to  rescue  man  from  tyranny  and 
false  systems  and  false  principles  of 
government,  and  enable  him  to  be 
free!’  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  which  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstorm 
of  a  handful  of  radicals  to  the  crusade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— The  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
true  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 

So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  ^11 
and  a  growing  family  of  new,  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
lisLThese  mailings  don’t  just  cover  our 
corporation  or  our  point  of  view  They 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 
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Pacific  Bell  PacTel  InfoSystems  Nevada  Bell 
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NEWSPEOPLE  IN  THE  NEWS 


New  appointments  for  Burgin  and  Coffey 


In  separate  press  releases,  each 
dated  July  15,  the  Dallas  Times  Her¬ 
ald  and  the  Los  Angeles  Times 
announced  new  appointments. 

William  F.  Thomas,  editor  and 
executive  vice  president  of  the  Times, 
announced  that  Shelby  Coffey, 
senior  vice  president  and  editor  of  the 
Times  Herald,  will  join  the  Times  on 
September  1  as  deputy  to  associate 
editor  Jean  Sharley  Taylor. 

Art  Dible,  publisher  of  the  Times 
Herald,  announced  that  David  Bur- 
gin  has  been  named  to  succeed  Cof¬ 
fey  as  senior  vice  president  and  edi¬ 
tor.  And  Burgin,  in  his  meeting  with 
the  staff,  said  he  was  promoting 
Times  Herald  veteran  Larry  Tarle- 
TON  to  executive  editor. 

Tarleton,  with  the  newspaper  for  10 
years,  has  been  managing  editor  since 
1982. 

Coffey  became  editor  of  the  Dallas 
paper  last  January,  moving  from  edi¬ 
tor  of  U.S.  News  and  World  Report. 
Prior  to  the  news  magazine,  Coffey 
was  assistant  managing  editor  for 
national  news  at  the  Washington  Post 
where  he  had  a  17-year  career,  hold¬ 
ing  several  positions  including  deputy 

★  ★  ★  ★  ★ 

Congratulations! 

KMOX 
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Fourth  Estate  Award  Winner 


“The  World 
Through  A  Child’s 
Eyes"  . . .  dealing 
with  issues  concerning 
the  health  and  safety 
of  children. 


Awarded  annually  for 
‘excellence  in  journal¬ 
ism,’  this  open  competi¬ 
tion  is  sponsored  by  The 
American  Legion. 


managing  editor,  assistant  managing 
editor  of  the  Style  section  and  editor 
of  Potomac  magazine. 

Burgin,  a  veteran  of  25  years  in  the 
newspaper  business,  has  been  editor 
of  the  San  Francisco  Examiner,  the 
Orlando  Sentinel,  the  Peninsula 
Times  Tribune,  Palo  Alto,  and  the 
Paterson  Morning  and  Evening 
News.  Currently,  Burgin  has  been  an 
editorial  consultant  at  the  Atlanta 
Journal  and  Constitution. 

Burgin  started  as  a  sports  copy  boy 
at  the  Dayton  Daily  News.  His  career 
has  included  working  at  the  New  York 
Herald  Tribune  as  a  city  reporter  and 
reporter  for  the  European  edition.  He 
was  sports  editor  at  the  Washington 
Daily  News  and  the  San  Francisco 
Examiner  before  serving  as  sports 
editor,  metropolitan  editor  and  man¬ 
aging  editor  at  the  Washington  Star. 
*  *  * 

John  Morris  is  the  newly  named 
business  editor  of  the  Milwaukee 
Journal.  He  previously  was  Midwest 
bureau  chief  of  American  Banker.  He 
worked  for  Reuters  in  1975-1980  and 
was  a  financial  reporter  and  overnight 
editor  in  London  part  of  that  time 
before  moving  to  Chicago  as  editor  of 
the  financial  and  commodity  wires. 
He  later  became  a  financial  reporter 
for  the  wire  service  covering  corpo¬ 
rate  news. 


Brian  S.  Brooks,  associate  profes¬ 
sor  of  journalism  at  the  University  of 
Missouri  School  of  Journalism,Co- 
lumbia,  is  the  St.  Louis  Post-Dispatch 
Distinguished  Professor  of  Journal¬ 
ism  for  the  coming  school  year. 

A  journalism  education  specialist. 
Brooks  has  held  the  chair  since  it  was 
established  in  1983  with  a  $20,000 
annual  gift  to  the  school  to  supple¬ 
ment  the  salary  of  Brooks,  managing 
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editor  of  the  Columbian  Missourian. 
The  newspaper  is  the  only  competi¬ 
tive  community  newspaper  of  its  kind 
in  the  world  operated  by  journalism 
students. 

Brooks  joined  the  faculty  in  1974  as 
news  editor  of  the  Missourian  and 
was  named  m.e.  the  following  year. 
Previously,  he  was  with  the  Memphis 
Press-Scimitar. 

♦  ♦  ♦ 

Stephen  E.  Taylor  has  been 
promoted  to  assistant  business  man¬ 
ager  of  the  Boston  Globe,  and  Robert 
T.  Murphy  has  been  named  to  suc¬ 
ceed  him  as  director  of  information 
services. 

Taylor  is  responsible  for  produc¬ 
tion,  information  services  and 
administrative  services  departments. 
Murphy,  assistant  information  ser¬ 
vices  director,  will  oversee  all  data 
processing  and  computing  needs  of 
the  Globe. 


Stephen  E.  Taylor  Robert  T.  Murphy 

Taylor  joined  the  Globe  in  1980  as  a 
management  trainee  and  in  1982  was 
appointed  assistant  to  the  business 
manager.  In  his  most  recent  position 
he  had  overall  responsibility  for  cor¬ 
porate  computing  and  publishing  and 
business  systems. 

Murphy,  with  the  Globe  since  1973 
when  he  became  an  advertising 
department  messenger  while  still  a 
student  at  the  University  of  Massa¬ 
chusetts,  Boston,  joined  the  publish¬ 
ing  systems  department  after  gradua¬ 
tion.  For  two  years  he  was  with  Atex 
as  a  technical  support  specialist  and 
then  a  product  marketing  manager. 
He  returned  to  the  Globe  in  1983  as  a 
publishing  systems  manager  and  was 
named  to  his  most  recent  post  last 
December. 

♦  ♦  ♦ 

Gary  Moore  has  been  named  clas¬ 
sified  advertising  manager  of  the  Sac¬ 
ramento  Bee.  He  previously  held  the 
same  position  at  the  Houston  Post 
and  before  that  was  classified  man¬ 
ager  at  the  Santa  Monica  Evening 
Outlook  and  the  Oceanside  (Calif.) 
Blade-Tribune. 
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Wayne  Sargent 


Dale  Bowen 


Steve  Czetli 


Wayne  Sargent,  a  veteran  of  38 
years  in  the  news  business,  retired  as 
editor  of  the  San  Bernardino  (Calif.) 
Sun  effective  July  1 . 

He  became  the  Sun’s  editor  in  1978, 
moving  from  the  Nashville  Banner 
where  he  had  been  president  and 
publisher  since  1972.  Previously,  he 
was  senior  vice  president  and  mar¬ 
keting  manager  for  United  Press 
International  in  New  York. 

A  native  of  Los  Gatos,  Calif.,  Sar¬ 
gent  began  his  career  with  the  old  San 
Francisco  News,  later  joining  the 
Wall  Street  Journal  and  then  UPI. 

*  *  ♦ 

Wallace  W.  Allen,  former  man¬ 
aging  editor  and  associate  editor  of 
the  Minneapolis  Tribune,  became 
managing  editor  of  the  Anchorage 
Times  on  July  7.  For  the  past  two 
years  he  has  held  the  Atwood  Chair  of 
Journalism  at  the  University  of 
Alaska,  Anchorage. 

Following  his  retirement  from  the 
Minneapolis  Tribune  in  April  of  1982 
after  more  than  three  decades  with 
the  newspaper,  Allen  served  as  assis¬ 
tant  professor  of  journalism  at  the 
University  of  North  Dakota. 

*  ♦  * 

Fletcher  J.  Clarke  has  been 
named  business  editor  of  Gannett 
News  Service  and  will  coordinate  an 
expanded  business  report. 

Clarke  worked  as  a  copy  editor 
with  the  Rochester  Democrat  and 
Chronicle  when  he  joined  Gannett 
Co.  Inc.,  in  1973,  then  worked  as 
night  editor  with  the  news  service  and 
in  November  1977,  was  named  man¬ 
aging  editor  of  the  Niagara  Gazette, 
Niagara  Falls,  N.Y.  He  was  national 
editor  at  the  Camden  (N.J.)  Courier- 
Post  from  1981  to  mid- 1982  when  he 
rejoined  GNS  after  assisting  with  the 
planning  of  USA  Today. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Dale  Bowen,  general  advertising 
manager  for  the  Virginian-Pilot  and 
the  Norfolk  Ledger-Star,  has  been 
named  general  advertising/sales 
development  manager.  His  responsi¬ 
bilities  include  the  departments  of 
marketing  services,  advertising  ser¬ 
vices,  co-op  advertising,  business 
development  and  the  new  regional 
biweekly  tabloid,  Carolina  Coast. 

Bowen  joined  the  newspaper  in 
1972  and  has  held  a  variety  of  adver¬ 
tising  positions. 

♦  ♦  ♦ 

After  a  45-year  newspaper  career. 
Gale  Cook  has  retired  as  Sac¬ 
ramento  bureau  chief  of  the  San  Fran¬ 
cisco  Examiner.  Cook  also  has  served 
as  a  general  assignment  reporter  and 
city  editor  of  the  newspaper. 

Cook  began  with  NEA  in  Seattle  in 
1940  and  after  service  in  the  Navy  in 
World  War  II  worked  for  the  old  Seat¬ 
tle  Star  and  the  Seattle  Times  before 
joining  the  Examiner  in  1947. 

♦  ♦  * 

Pat  Haegele,  vice  president/ 
advertising  director  of  USA 
Weekend,  has  been  promoted  to 
publisher.  The  promotion  was 
announced  by  Ramon  Gaulke,  USA 
Weekend  president,  who  has  been 
serving  as  both  president  and 
publisher. 

In  her  new  role,  Haegle  continues 
to  supervise  all  sales  and  marketing 
activities  plus  the  financial  operations 
of  the  magazine. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 
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Steve  Czetli  has  been  apointed 
executive  business  editor  of  the  Pitts¬ 
burgh  Press. 

He  has  served  as  editor  of  the  Pitts¬ 
burgh  Business  Times-Journal  the 
past  two  years  and  also  is  a  former 
editor  of  Pennsylvania  Economy,  a 
defunct  monthly  business  tabloid  that 
was  distributed  in  20  Pennsylvania 
newspapers. 

*  4c  * 

Ike  Massey  recently  was  named 
vice  president  of  Garden  State  News¬ 
papers  Inc.  He  is  group  manager  of 
Garden  State’s  southwest  region  and 
publisher  of  the  Huntsville  (Texas) 
Daily  Item. 

♦  ♦  ♦ 

Kristine  Snipes  has  moved  to 
assistant  managing  editor/graphics  at 
the  Salem  (Ore.)  Statesman-Journal 
from  graphics  editor  of  the  Sac¬ 
ramento  Bee.  Snipes  was  the  1985 
NPPA/POY  Picture  Editor  of  the 
Year. 

♦  ♦  ♦ 

Dennis  T.  Allardyce  is  the  new 
classified  advertising  manager  at  the 
York  (Pa.)  Daily  Record.  Formerly 
advertising  and  marketing  director  of 
a  business  publication,  Allardyce  has 
15  years  of  newspaper  experience  in 
advertising,  management  and  mar¬ 
keting. 
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NEWSPEOPLE  IN  THE  NEWS 


David  T.  Fluker  has  announced  he 
will  retire  next  September  as  vice 
president  and  circulation  director  of 
the  St.  Petersburg  Times  and  Evening 
Independent. 

Fluker,  who  turns  56  in  August, 
joined  the  Times  Publishing  Company 
in  1950,  working  continuously  except 
for  a  period  of  service  as  an  Army 
captain.  He  began  his  newspaper 
career  as  a  carrier  boy  for  the  Evening 
Independent  in  1940. 

Fluker  rose  though  the  ranks  to 
become  circulation  manager  of  the 
Times  in  1969,  circulation  director 
and  a  member  of  the  board  in  1973, 
and  a  vice  president  of  the  company 
this  year. 


Charles  A.  Schulz,  publisher  of 
the  Taylor  Daily  Press,  was  elected 
president  of  the  Texas  Press  Associa¬ 
tion  during  the  107th  annual  summer 
convention  in  Kerrville  in  late  June. 

Schulz  succeeded  Walter 
Buckel,  publisher  of  the  Lamesa 
Press  Reporter,  who  became  chair¬ 
man  of  the  board  of  directors. 

Schulz  joined  the  family-owned 
Taylor  Newspapers,  Inc.,  as  secret¬ 
ary-treasurer  in  1974  and  moved  to 
Taylor  in  1977  to  assume  full-time 
duties  at  the  Daily  Press  and  other 
Central  Texas  weeklies  published  by 
the  company.  He  has  been  president 
and  publisher  of  the  company  since 
1980. 


William  C,  O’Donovan,  editor 
and  publisher  of  The  Virginia 
Gazette,  Williamsburg,  was  elected 
president  of  the  Virginia  Press  Asso¬ 
ciation  Inc.,  at  the  104th  annual 
meeting  in  Virginia  Beach. 

O’Donovan  succeeded  Thomas  T. 
Byrd,  publisher  of  the  Winchester 
Star,  who  remains  on  the  executive 
committee. 

Horton  P.  Beirne,  editor  and  gen¬ 
eral  manager  of  the  Covington 
Virginian,  is  the  president-elect  and 
Randall  E.  Brannon,  general  man¬ 
ager  of  the  Loudoun  Times-Mirror, 
Leesburg,  the  vice  president. 

T.  George  Washington,  publisher 
of  the  Lynchburg  News  and  Daily 
Advance,  was  elected  secretary;  and 
Robbie  Tate,  vice  president  of  The 
Norton  Press  Inc.,  and  advertising 
director  of  the  Coalfield  Progress, 
Tate,  was  elected  treasurer. 

♦  ♦  ♦ 

Greg  Peck  has  been  named  city 

editor  of  the  Wisconsin  Rapids  Daily 
Tribune.  He  formerly  was  editor  of 
the  Oconomowoc  (Wis.)  Enterprise. 

*  ♦  * 

Judith  A.  Nordquist  was 
appointed  director  of  financial  ser- 
vices-controller  of  Lee  Enterprises, 
Inc.  She  joined  Lee  in  1978  as  an 
accountant  and  has  been  finance  man¬ 
ager  since  1981. 


OBITUARIES 


Arthur  S.  Boyle  Sr.,  86,  former 
financial  editor  of  the  now  defunct 
Philadelphia  Evening  Bulletin,  died 
June  12  after  suffering  a  stroke.  A 
newsman  for  36  years,  Boyle  had 
joined  the  Evening  Bulletin  in  1929 
and  served  in  various  reporting 
capacities  before  retiring  in  1965. 

*  ♦  ♦ 

Patrick  Duane,  73,  retired  adver¬ 
tising  account  executive  with  the  Bos¬ 
ton  Globe,  died  April  25. 

♦  ♦  * 

Robert  S.  Eisenhauer,  74,  former 
newspaperman  and  retired  vice  presi¬ 
dent  of  Textron  Corp.,  Providence, 
died  May  23.  He  was  city  editor  of  the 
Cleveland  News  before  moving  to 
New  York  and  working  in  public  rela¬ 
tions.  His  positions  included  supervi¬ 
sor  of  public  relations  for  the  Chesa¬ 
peake  and  Ohio  Railway  and  director 
of  public  relations  and  advertising  for 
the  New  York  Central  Railroad  prior 
to  joining  Textron  in  1969.  He  retired 
eight  years  later  as  vice  president  for 
corporate  relations. 


Simon  J.  Godfrey,  86,  former 
reporter  for  the  St.  Albans  (Vt.)  Mes¬ 
senger  and  later  in  sales  promotion  in 
the  liquor  industry,  died  in  St.  Albans 
on  April  23. 

♦  *  * 

Barrie  Hale,  49,  who  contributed 
to  numerous  Canadian  periodicals 
and  wrote  a  book  on  contemporary 
Canadian  painting,  died  in  Toronto 
June  28. 

During  a  career  that  started  in  the 
early  sixties,  he  wrote  for  the  Toronto 
Star,  Maclean’s,  the  Toronto  Tele¬ 
gram,  Saturday  Night,  Toronto  Life 
and  the  Star  Weekly.  He  also  wrote 
for  CBC  Radio  and  Television. 

*  ♦  * 

William  G.  Hinman,  83,  retired 
circulation  director  of  the  defunct 
Hartford  Times,  died  May  12. 

♦  ♦  * 

Thomas  F.  Merryweather,  46, 
advertising  director  of  the  Pough¬ 
keepsie  Journal,  died  June  14,  after  a 
long  illness.  He  began  at  the  Journal 


in  1964  as  a  printer,  and  rose  through 
the  ranks  to  advertising  director  in 
1977,  a  position  he  held  until  his 
retirement  last  month. 

*  ♦  * 

Merle  Miller,  67,  a  correspon¬ 
dent  for  the  now-defunct  Philadel¬ 
phia  Record  prior  to  becoming  an  edi¬ 
tor  of  Yank  magazine  in  the  early  40s, 
died  June  9  in  Danbury,  Conn. 

Miller  was  a  contributing  editor  to 
Time  magazine  and  an  editor  at  Har¬ 
per’s  Magazine  and  wrote  a  number 
of  best-selling  books. 

4c  :ic  :ic 

Virginia  Pasley,  80,  a  New  York 
newspaper  woman  and  author  who 
was  a  Washington  correspondent  for 
the  New  York  Daily  News  in  the  40s 
and  later  worked  17  years  as  a  feature 
writer  and  book  editor  for  Newsday, 
Long  Island,  died  May  19  in  Los 
Angeles  of  a  brain  hemorrhage. 

She  was  the  widow  of  Fred  D. 
Pasley,  who  was  a  United  Nations 
and  White  House  correspondent  dur¬ 
ing  20  years  with  the  News. 
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impose  a  constitutionally  forbidden 
‘tax  on  knowledge’  which  would  have 
the  same  impact  as  a  direct  tax  on 
tobacco  advertising. 

_  “The  Supreme  Court  consistently 
has  stressed  that  regulation  should  be 
content-neutral  in  regard  to  speech. 
This  proposed  legislation  would 
single  out  tobacco  product  advertis¬ 
ing  for  disadvantageous  treatment 
while  leaving  intact  the  deductibility 
of  advertising  expenditures  for  all 
other  products,  a  form  of  discrimina¬ 
tion  that  the  First  Amendment  for¬ 
bids.” 

The  American  Advertising  Federa¬ 
tion  also  released  a  statement  oppos¬ 
ing  a  ban  or  any  further  restrictions  on 
tobacco  advertising. 

“Ad  bans  are  premised  on  the 
assumption  that  consumers  are  incap¬ 
able  of  making  their  own  decisions 
about  legal  products.  Such  policy  will 
only  have  negative  effects  for  the  con¬ 
sumer  and  the  economy,”  said  AAF 
president  Howard  Bell. 

“Not  only  do  ad  bans  establish  a 
dangerous  precedent  whereby  truth¬ 
ful  information  about  legal  products  is 
suppressed,  they  also,  and  particu¬ 
larly  in  the  case  of  tobacco  advertis¬ 
ing,  fail  to  meet  the  constitutional 
requirements  that  government  must 
meet  before  banning  truthful  com¬ 
mercial  speech,”  Bell  added. 


Oppose  restrictions 

(Continued  from  page  16) 

be  more  extensive  than  is  necessary 
to  serve  that  interest.” 

All  of  this,  said  Covington  &  Bur¬ 
ling,  was  in  keeping  with  Supreme 
Court  tradition  that  the  solution  to 
disputes  over  free  speech  was  to 
encourage  the  dissemination  of  more 
information,  not  less. 

The  law  firm  said  an  American 
Medical  Association  proposal  to  ban 
tobacco  advertising  and  an  American 
Cancer  Society  endorsement  of 
interim  restrictions  on  tobacco  adver¬ 
tising  “would  represent  a  forbidden 
attempt  by  government  to  manipulate 
consumer  choice  by  restricting  the 
flow  of  truthful  information  about 
lawful  products,  irrationally  impeding 
the  intelligent  exercise  of  consumer 
choice. 

“They  also  fail,”  said  Covington  & 
Burling,  “the  literal  terms  of  the  four- 
part  Central  Hudson  test,  for  it  cannot 
be  shown  that  either  proposal  would 
directly  and  effectively  serve  the  gov¬ 
ernment’s  asserted  interest  or  would 
do  so  in  the  least  restrictive  way. 

“The  majority  opinion  in  Posadas 
endorses  and  applies  the  Central 
Hudson  test,  rather  than  repudiating 


it.  To  read  that  opinion  expansively, 
divorced  from  its  essential  context, 
cannot  be  justified. 

“Thus,  if  Congress  wishes  to  dis¬ 
courage  tobacco  product  consump¬ 
tion,  its  only  options  under  the  First 
Amendment  are  to  restrict  the  sale  or 
purchase  of  such  products  or  to  foster 
speech  that  promotes  the  anti¬ 
tobacco  point  of  view.” 

Covington  &  Burling  did  not 
address  the  constitutionality  of  an 
additional  proposal  by  Sen.  Bill 
Bradley  (D.-N.J.)  and  Rep.  Fortney 
H.  “Pete”  Stark  (D.-Calif.)  to  disal¬ 
low  income  deductions  for  the  busi¬ 
ness  expense  of  advertising  tobacco. 

A  statement  issued  separately  by 
the  Association  of  National  Advertis¬ 
ers,  however,  contended  that  the  tax 
proposal,  too,  would  be  unconstitu¬ 
tional. 

“There  is  absolutely  no  basis  in 
precedent  for  denying  tax  deductibil¬ 
ity  for  advertising  one  lawful  product 
while  permitting  tax  deductibility  for 
all  other  products  that  can  be  legally 
sold,”  the  advertising  association 
said.  “Sponsors  of  this  legislation 
admit  that  their  proposal  is  designed 
to  create  disincentives  for  tobacco 
advertising. 

“These  bills  impose  increased 
costs  on  one  category  of  speech  to  the 
content  of  its  message.  They  would 
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Tired  of  finger  pointing? 


When  it  comes  to  the  liability  crisis,  it  seems  that  all  the  parties 
involved  are  busily  pointing  the  finger  of  blame  at  each  other. 

To  provide  news  people  with  a  balanced  source  of  information  on  this  complex 
subject,  State  Farm  is  offering  a  manual  called  LIABILITY,  Who,  What,  Where 
When,  Why?  It  contains  an  overview  of  the  subject  and  several  background 
papers  on  areas  of  the  civil  justice  system  where  reform  is  being  proposed . 


To  get  your  copy,  just  fill  out  the  coupon  below  and  mail  it  to  us.  We’ll  also  send  you 
any  additional  background  material  we  produce  on  the  subject  in  the  future. 


I’d  like  to  have  a 
copy  of  your 
liability  manual. 


Media  Information  Service 
Public  Relations  Office 
State  Farm  Insurance  Companies 
1  State  Farm  Plaza 
Bloomington,  Illinois  61710 


Organization 
s.  Address  _ 


IN  BRIEF 


Parade  circulation 
to  increase  1.9% 

Parade  magazine  announced  that 
effective  Sunday,  September  7,  its 
circulation  will  increase  1.9%  to 
31,427,000. 

Parade  also  added  four  newspapers 
for  total  of  287.  They  are  the  Balti¬ 
more  Sun,  which  began  June  8;  the 
Alamogordo  (N.M.)  Daily  News, 
which  began  distribution  on  July  6; 
the  Clarksburg  (W.  Va.)  Sunday  Ex¬ 
ponent-Telegram  and  the  West  Ches¬ 
ter  (Pa.)  Daily  News  which  begin  dis¬ 
tribution  on  Sept.  7. 

Parade  also  increased  its  open  line 
national  four-color  rate  by  1.9%  to 
$294,800  from  $289,400.  The  adver¬ 
tising  cost-per-thousands  remains 
unchanged  under  the  new  rates. 

Black-and-white  ad  rates  went  up 
to  $238,800  from  $234,400. 

Ore.  daily  starts 
business  monthly 

The  Coos  Bay  (Ore.)  World,  a 
Scripps  League  newspaper,  began  a 
new  monthly  business  publication  in 
June  to  report  on  the  economy  of 
southwest  Oregon. 

The  tabloid-sized  Business  Review 
includes  columns,  in-depth  features, 
a  report  of  Scripps  League’s 
Washington  bureau  and  a  “Free 
Trade”  section  providing  free  space 
to  businesses  wanting  to  trade,  sell  or 
buy  specific  business  equipment  or 
machinery. 

Art  Spinella,  World  news  editor,  is 
the  Business  Review  editor  and 
writes  a  “Marketplace”  column. 
Advertising  director  Cindi  Miller 
spent  several  months  heading  up  an 
in-house  committee,  which  handled 
the  production  details. 

Spanish  daily 
gets  new  format 

Noticias  del  Mundo,  the  national 
daily  Spanish-language  newspaper, 
has  a  new  format  which  includes  an 
all-type  logotype  in  blue  and  red  on 
the  front-and-back  pages,  as  well  as  a 
summary  of  editorial  highlights  on  the 
front  page,  bold  Helvetica  type  for 
headlines  and  more  photographic 
coverage. 

The  new  physical  format  is  accom¬ 
panied  by  a  wider  editorial  scope. 
Special-interest  sections  will  be  hand¬ 
led  by  new  editors  added  to  the  staff, 
and  there  will  be  expanded 


coverage  of  all  events  and  topics  that 
relate  to  the  market. 

The  paper’s  new  format  is  an 
attempt  to  keep  it  in  tune  with  the 
more  affluent  Hispanic  market. 
According  to  Richard  Jones,  senior 
vice  president  of  the  New  York-based 
operation,  recent  surveys  show  His¬ 
panic  buying  power  estimated  at  $94 
billion  and  growing,  and  that  Hispan- 
ics  devote  45%  of  weekly  media  time 
to  reading. 

Sunday  magazine 
sells  out  1st  issue 

Advertising  space  in  the  Sept.  7 
premiere  issue  of  the  Washington 
Post  Magazine  is  completely  sold 
out. 

Estee  Lauder,  IBM  and  Blooming- 
dales  are  among  the  national  accounts 
to  appear  in  the  debut  issue  of  the 
redesigned  Sunday  magazine,  which 
will  also  feature  such  local  advertisers 
as  Woodward  and  Lothrop,  Britches 
of  Georgetown  and  the  Hecht  Com¬ 
pany. 

National  rates  are  $17,195  per  four- 
color  page  (one  time)  and  $13,595  per 
black-and-white  page  (one  time). 

ACEJMC  wants 
to  reduce 
council  size 

The  Accrediting  Council  on  Educa¬ 
tion  in  Journalism  and  Mass  Commu¬ 
nication  has  drafted  a  plan  to  reduce 
its  number  of  members  to  13  as  part 
of  a  plan  to  “streamline”  operations 
while  providing  a  broader  base  of 
representation  in  the  accrediting 
process. 

The  new  council  would  consist  of 
five  educators,  five  professionals, 
two  public  members  and  president. 

Other  than  the  two  public  mem¬ 
bers,  the  ACEJMC  members  will  be 
chosen  by  five  professional  accredit¬ 
ing  committees:  one  each  for  news¬ 
papers,  broadcasting,  advertising, 
public  relations  and  a  combined  com¬ 
mittee  for  magazines  and  photojour¬ 
nalism. 

The  five  groups  will  replace 
ACEJMC’s  single  accrediting  com¬ 
mittee. 

The  professional  committees  will 
establish  the  standards  for  their  areas 
and  will  decide  how  well  schools 
seeking  accreditation  or  reaccredita¬ 
tion  have  met  those  standards.  The 
committees  assessments  will  stand 
unless  they  are  overturned  by  the  13- 
mem^er  council. 


The  final  step  in  the  accrediting 
process  will  occur  when  the  13-mem¬ 
ber  council  reviews  whether  each 
school  seeking  accreditation  or  reac¬ 
creditation  has  met  ACEJMC’s  12 
standards  as  well  as  meeting  criteria 
for  unit  accreditation. 

API  appoints  nine 
to  regional  boards 

Nine  members  have  been 
appointed  to  the  regional  advisory 
boards  of  the  American  Press  Insti¬ 
tute  by  chairman  William  O.  Taylor, 
publisher  of  the  Boston  Globe. 

Appointed  to  the  central  advisory 
board  were  Howard  A.  Hay,  Chicago 
Tribune  vice  president  and  director  of 
circulation;  James  E.  Jerow,  vice 
president/advertising,  Minneapolis 
Star  and  Tribune',  and  Mary  E.  Junck, 
senior  vice  president  and  general 
manager,  St.  Paul  Pioneer  Press  Dis¬ 
patch. 

Appointed  to  the  eastern  regional 
board  were  Paul  J.  Motz,  president 
and  general  manager,  Kitchener- 
Waterloo  (Ont.)  Record;  and  Richard 
J.  Warren,  publisher  and  editor,  Ban¬ 
gor  (Me.)  Daily  News. 

The  new  members  of  the  southern 
regional  advisory  board  are  Amalio 
Carneiro,  vice  president/personnel. 
New  York  Times  Regional  Newspa¬ 
per  Group;  Fred  Hartman,  executive 
editor,  Florida  Times-Union  and 
Jacksonville  Journal',  and  Gregg  K. 
Jones,  vice  president  and  co¬ 
publisher,  Greenville  (Tenn.)  Sun. 

Appointed  to  the  western  group 
was  Joann  Byrd,  executive  editor, 
Everett  (Wash.)  Herald. 

Luke  Feck,  editor  of  the  Columbus 
Dispatch,  was  appointed  chairman  of 
the  central  advisory  board,  succeed¬ 
ing  Beverly  Klein,  vice  president/ 
advertising  of  the  Milwaukee  Journal 
and  Sentinel. 

Free  seminars 
on  home  buying 

The  Orange  County  (Calif.)  Regis¬ 
ter  is  sponsoring  monthly  free  semi¬ 
nars  to  help  readers  purchase  their 
first  home. 

Classified  real  estate  manager  Toya 
Domineck  said  the  purpose  is  to  elimi¬ 
nate  the  “fear  of  buying”  in  home 
seekers.  i 

Held  at  a  local  hotel  for  groups  of 
100,  the  seminars  feature  experts  on 
such  matters  as  escrow  procedures, 
title  deeds  and  how  to  obtain  a  loan. 
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Talk  about  Technology! 


Rotary  Perfecting  Press,  circa  1872,  with  four  feeders  -  used  for  printing 
. .  large  newspapers  &  delivering  many  thousands  an  hour.  ” 

The  boys  above  and  their  publisher  would  have  welcomed  any  new  technology  to  save 
drudgery  and  time. . .  FERAG  is  the  industry  leader  in  newspaper  processing  with  advanced 
technology  in  customized,  automated  processing  systems.  Hundreds  of  the  world’s  leading 
newspaper  publishers  rely  on  FERAG  systems. 

When  you’re  ready  to  talk  technology  in  automated  processing  systems,  we’re  ready  to 
listen. .  .  FERAG,  Inc.,  Keystone  Industrial  Park,  Bristol,  PA  19007  . . .  (215)  788-0892 


Exclusive  FERAG  Single  Copy  Conveyor  grips  each  copy  from  the  press  folder 
at  press  speeds  and  carries  it  without  marking  to  any  preselected  point  in  the 
production  cycle. . .  Microprocessor-based,  the  FERAG  Single  Copy  Conveyor 
provides  damage-free,  accountable  and  controllable  processing  throughout  the 
production  and  distribution  operation. 

•F’ER’A'G 

First  in  automated  Processing  Systems 


Minority  hiring 

(Continued  from  page  18) 


you  seek  out  a  minority  student  who 
was  interested  in  a  newspaper 
career?  Did  you  encourage  them  to 
enter  the  field?  ....  Did  you  make 
them  feel  really  wanted?  Did  you 
want  them?” 

To  keep  minorities,  Hushaw  con¬ 
tinued,  newspapers  should  treat  them 
the  same  as  any  good  reporter  or 
editor. 

“Give  them  opportunities  to 
grow,”  he  suggested.  “Challenge 
them  to  become  even  better.” 

If  the  minority  staffer  doesn’t  work 
out,  the  equal  treatment  policy  should 
be  applied  in  firing  him  or  her, 
Hushaw  said. 

“Every  minority  journalist  organi¬ 
zation  will  tell  you  that  if  you’ve  been 
fair,  there  will  be  no  complaints,”  he 
added. 

Both  Scott  and  Hushaw  said  small 
papers  should  not  be  concerned  when 
minority  reporters  or  editors  leave  for 
big  city  dailies,  a  time-honored  prac¬ 
tice  in  journalism. 

“That’s  what  it’s  all  about  if  you 
really  want  to  make  a  commitment  to 
achieving  equality  for  minorities  in 
newsroom  employment,”  Hushaw 
remarked. 

Freelancers  shortchanged 

In  another  CSNE  panel,  it  was  gen¬ 
erally  agreed  that  newspapers  pay 
freelancers  very  little  money  and  thus 
are  missing  an  opportunity  for  new 
talent  and  diversity  in  their  pages. 

Rosalie  Muller  Wright,  San  Fran¬ 


cisco  Chronicle  Sunday  features  edi¬ 
tor,  said  she  buys  a  lot  of  freelance 
material  but  realizes  the  payment  is 
“shockingly  low. 

“I  don’t  know  how  people  make  a 
living  at  it,”  she  went  on.  As  an  exam¬ 
ple,  she  noted  that  the  Chronicle  fee 
for  a  lead  book  review  is  “$200  tops.” 

Richard  Cheverton,  assistant  man¬ 
aging  editor/features  at  the  Orange 
County  Register  and  a  former  free¬ 
lancer,  said,  “We  don’t  pay  enough. 
This  means  we’re  not  bringing  enough 
variety  and  expertise  into  the  newspa¬ 
per.  We’re  not  tapping  into  them 
(feelancers),  yet  some  can  write  rings 
around  staff  members.” 

Cheverton  said  being  a  freelancer 
was  a  “humbling  experience.  You 
have  no  power.  It’s  capitalism  at  its 
rawest,  journalistic  Darwinism  at  its 
bleakest.  There  are  freelancers  will¬ 
ing  to  sell  at  wages  that  would  embar¬ 
rass  Charles  Dickens.  I  feel  very  bad 
asking  someone  to  write  on  spec 
but  ...  I  know  I  have  all  the  chips.” 

James  Joseph,  a  working  freelancer 
on  the  panel,  said  most  newspapers 
do  not  pay  “the  kind  of  money  a  free¬ 
lancer  needs.” 

However,  he  suggested  that  editors 
often  do  not  realize  that  it’s  some¬ 
times  cheaper  to  assign  a  freelancer  to 
a  story  than  a  staff  member. 

Paper  gives  grants 

Four  Asbury  Park  (N.J.)  Press 
newspaper  carriers  have  been  named 
recipients  of  a  $500  educational  grant 
to  be  used  toward  tuition  at  the  prep 
school,  college  or  trade  school  of  their 
choice. 


MONEY! 


What's  the  best 
way  to  increase 
your  profits  this 
year?  You  cer¬ 
tainly  can’t  do  it 
without  the  right 
management 
tools. 


The  Inland  Cost  &  Revenue  Study  is 
the  best  tool  for  helping  you  deter¬ 
mine  the  key  measurements  of 
productivity,  efficiency  and  manage¬ 
ment  in  the  advertising,  editorial, 
production  and  circulation  depart¬ 
ments.  It  will  help  you  address 
issues  like: 


■  Staffing — Are  you  over  or  under 
staffed  for  an  average  newspaper 
your  size? 

■  Advertising  S  Circulation — Com¬ 
pare  your  rates  with  group  aver¬ 
ages  of  other,  similar  newspapers. 

■  Revenue — Are  your  PROFITS 
where  they  ought  to  be?  If  not, 
where’s  the  waste? 

The  cost  is  $500  for  the  circulation 
and  revenue  book  of  your  choice, 
plus  all  circulation  and  revenue  group 
averages  and  the  famous  Inland 
Chart  of  Accounts.  Order  now  and 
get  FREE  entry  to  an  Inland  Cost 
Clinic,  which  explains  the  Study  in 
detail. 

Order  yours  today.  Call  the 

Inland  Daily  Press  Association 

312/696-1140 


Voiuntary  embargo 

(Continued  from  page  13) 


dent  there  in  producing  a  complete 
account. 

In  San  Diego,  Weinberger’s  criti¬ 
cism  also  was.  directed  at  officials  who 
leaked  information  about  the  drug 
bust,  according  to  a  Los  Angeles 
Times  story. 

“It’s  a  key  tactical  element  that  is 
lost  because  people  are  irresponsible 
enough  to  print  everything  they 
hear,”  Weinberger  declared.  “It 
would  be  much  better  if  there  was  a 
degree  of  responsibility  in  people  that 
print  these  things.  It  would  be  even 
better  if  the  people  who  knew  about 
them  didn’t  leak  them  out.” 

In  May,  Central  Intelligence  Direc¬ 
tor  William  J.  Casey  threatened  the 
Post  with  criminal  prosecution  if  it 
published  details  of  top  secret  U.S. 
intelligence  gathering  capabilities  in 
connection  with  the  Ronald  Pelton 
spy  case. 

The  New  York  Times,  Washington 
Times,  Newsweek  and  Time  also 
came  under  Casey’s  wrath  for  alleged 
violations  of  U.S.  law  regarding 
national  security. 


Coupon  fraud 

(Continued  from  page  14) 


because  it’s  something  we  prefer 
didn’t  happen  —  but  it  does,  and  we 
took  aggressive  measures”  to  see  that 
nothing  like  it  happens  again,  Plaisted 
said. 

He  said  the  company  has  instituted 
stricter  inventory  controls  in  terms  of 
the  number  of  coupons,  tighter  reins 
on  how  the  coupons  are  handled  and 
who  has  access  to  them,  and 
employee-education  programs  to 
make  workers  aware  of  the  fact  that 
they  are  never  to  remove  coupons 
from  the  premises. 

Reward  offered 
for  daily’s 
first  issue 

The  Daily  Hampshire  Gazette, 
Northampton,  Mass.,  will  mark  its 
bicentennial  this  fall  and  has 
announced  it  will  pay  a  $1 ,000  reward 
for  a  copy  of  the  first  issue  dated 
September  6,  1786. 

Co-publisher  Peter  DeRose  called 
the  reward  an  “outside  chance”  at 
finding  a  copy. 

The  Gazette  sent  letters  to  66  New 
England  newspapers  asking  for  their 
help  in  publicizing  the  reward. 
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This  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  an  offer  to  buy  any  of  these  Securities. 

The  offer  is  made  only  by  the  Prospectus. 


$150,000,000 

Price  Communications  Corporation 

13%  Subordinated  Notes  Due  1996 

Interest  payable  January  15  and  July  15 

Price  100%  and  Accrued  Interest 
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PCs:  Advantages  outweigh  the  headaches 


By  George  Garneau 

Personal  computers  have  created  a 
dismal  list  of  problems  during  their 
rapid  emergence  in  newspapers,  but 
their  benefits  make  them  too  good  to 
pass  up,  according  to  several  experts. 

The  problems  with  PCs  were 
emphasized,  but  the  final  analysis  at  a 
session  of  the  American  Newspaper 
Publishers  Association  production 
conference  in  Atlanta  recently  was 
that  personal  computers  have  become 
a  permanent  fixture  at  newspapers, 
large  and  small,  and  will  become  more 
prevalent  as  networking  technology 
advances.  The  session,  entitled  “PCs 
—  Panacea  or  Pandemonium,”  was 
so  crowded  on  the  first  presentation 
that  it  was  repeated. 

Because  of  PCs’  advantages,  both 
alone  and  linked  in  networked  sys¬ 
tems,  “We  are  going  to  have  to  do 
whatever  it  takes  to  make  personal 
computers  work  in  our  newspapers,” 
said  Peggy  Thompson,  director  of 
technology  and  services  for  Hearst 
Newspapers. 

The  benefits  of  PCs,  Thompson 
said,  include  better  information, 
resulting  in  better  business.  PCs  also 
can  help  reduce  costs,  labor  and 
paper  work.  She  said  PCs  can  cost 
40%  less  than  systems  based  on  mini¬ 
computers.  And  they  can  reduce 
data-processing  backlogs,  speed  pro¬ 
jects  and  allow  more  people  to  get 
involved  so  more  work  can  be  done, 
she  said. 


The  benefits  of  PCs, 
Thompson  said,  inciude 
better  information, 
resuiting  in  better 
business. 


Thompson  noted  that  some  6.5  mil¬ 
lion  PCs  account  for  one-half  of  all 
raw  computer  power  used  in  busi¬ 
ness. 

Donald  P.  Ruthig,  analyst  of 
advanced  office  systems  at  the  Los 
Angeles  Times,  said  that  at  the  Times 
300  non-editorial  people,  from  the 
publishers’  office  to  the  pressroom, 
used  150  stand-alone  PCs,  and  per¬ 


haps  an  equal  number  were  used  for 
editorial  purposes.  He  said  at  least  $1 
million  had  been  spent  on  PCs  and 
that  figure  could  easily  double. 

“A  million  dollars  should  buy  a  lot 
of  computing  power,  and,  in  fact, 
many  tangible  and  quantifiable 
returns  have  been  realized  from  the 
money  spent  so  far,”  Ruthig  said. 
“At  no  additional  cost  we  have  pur¬ 
chased  a  completely  new  set  of  prob¬ 
lems  —  bordering  on  pandemonium 
—  resulting  from  the  very  nature  of 
personal  computing,  personal 
computer  technology  and  personal 
computer  marketing.” 

Topics  the  speakers  considered 
were  hardware,  software,  mainte¬ 
nance,  compatibility,  accuracy,  net¬ 
working,  power,  standardization,  in¬ 
formation  sharing,  training  and 
security. 

Some  of  the  problems,  involving 
almost  every  aspect  of  the  PC,  out¬ 
lined  by  Thompson,  Ruthig  and  C.S. 
Wood,  vice  president  of  manufactur¬ 
ing  for  Suburban  Communications 
Corp.  of  Livonia,  Mich.,  included: 

•  Compatibility.  The  “standard” 
IBM  workstation  is  “by  no  means 
standard,”  Ruthig  said. 

•  Maintenance.  Contracting  for  PC 
maintenance  is  expensive  and  con¬ 
fused  by  products  involving  several 
manufacturers. 

•  Power.  Some  PC-based  systems 
soon  run  out  of  power,  Ruthig  said, 
and  more  powerful  computers  exceed 
the  ability  of  software  to  use  them. 

•  Standardization.  Proliferation  of 
software  vendors  creates  growing 
incompatibilities,  making  standard¬ 
ization  “all  but  unmanageable,” 
Ruthig  said.  Constantly  upgraded 
software  has  to  be  purchased  and 
loaded  over  and  over  again. 

•  Networking.  Sharing  programs 
and  data  through  local  area  networks 
has  been  inhibited  by  the  lack  of  good 
software.  Thompson  said  that 
“immature”  network  technology  cre¬ 
ates  bottlenecks  in  the  flow  of  work. 

•  Security.  The  need  for  security 
increases  with  the  amount  and  sensi¬ 
tivity  of  information  handled,  and 
encryption  products  often  leave  open 
the  question  of  how  to  use  them. 

•  Quality.  Data  bases  and  reports 
can  be  confounded  by  operational 
errors  or  electrical  problems,  Thomp¬ 


son  said.  “We  can  take  an  existing 
data  base,  pay  extra  people  to  rekey 
that  same  data,  introducing  new 
errors,  and  causing  us  to  wonder 
which,  if  any,  of  the  data  bases 
remains  accurate.” 

•  Morale.  Application  develop¬ 
ment  may  be  inadequate  or  incom¬ 
plete.  Users  can  get  into  trouble  and 
have  nobody  to  help  them,  Thompson 
said. 


At  the  (Los  Angeies) 
Times  300  non-editoriai 
peopie,  from  the 
pubiishers’  office  to  the 
pressroom,  used  150 
stand-aione  PCs,  and 
perhaps  an  equai  number 
were  used  for  editoriai 
purposes. 


•  Training  and  support  are  con¬ 
fused  by  the  plethora  of  products,  and 
the  quality  of  outside  training  is  poor. 

•  Marketing.  Because  PC  products 
are  often  hyped  up  in  advertising, 
purchases  are  frequently  based  on 
other  than  solid  business  decisions, 
Ruthig  said. 

But  while  the  menu  of  problems 
paints  a  gloomy  picture  of  the  state  of 
the  art  of  PCs,  there  is  also  high  hope. 
The  Times  has  been  working  on  a 
possible  solution  to  many  of  the  prob¬ 
lems  in  departmental  computing. 

As  Ruthig  explained  it,  departmen¬ 
tal  computing  employs  mini-  or  super¬ 
microcomputers  designed  as  I  multi¬ 
user,  multi-task  systems  which  use 
integrated  hardware  and  software  to 
create  a  single  terminal,  multi-func¬ 
tion  workstation.  Users  can  perform 
PC  tasks,  access  shared-word  proces¬ 
sing  or  data-base  functions  on  the 
departmental  system  and  can  commu¬ 
nicate  with  the  host  system. 

While  such  a  system  is  not  a  reality 
yet,  Ruthig  said,  the  experience  at  the 
Times  is  hopeful.  The  first  installation 
last  year  of  a  Syntrex  Gemini  system 
in  the  publisher’s  suite  has  12  users 
performing  word  processing  and 
spreadsheets. 

Thompson  suggested  how  to 
(Continued  on  page  44) 
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High  Technology 
Hall  Technology 

The  Monitor  HT  Stacker  — 
a  balance  of  Monitor  ^ 
dependability  and  performance 
with  Hall’s  advanced  technology. 


All  features  of  the  standard  Monitor,  plus  — 

•  Micro  processor  based,  touch  screen  control 

•  Variable  speed  input  and  stacking  sections 

•  Adjustable  clear  plastic  stacking  guides 

•  Adjustable  bucket  for  product  size  variation 

•  Enclosed  bucket  area 

•  Shorter  stack  drop  distance 

•  Accurate  counting  capabilities 


Monitor  HT. . .  Hall  quality,  proven  dependability 

\  j 


PCs 

(Continued  from  page  42) 


defend  against  the  pitfalls  of  PCs.  She 
said  it  was  important  for  managers  to 
control  PC  projects  —  and  the  more 
control,  the  more  success. 

She  warned,  however,  “Let’s 
don’t  make  the  same  mistake  with 
PCs  that  we  made  with  minis  and 
mainframes.  Let’s  don’t  evaluate  the 
box  —  hardware,  software  and 
mechanics  of  the  solution  —  let’s 
evaluate  the  use  of  the  box.” 

Thompson  pointed  out  some 
theories  on  when  to  use  PCs.  “PCs 
are  improved  tools  for  people  to  use 
creatively  in  improving  their  own  pro¬ 
ductivity.  If  the  person  is  already 
responsible  for  performing  the  work 
and  you  give  them  a  better  tool  it  will 
probably  be  a  successful  operation,” 
she  said. 

But  the  transfer  of  PC  work 
between  departments  and  individuals 
cannot  be  expected  to  go  as  smoothly, 
Thompson  said. 

Thompson  noted  a  lack  of  people 
who  have  the  proper  skills  to  manage 
such  PC-based  systems,  saying  they 
do  not  exist  in  the  newspaper  industry 


today. 

Additionally  the  following  proper¬ 
ties  are  needed  in  the  PC  environ¬ 
ment,  Thompson  said:  the  right  con¬ 
figurations  of  equipment  for  a  com¬ 
plete  system;  easy  access  to  data; 
proper  software  that  is  dependable, 
easy  to  use  and  designed  for  the  spe¬ 
cific  application  at  hand;  training  for 
current  users  and  their  successors 
and  management  backing,  not  just  in 
purchases  but  for  continuing  support. 


“Let’s  don’t  make  the 
same  mistake  with  PCs 
that  we  made  with  minis 
and  mainframes.’’ 


Wood  of  Suburban  Communica¬ 
tions  recommended  that  electronic 
data  processing  and  management- 
information  services  departments 
should  be  part  of  the  decision-making 
process  but  should  not  dictate  how 
PCs  are  used.  He  said  the  final  deci¬ 
sion  should  depend  on  the  best  overall 
interest  of  the  company. 

Wood  said  PCs  are  in  a  state  of 
transition  and  newspaper  managers 
“should  direct  the  transition  more  as 


an  entrepreneur  who  will  experiment 
and  learn  than  as  bureaucrats  who 
tend  to  legislate  and  control.”  He  said 
many  of  the  applications  at  his  com- 
pany’s  newspapers  have  been 
developed  by  users  themselves,  not 
computer  specialists. 

Wood  agreed  that  PCs  were  best 
when  used  by  individuals  as  personal 
tools  to  help  get  a  job  done  better  or 
faster.  He  said  in  his  operations,  only 
one  brand  of  machine  was  allowed, 
IBM,  because  of  training  and  repair 
considerations.  Purchases,  while 
decided  individually,  are  made  cen¬ 
trally  for  price  considerations.  He 
said  data-processing  personnel  were 
required  to  handle  networked  sys¬ 
tems  and  to  standardize  data  formats. 

Wood  said  he  was  “sympathetic 
with  the  problems  DP  and  MIS 
departments  see  in  the  growth  of  PCs. 
But  I  am  more  sympathetic  to  end 
users  who  for  so  very  long  have  been 
frustrated  trying  to  get  data  in  the 
format  that  is  most  useful  to  problem 
identification  and  solving.  The  ‘what 
if  capability  we  now  have  through 
PCs  has  been  so  helpful  in  staying  on 
top  of  our  job  that  we  end  users  are 
now  willing  to  endure  the  learning 
process  and  frustrations  of  dealing 
with  computers  in  a  hands-on  man¬ 
ner.” 


Newsprint  use 
continues  gains 

U.S.  newsprint  consumption, 
recording  its  fifth  straight  month  of 
gains  this  year,  rose  2.4%  in  May 
compared  with  a  year  earlier,  accord¬ 
ing  to  the  American  Paper  Institute. 

Daily  newspapers,  likewise,  used 
2.4%  more  newsprint  in  May  than  a 
year  earlier. 

The  gains  pushed  overall  U.S. 
newsprint  consumption  this  year  to 
3%  more  than  last  year. 

Meanwhile,  newsprint  stocks  at 
newspapers  in  May  were  8.6%  less 
than  a  year  ago,  the  American  News¬ 
paper  Publishers  Association 
reported. 

In  its  May  report,  API  said  news¬ 
print  mills  were  operating  at  rates 
5.3%  higher  in  the  United  States  and 
about  the  same  in  Canada  as  a  year 
ago. 

Growth  predicted 
for  compact  disks 

The  market  for  read-only  compact 
disks  will  reach  $8  billion  by  1991, 
according  to  a  study  by  a  market 
research  firm,  and  the  publishing  and 
software  industries  will  be  the  main 
beneficiaries. 


International  Resource  Develop¬ 
ment  Inc.  of  Norwalk,  Conn.,  said, 
“While  consumer  applications  of  CD 
ROM  will  be  significant,  the  big 
money  in  CD  ROM  will  come  from 
business  data  bases  which  are 
disseminated  today  over  data  com¬ 
munications  networks.” 

In  a  summary  of  its  study,  the  com¬ 
pany  said  the  laser-based  equipment 
for  reading  compact  disks  is  expected 
to  drop  in  price  to  $500  or  less  from 
between  $700  and  $2,200  now. 

N.J.  daily  boosts 
computer-to-plate 

Autologic  Inc.  and  the  Morristown 
(N.J.)  Daily  Record  have  announced 
the  newspaper’s  purchase  of  a  second 
APPS-1  computer-to-plate  pagination 
system  to  be  used  mainly  as  a  back  up 
to  its  original  system. 

The  new  system,  valued  at  less  than 
$1  million,  includes  an  IBM  4361 
mainframe,  APPS  45  scanner,  APPS 
47  platemaker,  plate  processor  and  an 
unidentified  advertising  composition 
system. 

“The  APPS- 1  system  has  already 
enabled  us  to  increase  our  produc¬ 
tion,  and  we  are  putting  out  more 
pages  now  than  a  year  ago  by  over 
20%, ”  said  Norman  B.  Tomlinson, 
Daily  Record  publisher.  “What  is 


most  impressive  is  being  able  to 
handle  this  unexpected  increase  in 
volume  so  successfully,  as  growth 
was  only  expected  to  be  4%  to  5%.” 

Union-Tribune 
joins  DataTimes 

DataTimes,  the  electronic  library 
network  for  newspapers,  has 
announced  that  the  San  Diego  (Calif.) 
Union-Tribune  has  joined  21  other 
newspapers  on  the  system. 

DataTimes  uses  BASIS  software 
for  full-text  search  and  retrieval  of 
newspaper  archives. 

The  Union-Tribune  will  be  avail¬ 
able  electronically  from  January  1984 
and  24  hours  after  publication. 

Champion  realigns 
into  four  units 

Champion  International  Corp.  has 
announced  a  reorganization,  effective 
July  1 ,  into  four  product-line  business 
units,  each  to  be  headed  by  an  execu¬ 
tive  vice  president. 

In  charge  of  newsprint,  pulp,  and 
kraft  paper  and  board  is  William  H. 
Burchfield. 

The  new  organization  replaces  a 
structure  dating  from  1982 . 
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INC. 


are  Essential 

Power  Strap,  fast  becoming  a  leader  in  the  industry,  has  utilized  their 
advanced  design  capabilities  to  produce  a  machine  with  acceleration 
to  45  bundles  in  only  60  seconds. 

The  heavy  duty  engineering  of  this  road  tested  machine  maintains 
performance  standards  by  means  of  a  slow  conveyor  for  bundle 
stability  and  sacrifices  no  safety  feature  to  provide  you  increased 
production. 

Test  drive  a  Power  Strap  machine  today.  Contact  Power  Strap,  Inc., 
29299  Clemans  Road  -  IH,  Westlake,  Ohio  44145,  (216)  871-1053, 
Toll  Free:  (800)  3464600. 


POWER 
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HERCULES  INC.  of  Wilmington,  Del.,  has  intro¬ 
duced  a  complete  platemaking  and  press  plate-lockup 
system  for  letterpress  and  flexographic  photopolymer 
plates. 

The  system  includes  automatic  exposure,  processing, 
punching,  bending  and  a  new  lockup. 

The  system  “opens  newspaper  printing  to  the  fine 
printing  quality  that  polyester-backed  plates  have  demon¬ 
strated  in  the  flexible  packaging  market  for  years,”  said 
Dale  Becker,  product  manager.  “It  also  gives  newspapers 
maximum  flexibility  for  evaluating  a  switch  to  news 
flexo.” 

The  system  incorporates  three  primary  developments: 
the  Universal  Barenschee  press  lock  for  holding  several 
kinds  of  plates,  Hercules’s  PTZ  automatic  punch-trim- 
bend  unit  for  polyester-backed  plates,  and  a  registration 
system  that  Hercules  says  is  accurate  to  ±  .0025  inch. 

The  lockup  is  designed  for  Hercules’  Merigraph  polyes¬ 
ter-backed  plates  but  with  an  alteration  can  hold  steel  or 
aluminum-backed  plates.  It  uses  a  unique  “Z”  bend  in  one 
edge  of  the  plate. 

*  *  * 

HANTSCHO  INC.ofMt.  Vernon,  N.Y.,  has  announced 
improvements  to  its  Mark  VI- A 1  web  offset  press. 

The  improvements  include  a  speed  increase  from  35,000 
to  38,000  impressions  per  hour,  the  use  of  helical  gears  for 
circumferential  register  and  a  combination  folder  with 
wide-belt  delivery. 

♦  ♦  ♦ 

LINOTYPE  CO.  of  Hauppaugue,  N.Y.,  has  introduced 
a  less  expensive  workstation  for  its  Series  300  typesetting 
terminals. 

Called  Terminal  300,  the  workstation  delivers  the  com¬ 
position,  editing  and  file  management  capabilities  of  the 
CRTerminal.  Terminal  300  is  intended  as  an  auxiliary 
workstation,  having  one  floppy  disk,  and  costs  slightly 
more  than  half  of  what  a  CRTerminal  costs. 

The  Terminal  300  links  to  the  new  Central  Unit  300 
fileserver  and  database.  The  central  unit  can  serve  as 
many  as  12  workstations  and  can  drive  as  many  as  four 
imagesetters  simultaneously.  Linotype  says. 

*  ♦  ♦ 

LOGETRONICS  INC.  of  Springfield,  Va.,  has  intro¬ 
duced  Watermate,  a  filter-wash  and  recirculation  system 
designed  to  allow  small  rapid-access  and  resin-coated 
paper  processors  to  avoid  active  water  and  drainage  sys¬ 
tems. 

Watermate  connects  to  the  processor’s  wash  system.  It 
has  its  own  10-gallon  water  supply  to  circulate,  filter  and 
recirculate  water. 

♦  *  ♦ 

DIAGRAPH  CORP.  of  St.  Louis,  Mo.,  has  introduced 
an  electronic  system  for  printing  labels. 

Called  Problem  Solver,  the  system  combines  interactive 
software  with  several  hardware  options. 


HEWLETT  PACKARD  of  Palo  Alto,  Calif.,  has  intro¬ 
duced  an  eight-pen  plotter  for  business  uses.  It  runs  on 
more  than  100  software  packages. 

The  ColorPro,  combined  with  a  personal  computer  and 
graphics  software,  provides  quality  graphics  easily,  the 
company  says.  It  produces  charts,  graphs  and  text  charts 
on  overhead-transparency  film  or  paper.  It  costs  $1,295. 

*  *  * 

DATATEK  CORP.  of  Oklahoma  City,  Okla.,  has 
unveiled  a  prototype  of  its  digital  photo  archive  system. 

Based  on  optical  disks,  the  system  permits  storage  and 
retrieval  of  photos  and  corresponding  text.  It  consists  of  a 
compact  disk,  optical  disk  reader,  computer  terminal  and 
screen. 

The  system  allows  users  to  view  a  photo  on  screen  while 
reading  the  full  text  of  the  accompanying  story,  according 
to  Datatek. 

The  system  was  developed  with  Battelle  Laboratories 
for  use  by  BASIS  software  users  and  those  who  use  the 
DataTimes  in-house  computer  or  service  bureau  center. 

Photos  are  entered  on  disks  using  standard  video  cam¬ 
era  and  capture  software. 

No  date  was  announced  for  release. 

Datatek  also  announced  a  software  package  for  search¬ 
ing  multiple  data  bases  simultaneously. 

♦  *  ♦ 

XITRON  INC.  of  Ann  Arbor,  Mich.,  has  announced  an 
emulator  for  the  Linotron  202  typesetter. 

Called  Xitron  Image  Processor,  the  laser-based,  plain- 
paper  output  device  is  designed  to  make  proofs  and  for 
technical  publishing. 

The  XIP  combines  attributes  of  the  Xerox  Laser  Printer 
and  the  Chelgraph  raster  image  processor  with  the 
Linotype  font  library. 

The  XIP  is  available  in  two  configurations,  one  a  slave 
unit  driven  by  an  IBM  or  Xitron  personal  computer,  and 
the  other  is  an  emulator  driven  by  systems  that  interface 
with  the  Linotron  202. 

*  ♦  * 

UNILOGIC  LTD.  of  Pittsburgh,  Pa.,  has  announced  its 
latest  version  of  Scribe  document  production  software. 
Version  5. 

Scribe  is  designed  to  produce  tables,  boxes  and  bars  and 
to  support  IBM  VM/CMS,  Pyramid,  Gould  and  PostScript 
devices.  It  also  can  merge  graphics  produced  on  the  Apple 
Macintosh  and  provide  output  support  for  Digital  Equip¬ 
ment  Corp.  LN03  and  LNOIS  printers  and  Interpress 
devices.  Unilogic  said. 

*  *  * 

HARRIS  GRAPHICS  CORP.  has  announced  a  hopper 
loader,  the  NP212,  for  automatically  feeding  inserts  and 
jackets  of  up  to  64  tabloid  pages  into  the  company’s 
inserting  machines. 

The  Bindery  Systems  Division  in  Cleveland,  Ohio,  said 
the  loaders  speed  workflow,  reduce  labor  costs  and 
improve  efficiency  of  inserters. 

The  NP212  is  portable.  Inserts  are  jogged  in  the  hopper, 
relieving  the  operator’s  most  time-consuming  job,  Harris 
Graphics  said. 
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LEGAL  BRIEFS 


Wash,  dailies  join 
legal  notice  fight 

Allied  Daily  Newspapers  and  the 
Washington  Newspaper  Publishers 
Association  are  surveying  their  mem¬ 
bers  to  learn  the  impact  on  munici¬ 
palities  of  a  1985  law  requiring  all  legal 
notices  to  be  run  in  newspapers. 

Before  the  1985  law  was  passed, 
municipalities  without  local  dailies 
could  post  legal  notices  on  telephone 
poles  and  bulletin  boards.  The  law 
mandated  that  all  towns  must  find  a 
“general  circulation  newspaper”  to 
be  the  “official  paper”  for  such 
announcements. 

Some  towns  complained  that  the 
requirement  was  too  expensive  and 
they  persuaded  state  Sen.  Sam  Guess 
(R-Spokane)  to  introduce  a  bill  in  the 
1986  session  that  would  rescind  the 
law. 

Guess’  bill  is  being  held  up  pending 
the  study  by  Allied  and  WNPA. 

The  associations  sent  question¬ 
naires  to  members  asking  them  to  pro¬ 
vide  figures  on  how  much  each  mun¬ 
icipality  has  spent  in  legal  advertising 
in  the  past  year. 

The  newspapers’  flgures  will  be 
checked  against  audits  of  city  ac¬ 
counts  by  the  state  auditor,  and  the 
results  will  be  used  to  determine  if 
some  relief  is  appropriate. 

Libel  suit  won 
against  Soviets 

A  California  businessman,  who 
said  he  was  falsely  accused  of  being  a 
spy  by  the  Soviet  government  news¬ 
paper  Izvestia,  has  been  awarded  a 
$413,000  libel  judgment. 

The  unprecedented  ruling  was 
handed  down  in  Los  Angeles  by  U.S. 
District  Judge  David  W.  Kenyon  in 
favor  of  Raphael  Gregorian,  the  58- 
year-old  Palo  Alto  owner  of  a  medical 
equipment  export  company. 

Gregorian  charged  that  his  $10  mil¬ 
lion  annual  business  was  destroyed 
when  a  1984  Izvestia  article  branded 
him  a  spy.  His  attorney,  Gerald  Kroll 
of  Los  Angeles,  told  E&P  he  has 
moved  to  seek  immediate  payment 
from  the  Soviet  Union,  which  did  not 
answer  the  libel  suit. 

If  the  Soviets  refuse  to  pay,  Kroll 
continued,  he  will  move  to  seize 
assets  of  Amtorg,  the  Russian  trading 
corporation  with  an  office  in  New 
York,  and  assets  from  the  sale  of 
Izvestia  in  the  United  States. 

In  his  late  June  ruling,  Kenyon  set 
actual  damages  at  $250,000  for  injury 
to  Gregorian’s  reputation  and 


$163,165.17  for  loss  of  medical  equip¬ 
ment  delivered  to  Moscow  but  never 
paid  for,  according  to  the  plaintiff. 

Kenyon  declared  in  his  ruling  that 
he  could  not  order  larger  sanctions 
because  the  Soviet  government  itself 
“is  immune  from  the  imposition  of 
punitive  damages.” 

Gregorian,  who  had  originally  sued 
for  $320  million,  described  the  judg¬ 
ment  as  “very  small  compared  to 
what  I  lost.” 

Gregorian,  however,  said  that 
despite  the  amount  he  felt  vindicated 
by  the  judgment.  He  is  a  naturalized 
U.S.  citizen  who  was  born  in  the 
Soviet  Union. 

Detroit  News  wins 
libel  appeal 

The  Michigan  Court  of  Appeals 
unanimously  cleared  the  Detroit 
News  and  two  reporters  in  a  libel  suit 
by  a  former  suburban  sheriff,  who 
contended  that  articles  about  his 
unauthorized  personal  use  of  jail 
food,  including  steak  and  shrimp, 
were  defamatory. 

In  its  July  7  opinion,  the  court 
detailed  the  newspaper’s  extensive 
pre-publication  efforts  to  verify  the 
allegations  against  then-Oakland 
County  Sheriff  Johannes  Spreen, 
then  concluded  that  there  was  “no 
evidence”  of  actual  malice  in  pub¬ 
lishing  the  reports. 

The  decision  reverses  Wayne 
County  Circuit  Judge  Thomas 
Roumell,  who  had  denied  the  news¬ 
paper’s  motion  for  summary  disposi¬ 
tion  dismissing  Spreen’s  complaint. 

Spreen  filed  suit  over  1981  stories 
by  Joel  J.  Smith  and  James  A. 
McClear,  who  reported  charges  that 
Spreen  had  stolen  jail  food  and  com¬ 
mitted  other  improprieties  in  office. 
The  allegations  were  leveled  by 
Spreen’s  former  undersheriff  and  per¬ 
sonal  secretary,  both  of  whom  passed 
pre-publication  polygraph  tests  paid 
for  by  the  newspaper. 

Spreen  contended  that  he  was 
entitled  to  the  food,  even  though  he 
was  not  living  at  the  sheriffs  apart¬ 
ment  in  the  jail.  He  also  asserted  that 
the  newspaper  “went  to  bed  with”  his 
former  aides,  who  were  “trying  to 
take  over  the  sheriffs  department.” 

Before  the  articles  appeared,  the 
reporters  also  reviewed  county 
invoices  for  specialty  foods  ordered 
by  Spreen,  interviewed  the  county’s 
auditor  and  civil  counsel  and  verified 
that  the  county  auditor  was  conduct¬ 
ing  his  own  investigation,  the  Court  of 
Appeals  noted. 

After  the  articles  were  published, 
the  state  police  conducted  an  investi¬ 


gation.  The  attorney  general  con¬ 
cluded  that  Spreen  was  not  author¬ 
ized  to  take  the  food,  but  that  there 
was  insufficient  evidence  of  criminal 
intent  to  steal  it. 

A  pre-trial  mediation  panel  had 
recommended  a  $5,000  payment  to 
Spreen,  but  the  newspaper  rejected  it. 

Fired  worker 
cannot  sue  paper 

The  Superior  Court  of  Pennsylva¬ 
nia  has  upheld  a  lower  court’s  deter¬ 
mination  that  an  employee,  who  was 
terminated  for  running  an  advertise¬ 
ment  in  a  competing  newspaper, 
could  not  maintain  an  action  for 
wrongful  discharge  or  for  breach  of 
contract  based  on  the  employee  hand¬ 
book. 

According  to  the  court  in  Martin  v. 
Capital  Cities  Media  Inc.,  the 
employee  failed  to  show  that  the  com¬ 
pany  made  any  express  promise  to 
convert  her  at-will  status  into  employ¬ 
ment  for  an  indefinite  term.  The 
employee  also  failed  to  show  that  her 
discharge  was  against  public  policy. 

Sports  writer 
charges  sexual  bias 

Ginny  Apple,  claiming  that  she  was 
fired  “without  warning”  last  Jan.  20 
as  a  Hartford  Courant  sports  writer, 
has  filed  a  sexual  bias  complaint  with 
the  Connecticut  state  Human  Rights 
and  Opportunities  Commission. 

The  Times  Mirror-owned  newspa¬ 
per  is  charged  with  a  pattern  of  illegal 
bias.  Apple  had  been  with  the  paper 
for  11  years. 

In  a  statement,  Apple  said  that  the 
complaint  “may  lead  to  a  suit  for 
wrongful  discharge,  breach  of  con¬ 
tract,  sexual  bias  and  defamation.” 

There  was  no  immediate  comment 
from  the  Courant. 

N.Y.  News  files 
access  appeal 

The  New  York  Daily  News  has  filed 
a  motion  for  reconsideration  in  the 
Court  of  Appeals,  which  recently 
lifted  a  gag  order  against  that  paper 
and  the  Washington  Post  (E&P,  July 
12)  that  stifled  reporting  of  their 
efforts  to  unseal  secrect  hearings  in 
the  fraud  case  against  former  U.S. 
Labor  Secretary  Raymond  Donovan. 

While  the  Daily  News  is  obviously 
pleased  that  the  gag  has  been  lifted,  it 
is  asking  the  court  to  reconsider  its 
ruling  that  the  court  proceedings 
remain  closed. 
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Retail  rates  for  national  advertisers:  a  progress  report 


By  Debra  Gersh 

If  you  take  away  one  of  the  biggest 
complaints  an  advertiser  has  for  not 
using  your  newspaper,  reason  would 
follow  that  the  advertiser  would  have 
little  or  no  excuse  left  for  not  buying 
space 

Reason  would  be  right,  and  the 
Wichita  (Kan.)  Eagle-Beacon  is 
proving  it. 

On  February  1 ,  the  Knight-Ridder- 
owned  newspaper,  began  Labora- 
toryAVichita,  a  program  that  essen¬ 
tially  eliminated  the  rate  differential 
between  national  and  retail  space 
rates  —  one  of  the  most  common  rea¬ 
sons  national  advertisers  cite  when 
arguing  against  using  newspapers 
(E&P,  Jan.  25).  The  paper  offers  re¬ 
tail  rates  to  national  advertisers  who 
buy  six  full  pages  or  more  in  the 
Eagle-Beacon. 

Since  then,  the  paper  has  three  con¬ 
tracts  with  national  advertisers 
signed  —  Southwestern  Bell,  Sea¬ 
grams  and  Redekin  Hair  Products  — 
and  “several  waiting  in  the  wings” 
that  are  expected  to  sign  by  the  end  of 
the  summer,  according  to  Norman  J. 
Christiansen,  Eagle-Beacon  presi¬ 
dent  and  publisher. 

“There’s  a  revolution  in  the  market 
place  regarding  the  strength  of  news¬ 
papers  versus  network  tv,”  Chris¬ 
tiansen  said.  “In  this  market  the  net¬ 
work  audience  is  down  17%,  while  the 
newspaper  is  showing  good,  steady 
gains. 

“National  advertisers  went  to  tele¬ 
vision  because,  one,  it  was  simple, 
and  two,  it  was  cost  efficient,”  he 
continued.  “Today,  I’m  not  so  sure 
they  could  rationalize  on  either. 

“There’s  no  doubt  that  national 
advertisers  are  constantly  looking 
critically,  skeptically  and  even  cyni¬ 
cally  at  the  tv  audience  and  advertis¬ 
ing,”  Christiansen  said.  “In  Wichita 
there  are  32  options  (cable  and  net¬ 
work  channels).  We  have  clearly  frag¬ 
mented  television  viewing  here.  Add 
that  to  all  the  VCR  owners,  who  are 
severely  rupturing  the  established 
audience,  and  add  the  15-second  com¬ 
mercials  and  all  the  clutter.  People  do 
not  look  at  the  (tv)  ads.  All  those 
things  collectively  have  diminished 
the  effectiveness  of  tv  advertising.” 

Bill  Poitevint,  Eagle-Beacon  adver¬ 
tising  director,  said  that  some  200  pre¬ 
sentations  have  been  made  to  adver¬ 


tisers  by  the  paper’s  staff  and  by  the 
Knight-Ridder  Newspaper  Sales 
staff.  The  Eagle-Beacon  —  which  so 
far  has  made  about  50  sales  calls  — 
covers  the  six  contiguous  states 
around  Kansas,  and  KRNS  —  which 
has  made  the  remaining  150 
presentations  —  covers  the  rest  of 
the  country. 

“We’re  terribly  encouraged. 
We’ve  been  able  to  sit  down  and  talk 
at  length  (to  national  accounts),” 
Poitevint  said.  “We  never  thought  it 
would  come  overnight,  but  we’ve 
seen  some  strong  recommendations. 
Our  hope  is  that  by  the  end  of  the  year 
we’ll  see  some  very  meaningful” 
national  accounts.” 


6/7/  Poitevint,  Eagie- 
Beacon  advertising 
director,  said  that  some 
200  presentations  have 
been  made  to 
advertisers . . . 


Poitevint  targeted  the  end  of  the 
year,  because  market  buys  appearing 
now  were  planned  months  ago.  Now 
the  paper  is  positioning  itself  to  be  a 
part  of  the  marketing  strategies  for  the 
rest  of  the  year  and  early  1987,  he 
said. 

“We’ve  gotten  tremendous  follow¬ 
up  —  terribly  large  accounts  and 
agencies,”  he  added.  “I’ve  never 
been  encouraged  more  with  any  pro¬ 
ject  than  the  one  I’m  involved  in 
now.” 

Fred  Weiss,  KRNS  vice  president¬ 
marketing,  said  no  other  Knight-Rid¬ 
der  papers  have  made  a  commitment 
to  similar  programs  in  their  markets, 
but  they  are  watching  Laboratory/ 
Wichita  and  considering  whether  they 
should  do  it. 

“The  reception  by  the  agency  com¬ 
munity  has  been  very  good,”  Weiss 
said.  “There’s  a  lot  of  encourage¬ 
ment.  But  it’s  still  early  in  the  sales 
program.  National  advertisers  don’t 
turn  around  in  three  months  or  six 
months.  Quite  a  few  are  actively  con¬ 
sidering  whether  it  will  fit  in  with  their 
marketing  strategies.” 

In  addition,  he  said  that  the  national 
advertisers  understand,  even  if  it  is 


not  said,  that  this  is  what  they  have 
been  asking  for  and  they  now  have  a 
chance  to  prove  that  it  works.  Weiss 
added  that  there  are  maybe  “half  a 
dozen”  accounts  evaluating  the  pro¬ 
gram  very  closely  —  accounts  that 
could  come  to  fruition  possibly  in  the 
fall  or  next  year. 

Christiansen  said  he  has  “no  doubt 
that  this  is  the  forerunner  as  the  road 
to  be  taken  if  newspapers  want  a  bet¬ 
ter  return  on  advertising.” 

K-R  dailies  plan 
marketing  drive 

Knight-Ridder  Inc.’s  Boca  Raton 
News  and  the  News  of  Delray  have 
retained  Media  Department  II  to 
develop  and  implement  a  circulation 
marketing  drive. 

The  program  is  designed  to  pro¬ 
mote  major  changes  at  the  newspa¬ 
pers  and  capitalize  on  recent  popula¬ 
tion  growth. 

Quad  adds  dates 
for  national  FSI 

Responding  to  continued  client 
requests  for  a  cost-efficient  national 
circulation,  free-standing  newspaper 
insert,  Quad/Marketing  Inc.  has 
announced  three  additional  dates  for 
its  Quad/National  program  in  1987: 
Jan.  18,  July  26  and  Oct.  25.  The 
addition  of  these  three  dates  brings 
the  total  Quad  schedule  for  1987  to  27 
programs. 

Memorabilia  marks 
90th  anniversary 

The  Record  Newspapers  of  Troy, 
New  York,  are  celebrating  their  90th 
anniversary  with  a  special  issue  dedi¬ 
cated  to  sharing  with  its  readers  some 
of  the  memorabilia  collected  over  so 
many  years  in  the  newspaper  busi¬ 
ness.  Publication  is  slated  for  Oct.  26. 

Paper  awards  grant 
to  arts  center 

The  Asbury  Park  (N.J.)  Press  has 
awarded  a  $50,(X)0  matching  grant  to 
the  Monmouth  County  Arts  Council 
for  refurbishing  the  Monmouth  Art 
Center  in  Red  Bank,  New  Jersey. 
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SYNDICATES 


Soaring  popularity  for  ‘way-out’  comics 

‘The  Far  Side’  panel  by  Gary  Larson  started  a  zany  cartoon  boom 
that  has  livened  up  the  funny  pages  of  many  newspapers 


By  David  Astor 

There  have  always  been  some 
offbeat  comics  in  newspapers,  but 
readers  looking  for  truly  bizarre  car¬ 
toons  could  only  find  them  in  books 
and  magazines.  Until  recently,  that  is. 

“I  think  for  a  long  time  newspapers 
lagged  behind  other  media  as  far  as 
humor  went,”  stated  “The  Far  Side” 
cartoonist  Gary  Larson. 

When  change  finally  came,  it  came 
with  a  rush.  Virtually  all  the  major 
syndicates  introduced  way-out  com¬ 
ics  during  the  past  couple  of  years, 
and  newspapers  snapped  them  up. 
Indeed,  Chronicle  Features  editor/ 
general  manager  Stuart  Dodds  noted 
that  some  metropolitan  dailies  now 
carry  three  or  more  panels  offering 
this  brand  of  humor. 

E)odds  and  other  syndicate  execu¬ 
tives  said  it  was  the  spectacular  suc¬ 
cess  of  “The  Far  Side”  —  originally 
started  by  Chronicle  —  that  paved  the 
way  for  mass  audience  acceptance  of 
zany  comics. 

“‘Herman’  (introduced  by  Univer¬ 
sal  Press  Syndicate  in  1974)  was  the 
first  daily  newspaper  panel  of  this 
kind,”  said  Dodds.  “But  ‘The  Far 
Side’  was  the  first  to  be  popular  on  a 
large  scale.” 

It  was  1980  when  “The  Far  Side” 
first  entered  syndication,  and  the 
panel  quickly  built  a  loyal  following. 
But  it  still  had  well  under  100  sub¬ 
scribers  when  the  first  Larson  anthol¬ 
ogy  was  released  in  August  1982.  This 
collection  became  a  runaway  best¬ 
seller  (now  in  its  23rd  printing)  —  as 
did  all  the  subsequent  “Far  Side” 
books  published  by  Universal’s 
Andrews,  McMeel  &  Parker.  And 
newspaper  editors  began  to  take 
notice. 

So  did  syndicates.  The  Los  Angeles 
Times  Syndicate  (LATS)  introduced 
Buddy  Hickerson’s  off-the-wall 
“Quigmans”  in  1984,  and  Tribune 
Media  Services  (TMS)  came  out  with 
Mike  Peters’  “Mother  Goose  & 
Grimm”  several  months  later. 

In  1985,  United  Feature  Syndicate 
started  “Off  the  Leash”  by  W.B. 
Park,  King  Features  Syndicate  began 
“Caldwell”  by  John  Caldwell,  Copley 
News  Service  introduced  “Crowe’s 


Feats”  by  J.D.  Crowe,  and  Chronicle 
—  which  had  lost  “The  Far  Side”  to 
Universal  the  previous  year  — 
offered  “Bizarro”  by  Dan  Piraro. 

And  in  1986,  TMS  came  out  with 
“Mister  Boffo”  by  Joe  Martin  (who 
also  does  the  zany  “Willy  ’N  Ethel” 
for  News  America  Syndicate),  while 
Universal  introduced  a  Sunday  “Far 
Side.” 

Other  absurd  comics  entered  syndi¬ 
cation  (and  self-syndication)  between 
1984  and  1986  as  well. 

“The  Far  Side”  is  still  the  most 
popular  member  of  this  crowded 
field.  Larson  has  the  largest  client  list 
(over  400  papers),  the  respect  of  his 
peers  (he  was  nominated  this  spring 
as  “Outstanding  Cartoonist  of  the 


Year”  by  members  of  the  National 
Cartoonists  Society),  and  even  the 
admiration  of  executives  from  rival 
syndicates. 

“‘The  Far  Side’  is  tremendously 
funny,”  declared  editorial  director/ 
general  manager  William  B.  Dickin¬ 
son  of  the  Washington  Post  Writers 
Group,  which  syndicates  the  fre¬ 
quently  outrageous  “Bloom  County” 
by  Berke  Breathed.  He  added  of  Lar¬ 
son:  “It’s  good  to  see  someone  truly 
creative  become  that  popular.” 

“Larson  is  ‘on’  almost  all  the 
time,”  added  director  of  feature 
development  Jack  Prahl  of  News 
America,  which  distributes  the 
unusual  “Arnold”  strip  by  Kevin 
McCormick  and  the  on-sabbatical 


A  'Mother  Goose  &  Grimm'  episode  by  Mike  Peters. 
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“Why?,  I  kept  asking  mysetf.  Why  do  they 
feed  me  so  weN?  Because  of  my  wonderful 
personaifty?" 

'Off  the  Leash' 


'Bizarro' 


Crowes  Feats  wviimoK cMtrntsvmrcFMunwny. 


“Guindon”  by  Richard  Guindon. 

“The  Far  Side”  creator  has  a  more 
modest  explanation  for  his  success. 
“It’s  a  sick  world  out  there,”  joked 
Larson. 

Although  “The  Far  Side”  leads  the 
pack,  several  of  the  other  absurd 
comics  introduced  during  the  past  few 
years  have  also  fared  well.  The  ques¬ 
tion  is,  why?  And  why  now?  After  all, 
“close-to-the-edge”  humor  did  exist 
in  other  media  years  ago,  but  news¬ 
papers  tended  to  shy  away  from  it. 

The  answer,  syndicate  executives 
believe,  is  that  newspapers  realize 
way-out  cartoons  have  a  larger  audi¬ 
ence  than  in  the  past.  A  big  chunk  of 
this  audience  is  comprised  of  people 
under  40  who  grew  up  with  Mad 
magazine.  National  Lampoon, 
Vietnam,  Watergate,  Monty  Python, 
Saturday  Night  Live,  Richard  Pryor, 
etc.  —  and  consequently  developed 
different  humor  preferences  than 
their  parents. 

“They  have  a  sense  of  the  offbeat, 
the  macabre,  the  gruesome,”  said 
Universal  associate  editor  Jake  Mor¬ 
rissey. 

“There  is  a  general  cynicism  in  the 
public  and  a  tendency  to  question 
traditional  values  .  .  .  ,”  added 
Dickinson.  “This  is  particularly  true 
of  the  new  generation  of  baby  boom¬ 
ers  and  yuppies.  They  look  for  comics 
that  reflect  a  disenchantment  with  the 
conventional.” 

“The  whole  demographics  of 
comic  readers  is  slowly  shifting 
through  attrition,”  agreed  managing 
editor  Bob  Ferguson  of  TMS,  which 
also  distributes  Kevin  Pope’s  offbeat 
“Inside  Out”  panel.  Like  Dodds  and 
others,  Ferguson  stated  that  one  of 
the  first  comics  to  appeal  to  this  group 
of  “younger,  more  sophisticated”  — 
and  often  well-educated  —  readers 
was  Jim  Unger’s  “Herman.” 

Although  many  fans  of  odd  humor 
are  indeed  young  and  “sophisti¬ 
cated,”  Dodds  did  note  that  panels 
like  “The  Far  Side”  are  getting  so 


popular  that  they  are  being  followed 
by  older  readers  as  well  as  younger 
people  in  more  conservative,  rural 
areas. 

Younger  Americans  who  like  way- 
out  cartoons  are  not  only  newspaper 
comic  section  readers,  observed 
United  Media  director  of  comic  art 
Sarah  A.  Gillespie.  She  noted  that 
they  are  now  entering  the  ranks  of 
newspaper  editors  and  syndicate 
executives  responsible  for  choosing 
which  comics  to  buy. 

Gillespie  said  many  of  the  United 
Feature  and  Newspaper  Enterprise 
Association  comic  submissions  she 
receives  these  days  have  bizarre-type 
humor.  She  stated  that  some  of  the 
cartoons  are  good  (indeed,  NEA  will 
be  introducing  Bruce  Beattie’s 
offbeat  “Snafu”  next  month),  but 
added  that  many  have  little  original¬ 
ity. 

Ferguson  reported  that  TMS  gets 
many  “poor  imitations”  of  comics 
like  “The  Far  Side.”  And  Universal’s 
Morrissey  added,  “We  probably  see 
about  six  ‘Far  Side’  clones  a  week.” 

“They  (aspiring  cartoonists)  are 
doing  it  for  the  market  rather  than 
from  what  comes  from  within,”  said 
Dickinson.  “You  need  an  original 
spark.” 

“It’s  easy  to  sound  funny  in  that 
format,  but  it’s  not  easy  to  be  funny  in 
that  format,”  Gillespie  declared. 

LATS  comics  editor  David  Seid- 
man  said  there  have  always  been  car¬ 
toonists  who  copy  a  successful  for¬ 
mula.  For  awhile,  he  said,  many  tried 
to  imitate  Garry  Trudeau’s  “Doones- 
bury,”  which  was  started  by  Univer¬ 
sal  in  1970  (and  which,  according  to 
Dickinson,  indirectly  opened  the 
comic  pages  to  way-out  humor 
because  of  its  untraditional  nature). 
Then  people  aped  Jim  Davis’  “Gar¬ 
field,”  which  United  began  in  1978. 
And  now,  Seidman  observed,  “The 
Far  Side”  is  being  copied. 

Marketing  director/editorial  man¬ 
ager  Nanette  Wiser  of  Copley  — 


which  also  distributes  Rick  Geary’s 
offbeat  “Perfect  Couple”  and 
“Excursions”  comics  —  said  many  of 
the  “new  wave”  submissions  she 
receives  are  “mediocre.”  Instead  of 
just  waiting  for  submissions.  Wiser 
added,  Copley  looks  for  “nontradi- 
tional”  cartoonist  talent  in  maga¬ 
zines,  books,  small  greeting  card 
companies,  and  other  places. 

What  does  Larson  himself  think 
about  all  the  recently  introduced 
comics  that  use  his  type  of  humor?  Is 

(Continued  on  page  52) 
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{Continued  from  page  51) 
he  flattered  or  annoyed?  “I  really 
don’t  follow  them  very  much,”  said 
the  35-year-old  Seattle  resident.  “But 
I’m  certainly  not  annoyed.” 

Despite  all  the  imitations,  most 
syndicate  executives  are  happy  about 
the  success  of  bizarre-type  cartoons. 

“I  think  they’re  exciting,”  said 
Dodds,  whose  Chronicle  syndicate 
also  distributes  “The  Free  Zone”  by 
Winthrop  Price. 

“They  (way-out  comics)  require 
readers  to  make  some  mental  jumps,” 
stated  Dickinson.  “They’re  not 
obvious  ....  They  flatter  readers  by 
requiring  something  of  them.” 

“Anything  that  expands  the  bound¬ 
aries  of  comics  is  all  to  the  good,” 
added  Seidman. 

Indeed,  several  syndicate  execu¬ 
tives  noted  that  outrageous  comics 
give  funny  pages  a  better  balance  than 
in  the  past. 

Another  exec  said  that  someone 
who  never  reads  newspapers  might 
see  a  “Far  Side”  book,  buy  a  paper  to 
check  out  Larson’s  panel  on  the 
funny  pages,  and  then  end  up  reading 
other  comics  —  and  maybe  other  sec¬ 
tions. 

And  some  execs  noted  that  the 
way-out  humor  trend  gives  more 
traditional,  conservative  cartoonists 
the  incentive  to  jazz  up  their  comics  a 
tittle. 

King  comics  editor  Bill  Yates,  how¬ 
ever,  said  some  current  cartoonists 
were  doing  offbeat  things  long  before 
“The  Far  Side”  became  popular.  He 
pointed,  by  way  of  example,  to  the 
Red  Baron  episodes  in  “Peanuts”  by 
Charles  M.  Schulz  of  United  and  the 
way  rocks  and  other  inanimate 
objects  talk  in  “B.C.”  by  Johnny 
Hart  of  News  America.  And  in  years 
past,  Yates  said  there  were  times 
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A  recent  'Arnold'  strip  by  Kevin  McCormick. 


when  way-out  comics  —  like  Rube 
Goldberg’s  “Boob  McNutt”  —  were 
popular. 

“It  goes  in  cycles,”  said  Seidman. 
“Virgil  Partch  (the  late  magazine  car¬ 
toonist  who  also  did  “Big  George” 
for  News  America)  and  other  guys 
like  that  were  always  out  there.” 
Seidman  added  that  B.  Kliban  was  the 
“spiritual  father”  of  some  of  the  cur¬ 
rent  wacky  newspaper  comic  cre¬ 
ators,  and  that  the  underground  car¬ 
toonists  of  the  I960s  also  had  an  influ- 
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ence  because  of  the  way  they  “threw 
away  taboos.” 

Wiser  said  the  currently  self-syndi¬ 
cated  “Sylvia”  by  Nicole  Hollander 
was  ahead  of  its  time  as  far  as  untradi- 
tional  comics  go.  And  she  added  that 
“Pogo”  by  Walt  Kelly  and  “Li’l 
Abner”  by  Al  Capp  were  offbeat  in 
their  own  ways.  “I  think  Al  Capp 
would  be  in  his  element  today,”  she 
stated. 

What  about  the  future?  Some  syn¬ 
dicate  executives  feel  the  demand  for 
way-out  comics  may  have  just  about 
peaked. 

“There  are  less  competitive  news¬ 
paper  markets,”  said  Prahl.  “And  if  a 
paper  already  has  ‘The  Far  Side’  and 
‘The  Neighborhood’  (by  Jerry  Van 
Amerongen  of  King),  it’s  hard  to  sell 
them  a  third  panel.  Editors  are  very 
bright  people  —  they  want  a  balanced 
page.” 

Others,  however,  still  see  some 
growing  room  for  the  best  of  the  zany 
cartoons.  Sales  to  major  metropolitan 
dailies  may  be  slowing  down  in  some 
cases,  but  Dodds  said  smaller  papers 
in  outlying  areas  are  still  buying  these 
comics.  And  Gillespie  said  that  even 
if  the  market  peaks  for  panels  in  “The 
Far  Side”  category,  there  could  be 
successful  comics  that  use  absurd 
humor  in  different  kinds  of  ways. 


‘Kidsday’  contains  three  features  aimed  at  children 


“Kidsday,”  a  three-part  weekly 
package  from  the  Newsday  children’s 
section,  has  been  introduced  by  the 
Los  Angeles  Times  Syndicate. 

The  package  consists  of: 

•  “Dear  Kidsday,”  a  1,500-word 
advice  column  written  by  and  for  chil¬ 
dren  that  can  run  in  one  or  several 
parts.  It  consists  of  seven  questions 
and  answers  and  one  illustration.  It 
covers  subjects  such  as  loneliness, 
divorce,  parents  who  don’t  listen, 
pets,  grades,  makeup,  and  talking  to 
members  of  the  opposite  sex. 

•  “Kidsday  Interview,”  which  fea¬ 


tures  700-word  celebrity  interviews 
conducted  by  a  panel  of  fifth  and  sixth 
graders.  Subjects  have  included 
(Robert)  Kool  Bell  of  the  Kool  &  the 
Gang  pop  group,  author  Judy  Blume, 
magician  Doug  Henning,  Muppets 
creator  Jim  Henson,  advice  columnist 
Ann  Landers  (of  News  America  Syndi¬ 
cate),  New  York  Giants  quarterback 
Phil  Simms,  and  Miami  Vice  actor 
Philip  Michael  Thomas.  Photos  are 
included. 

•  “Kids  in  the  Kitchen,”  a  200- 
word  food  feature  offering  “easy-to- 
make”  recipes. 


“Kidsday”  clients  include  the 
Cleveland  Plain  Dealer,  Detroit  Free 
Press,  and  Sacramento  Bee. 


Comics  for  hospital 

About  70  cartoonists  —  including 
Charles  M.  Schulz,  Garry  Trudeau, 
and  Hank  Ketcham  —  recently 
donated  original  comics  to  the  Yale 
Comprehensive  Cancer  Center  in 
New  Haven,  Connecticut,  to  deco¬ 
rate  patient  rooms  and  treatment 
areas. 
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SWG  to  offer  stories  via  two-way  computer  system 


A  Pennsylvania-based  syndicate 
plans  to  offer  material  via  an  interac¬ 
tive  computer  system  that  would 
enable  subscribing  publications  to 
choose  and  then  receive  articles  on 
their  own  terminals. 

Syndicated  Writers  Group,  founded 
in  1982,  has  already  been  distributing 
articles  for  several  years  —  and  using 
computerization  to  some  extent.  The 
interactive  system  will  become  fully 
operational  this  fall,  according  to 
SWG  co-founders  Daniel  and  Sally 
Grotta. 

“In  recent  years,”  they  said,  “it 
has  become  increasingly  difficult  for 
editors  to  maintain  control  over  the 
sheer  volume  of  information  flooding 
modern  newsrooms”  —  including 
material  from  wire  service  computer 
terminals  and  teletypes,  freelance 
submissions,  and  press  releases.  With 
SWG,  the  Grottas  continued,  “it  is 
the  editor  who  initiates  the  request  for 


specific  articles,  and  at  the  precise 
time  they  are  needed.” 

Under  the  upcoming  24-hour-a-day 
system,  they  said,  newspaper  and 
magazine  editors  would  be  able  to 
access  SWG’s  computer,  “quickly 
peruse  the  index,  select  material  by 
various  criteria  (subject,  length,  sea¬ 
son,  geographical  location,  author, 
etc.),  read  detailed  summaries  of  any 
articles  that  match  or  approximate 
those  criteria,  and  then  download  the 
entire  article  chosen  to  the  editor’s 


Sally  and  Daniel  Grotta. 


own  system  .  .  .  .” 

SWG  currently  has  a  (periodically 
updated)  library  of  1,100  articles  — 
with  about  half  on  travel  and  the  rest 
on  subjects  such  as  nutrition  and 
health,  relationships,  personal 
finance,  and  computers.  The  syndi¬ 
cate  plans  to  expand  this  library,  and 
eventually  make  travel  pieces  5% 
rather  than  50%  of  its  offerings. 
About  50  writers  are  currently  under 
contract. 

Daniel  Grotta  —  who  is  editor  and 
vice  president  of  SWG  —  has  been  a 
war  correspondent,  investigative 
reporter,  travel  writer,  book 
reviewer,  and  author.  Philadelphia 
magazine  is  among  the  publications 
he  has  worked  for.  Syndicate  presi¬ 
dent  and  executive  editor  Sally  Grotta 
has  been  a  writer,  photographer,  and 
antiques  dealer. 

SWG  is  based  at  Box  23,  Boyer- 
town.  Pa.  19512. 


Weekly  humor  column  by  veteran  tv  comedy  writer 


A  weekly  humor  column  aimed  at 
senior  citizens  is  now  being  self-syn¬ 
dicated  nationwide  by  Larry  Miller. 

The  feature  —  which  has  over  20 
California  newspaper  clients  after 
almost  a  year  with  Capitol  News  Ser¬ 
vice  of  Sacramento — covers  subjects 
such  as  pill-taking,  attitudes  toward 
grandchildren,  how  younger  people 


treat  seniors,  volunteering,  and  noise. 

In  a  column  on  the  last  topic.  Miller 
wrote:  “My  tolerance  for  noise 
decreases  as  either  the  volume  or  my 
age  increases.” 

Miller  —  a  senior  citizen  himself — 
has  written  television  comedy  for 
about  30  years.  His  program  credits 


include  Petticoat  Junction  and  Beat 
the  Clock,  and  he  has  written  for  peo¬ 
ple  such  as  Dick  Van  Dyke,  Ed 
McMahon,  Orson  Bean,  Jack  Paar, 
Bert  Parks,  Joey  Bishop,  Roy  Clark, 
Minnie  Pearl,  and  Victor  Borge. 

The  columnist  is  based  at  22600 
Dolorosa  St.,  Woodland  Hills,  Calif. 
91367. 


A  sales  realignment 

United  Media  has  realigned  the  ter¬ 
ritories  for  its  syndicate  sales  force. 

Brenda  Goodwin  has  been  pro¬ 
moted  to  syndicate  representative 
and  will  be  responsible  for  Colorado, 
Idaho,  Kansas,  Missouri,  Montana, 
Nebraska,  South  Dakota,  Utah,  and 
Wyoming.  She  is  based  in  Denver. 

Mark  Danes  has  joined  the  sales 
force  from  United’s  telemarketing 
area,  with  responsibility  for  Indiana, 
Michigan,  Ohio,  and  Pennsylvania. 

Regional  sales  vice  president  Keith 
Anderson  —  based  in  Hallock,  Min¬ 
nesota  —  is  now  responsible  for 
Alaska,  Hawaii,  Illinois,  Iowa,  Min¬ 
nesota,  North  Dakota,  and  Wiscon¬ 
sin.  Regional  sales  vice  president 
Elmer  Lindley  now  covers  Arizona, 
Louisiana,  New  Mexico,  Oklahoma, 
and  Texas.  He’s  in  Austin. 

Michael  Pearson  is  responsible  for 
the  southern  U.S.  from  his  St.  Peters¬ 
burg  base,  including  Alabama,  Flor¬ 
ida,  Georgia,  Kentucky,  Mississippi, 


and  Tennessee.  Jim  Toler  —  in  River¬ 
side,  Rhode  Island  —  is  responsible 
for  New  York  and  New  England. 
Irwin  Breslauer  is  the  national  sales 
representative  with  primary  responsi¬ 
bility  for  Scripps  Howard  News  Ser¬ 
vice.  He’s  based  in  New  York. 


Strips  pulled  for  day 

The  Kansas  City  Times  last  month 
pulled  two  comic  episodes  that  it 
thought  were  in  poor  taste. 

One  was  a  “Hagar  the  Horrible” 
strip  (by  Dik  Browne  of  King  Features 
Syndicate)  that  pictured  the  dog  Snert 
lifting  his  leg  as  if  he  was  going  to  go  to 
the  bathroom  on  a  guest. 

The  other  was  a  “B.C.”  strip  (by 
Johnny  Hart  of  News  America  Syndi¬ 
cate)  that  showed  one  man  asking 
another:  “What’s  the  most  difficult 
part  of  living  alone  on  a  mountain 
top?”  The  hill-sitter’s  reply  was: 
“Let  me  put  it  this  way  .  .  .  how  do 
you  look  in  drag?” 


Challenging  the  IRS 

Economic  commentator  Louis 
Rukeyser  is  challenging  an  Internal 
Revenue  Service  claim  that  he  and  his 
wife  owe  almost  $500,000  in  taxes  and 
penalties  because  the  IRS  disallowed 
losses  from  some  of  their  tax  shelters, 
according  to  an  Associated  Press 
story. 

Rukeyser  writes  a  column  for  Trib¬ 
une  Media  Services  and  hosts  the  Wall 
Street  Week  public  television  show. 

Comic  retrospective 

The  Museum  of  Cartoon  Art  in  Rye 
Brook,  New  York,  is  holding  an  ex¬ 
hibit  July  27  through  October  26  tra¬ 
cing  the  history  of  “Flash  Gordon,” 
“Mandrake  the  Magician,”  and  “The 
Phantom.” 

Characters  from  the  three  King 
Features  Syndicate  comics  will  appear 
this  fall  in  the  new  Defenders  of  the 
Earth  television  show. 
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Shop  talk 

(Continued  from  page  64) 


I  thought  it  might  be  fitting  to  focus 
our  attention  on  just  a  few  of  today’s 
heroes  in  this  arena  —  and  on  a  few  of 
the  young  people  who  have  caught 
Ida  Wells’  vision  as  they  begin  their 
own  careers. 

Let  me  tell  you  about  some  of  my 
heroes  —  people  who  are  making  a 
difference  in  our  times: 

Bob  Maynard  and  Nancy  Hicks 
helped  found  the  Institute  for  Jour¬ 
nalism  Education,  a  major  force  in 
spotting  bright  young  minority  talent 
and  nurturing  it  into  readiness  for  the 
profession.  When  IJE  seemed  on  the 
verge  of  financial  disaster  a  few  years 
ago,  it  was  Nancy  Hicks  who  would 
not  let  it  die.  Thanks  to  Nancy,  it 
didn’t  —  and  today  its  good  works 
are  multiplying.  Bob,  meanwhile,  as 
president,  editor  and  publisher  of  the 
Oakland  Tribune,  is  the  impressive 
embodiment  for  minority  young  peo¬ 
ple  and  the  possibilities  waiting  for 
them. 

Ellis  Cose  picked  up  where  Nancy 
left  off  at  the  IJE.  In  his  three  years  as 
executive  director,  IJE  has  graduated 
64  minority  professionals  from  its 
summer  reporting  program  at  Berke¬ 
ley  and  48  from  its  summer  editing 
program  in  Tucson.  Ellis  is  the 
architect  of  IJE’s  new  management¬ 
training  program  at  Northwestern, 
which  now  has  its  first  12  minority 
graduates. 


But  in  our  own 
newsrooms  and  studios 
and  offices  and 
production  piants,  of 
course,  we  have  risked 
the  curse  of  hypocrisy. 


David  Lawrence  is  publisher  of  the 
Detroit  Free  Press  and  one  of  this 
country’s  most  respected  news 
executives.  When  David  landed  in 
Detroit  as  executive  editor  eight  years 
ago,  there  were  four  minority  staffers 
in  the  newsroom.  Eighteen  months 
later  there  were  26.  Today,  there  are 
44  on  a  staff  of  265.  “No  editor,’’  says 
Dave  Lawrence,  “is  worth  his  salt 
when  he  says  he  can’t  find  qualified 
minorities.” 

A1  Neuharth,  Gannett’s  chairman 
and  the  first  winner  of  the  Ida  B. 
Wells  Award,  has  made  minority  hir¬ 
ing  and  promotion  one  of  the  hall¬ 
marks  of  his  company.  He  has  set  a 
standard  for  our  profession. 


One  of  his  appointments  was  that  of 
Gerald  Garcia,  editor  and  publisher  of 
the  Tucson  Citizen,  who  thereby 
became  the  first  Hispanic  to  hold  the 
top  position  on  a  general-circulation 
U.S.  daily.  Before  his  move  to  Tuc¬ 
son,  Gerald  served  as  assistant  to  the 
publisher  of  the  Kansas  City  Star, 
where  he  helped  recruit  95  minority 
young  people  during  his  three-and-a- 
half-year  involvement  in  the  Capital 
Cities  intern  program.  When  he 
arrived  in  Tucson,  there  were  three 
minority  staffers  in  the  newsroom. 
Today,  three  years  later,  there  are  21 . 
Gerald  was  the  first  president  of  the 
National  Association  of  Hispanic 
Journalists. 

Some  of  the  most  important  leader¬ 
ship  has  come  from  the  American 
Society  of  Newspaper  Editors,  and 
from  the  chairmen  of  its  Minorities 
committee.  Among  them  have  been 
Dick  Smyser  of  the  Oak  Ridger  in 
Tennessee,  who  hosted  that  1978 
gathering  that  led  to  ASNE’s  goal  of 
parity  by  the  year  2000,  and  Loren 
Ghiglione  of  the  Southbridge  (Mass.) 
News.  Loren  pushed  and  cajoled  edi¬ 
tors  into  participating  in  24  job  fairs  in 
the  last  two  years.  Loren  estimates 
that  140  minority  staffers  have  been 
hired  from  the  16  fairs  held  in  the  last 
year  alone. 

Jay  and  Christine  Harris,  another 
husband-and-wife  team,  founded  and 
ran  the  Consortium  for  the  Advance¬ 
ment  of  Minorities  in  Journalism  Edu¬ 
cation  based  at  Northwestern.  The 
Consortium  helped  place  nearly  100 
graduates  of  traditionally  black  col¬ 
leges  into  graduate  schools  of  educa¬ 
tion.  Jay  is  now  the  outstanding 
executive  editor  of  the  Philadelphia 
Daily  News. 

A1  Fitzpatrick  is  director  of  minor¬ 
ity  affairs  for  Knight-Ridder  and  cur¬ 
rent  president  of  the  National  Associ¬ 
ation  of  Black  Journalists.  Fitz  was 
the  only  black  in  a  building  with  600 
employees  when  he  joined  the  Akron 
Beacon  Journal  in  1956.  He  rose 
through  the  ranks  from  reporter  to 
executive  editor,  helping  build  strong 
minority  representation  in  the  news¬ 
room  along  the  way. 

So  what  difference  does  all  this 
effort  make?  Our  numbers  aren’t 
exactly  taking  off.  We  still  have  our 
skinny  6.3%  as  a  goad^  reminding  us 
how  far  we  have  to  go. 

Let  me  give  you  three  reasons  for 
honest  optimism,  three  symbols  of 
what  can  be. 

The  first  is  named  LaMont  Jones 
Jr.  LaMont  Jones  just  completed  his 
sophomore  year  at  Western  Ken¬ 
tucky,  the  proud  owner  of  a  3.7  grade- 
point  average.  LaMont’s  promise  as  a 
journalist  was  first  identified  at  an 
Urban  Journalism  Workshop  in 


Louisville.  Last  summer  he  interned 
at  the  Courier  Journal.  This  summer 
he  is  interning  atthe  Pittsburgh  Press. 
In  high  school  he  was  named  out¬ 
standing  teen  in  his  hometown  in 
Kentucky.  He  was  president  of  his 
Junior  Achievement  company.  Now 
he’s  the  first  president  of  the  National 
Association  of  Black  Journalists 
chapter  at  Western  Kentucky. 

LaMont  Jones  Jr.  is  headed  our 
way. 

The  second  reason  I’m  optimistic  is 
Elaine  Rivera.  A1  Fitzpatrick  spotted 
Elaine  a  few  years  ago  in  his  journal¬ 
ism  class  at  Kent  State.  She  was 
bright,  energetic,  curious.  Fitz 
encouraged  her,  bucked  her  up  when 
she  was  down,  and  finally  landed  her 
for  a  suburban  bureau  job  at  the  Bea¬ 
con  Journal.  She  was  terrific.  Today, 
she  is  city  hall  reporter  for  The 
Washington  Times  and  secretary  of 
the  National  Association  of  Hispanic 
Journalists. 


They  (minorities)  are 
catching  the  vision  of 
wonderfui  careers  as 
reporters,  editors, 
producers,  advertisng 
saies  and  circuiation 
peopie . . . 


Elaine  Rivera  is  good  —  and  get¬ 
ting  better. 

The  third  reason  for  my  optimism  is 
Everett  Mitchell  II.  Everett  also  was 
spotted  at  an  Urban  Journalism 
Workshop  and  helped  along  by  talent 
scouts  at  the  Louisville  Courier  Jour¬ 
nal.  They  steered  him  toward  an 
advanced  program  for  bright  high 
school  juniors  at  Northwestern  Uni¬ 
versity.  He  earned  a  journalism  schol¬ 
arship  at  the  University  of  Kentucky. 
He  interned  at  the  Courier  Journal 
and  the  Detroit  Free  Press. 

Everett  Mitchell  is  now  a  Hartford 
County  bureau  reporter  for  the  Balti¬ 
more  Evening  Sun.  He’s  learning  fast. 

LaMont  Jones,  Elaine  Rivera, 
Everett  Mitchell.  They  are  just  three 
of  thousands  out  there.  Will  we  be 
ready  for  them?  I  think  we  will  be.  We 
must  be.  We’ve  waited  much  too  long 
already. 

Scripps  School 
gets  Ohio 
state  grant 

Ohio  University’s  E.W.  Scripps 
School  of  Journalism  received  a 
$152,(K)0  Ohio  Board  of  Regents’  Pro¬ 
gram  Excellence  grant  on  June  13. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples;  EARTHLINGS-Bennetl,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4905 


FEATURES  AVAILABLE 


ANIMALS 


COMIC  STRIPS 


(  For  N\oRE: 

FUN 

you  cam  , 

STAMD/TS... 


Buford’s  North  Forty 


Contact: 

Carr  Syitd. 
13833  E  .28 
Tirisa,  Ok. 
74134 

918-744-6591 


SINGLES 


MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline”,  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  the  Sun  Bulletin  and  other 
fine  papers.  Radio,  personality  Dick 
Syatt  writes  with  insight  and  wit  about 
meeting,  dating,  single  parenting, 
cheap  dates,  where  to  go  and  what  to 
do.  Singles  Hotline  is  interesting,  fun 
and  best  of  all. ..it  attracts  advertisers. 
Call  or  write:  Dick  Syatt,  9  Temple 
Street,  Boston,  MA  02114  (617) 
227-7971. 


MONEY 


MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


REAL  ESTATE 


"HOUSE  CALLS”— Globe-Democrat, 
Miami  Herald,  Sun-Times,  Oklahoman, 
letc.  800-word  weekly,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


MOVIE  REVIEWS 


'MEANING'  Reviews,  for  lifestyle, 
entertainment  or  religion  sections. 
What  are  latest  films  saying?  Popular 
twice  monthly  column.  Low  rates. 
Samples.  FILM  FOCUS,  Magazine 
Associates,  PO  Box  399,  1263  Folly 
Rd.,  Warrington,  PA  18976. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


SPORTS 


DIAMOND  REFLECTIONS— Baseball 
nostalgia  at  its  best.  Weekly  column. 
Tom  Knight,  8302-6th  Ave.,  Brooklyn, 
NY  (212)701-8326. 


HEALTH 


NutritioNews  is  a  brief,  informative 
weekly  column  which  helps  parents 
feed  their  children  (and  themselves) 
right.  Only  $10/year  during  introductory 
offer.  Association  for  Child  Develop¬ 
ment,  PO  Box  10089,  Lansing,  Ml 
48901. _ 

"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response.”  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


BOXING 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Sen/ice,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 
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Feature  your  feature 
’FEATURES  AVAILABLE’ 
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CEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

newspaper  appraisals  for  estate 

planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  662()5 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 

Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 

4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 

Office:  (913)  236-5400 

NEWSPAPER  BROKERS 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

30  years  continuous  service 

Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 

We’ve  moved. 

7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

PO  Box  161503 

Austin,  TX  78716-1503 
(512)  476-3950 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive 

Panama  City,  FL  32407 
(904)  234-1117 

SHOPPER  BROKER 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Cleanwater  Beach  FL  33515.  No 
obligation  of  course. 

NEWSPAPERS  FOR  SALE 

Central  Texas  weekly,  $70K,  $10K 
down. 

Paid  weekly,  north  central  Texas, 
$6,500  initially,  terms. 

We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  ro  Box  161503,  Austin, 
TX  78716-1503,  (512)  476-3950. 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obliration.  RICHARD  BRIGGS  &^SSO- 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Offxe  (503)  389-3277 

CHECK  IT  OUT! 

Southern,  Oregon  weekly  in  spirited 
growth  cycle,  $20,000  down. 

COUNTY  SEAT 

Solid  Eastern  Oregon  weekly,  non¬ 
competitive,  $50,000  down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-71% 
Box  4487,  Vancouver,  WA  98662 

JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 

PO  Box  798,  Dublin  OH  43017 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Seniices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

MIDWESTERN  OPPORTUNITY.  Zone  5 
daily  newspaper  with  4,000  circulation. 
Grosses  about  $500,000.  Quiet 
community  in  the  heart  of  a  recreational 
paradise.  Send  inquiries  in  complete 
confidence  to  Box  1148,  Editor  & 
Publisher. 

J.F.  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

NATIONAL  FAMILY  FEATURE  firm 
available  for  purchase.  Price  $30,000, 
plus  employment  contract  with  owner. 
Box  1128,  Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

EDITOR  &  PUBLISHER 

11  W  19th  St.  New  York,  N.Y  10011 
212-675-4380 
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ANNOUNCEMENTS 


NEWSPAPER  FOR  SALE 


SOUTHERN  CALIFORNIA  weekly,  over 
4,000  circulation,  high  potential, 
unusual  low  price  opportunity.  Terms. 
Fast  action  necessary.  Box  1191, 
Editor  &  Polisher. 


TOP-NOTCH  2,850-circulation  profit¬ 
able  weekly  in  pleasant  community  near 
New  Orleans.  $180,000.  $50,000 
down  and  owner  financing  to  qualified 
buyers.  Jim  Hall  Media  Services  Inc., 
408  Elm  St.,  Troy,  AL  36081.  (205) 
566-7198. 


WEEKLY  3  ZONE  shopper  in  Central 
California.  Owners  relocating  and  anxi¬ 
ous.  Grossing  $300,000  plus,  net 
$60,000  plus.  $250,000  with  terms  or 
best  cash  offer. 

(209)  688-3860  evenings. 


WELL  ESTABLISHED  MID-MAINE 
regional  weekly.  Excellent  profit,  3,900 
paid  circulation.  Four  season  recreation 
area.  Owner  wishes  to  retire.  Building 
optional.  Anne  Erickson,  Box  479, 
Millinocket,  ME  04462. 


NEWSPAPERS  WANTED 


AILING  NEWSPAPERS.  Weekly  or 
daily.  Turnaround  candidates.  Box 
1150,  Editor  &  Publisher. 


AILING  PAPER,  NEED  HELP?  Editor, 
publisher,  will  consider  offers,  buy.  Call 
Dave  Kaiser,  (305)  491-1684. 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US! 

Ex-publishers  are  dedicated  to  "putting 
out”  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low-competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1102,  Editor  &  Publisher. 


Run  your  ad  for  12,  26,  or  52 


to  increase  awareness 
while  benefiting  from  our  low 
contract  rates 

EDITOR  &  PUBLISHER 

CLASSIFIED 

ADVERTISING 


PUBUCATIONS  AVAILABLE 


TO  AVOID  CONFUSION... 

Please  return  the  yellow  copy  of  your  in¬ 
voice  with  payment  and  refer  to  the  invoice 
number  in  all  correspondence  about  your 
classified  ad. 

Thank  you, 

E&P  Classified  Department 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 


CONSULTANTS 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (504)  366-8818 


S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 


PUBUCATIONS  AVAILABLE 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


REDUCE  STOPS 
IMPROVE  CUSTOMER 
RELATIONS 

This  STOPBUSTER  seminar 
helps  your  staff  master  the 
essential  skills  to  STOP  THE 
STOPSI  Learn  how  to 
Communicate  More  Effect¬ 
ively,  use  Feature  Benefit 
Staternents.Increase  Know¬ 
ledge  of  your  newspaper  and 
Identify  Selling  Techniques. 

BECOME  A 

STOPBUSTER  NOW! 

SALES  TRAIMNG  COMSULTANTS 
2281  YUCCA  AVE.  HOLLYWOOD 
FLOHIDA  33026  (305)  432-4534 


EQUIPMENT 


INCREASE  YOUR  SPACE  SALES  *  SUPPLIES 


Subscribe  to  SELLING  SPACE,  the  only 
monthly  newsletter  written  specifically 
for  space  salespeople  who  need  to  know 
where  sales  opportunities  exist  and  how 
to  get  at  them.  1-year  subscriptions  $35 
($50  after  9/1)  from  JB  &  ME  Advertis¬ 
ing,  Box  480311,  Los  Angeles,  CA 
90048. 


CAMERA  A  DARKROOM 


CAMERA/PLATEMAKING  for  sale  by 
owner.  Robertson  horizontal  camera 
with  GAM  III  and  6000W  pulse-xenon 
lights,  kodalith  324  film  processor, 
light  tables,  NuArc  30  x  40  platemaker, 
national  A-340  Super  plate  processor. 
Will  sell  separately  or  Mckaged. 

(301)  268-5673.  No  dealers. _ 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


CORE  STRIPPERS 


MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


MODEL  750  Stepper  Fold  'N  Tyer  (2) 
with  double  bin  bagging  attachments. 
Includes  wax  paper  and  spare  parts. 
Both  in  good  condition!  Call  Bob 
Gulick,  Leesburg  Commercial,  Lees¬ 
burg,  FL  32749  (904)  787-4515. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


•24-P,  48-P  and  /2-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE;  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


CHESHIRE  MOD  VII  -  Excellent  condi¬ 
tion,  zip  code  scanner,  North-South 
attachment,  glue  or  heat  heads,  stack 
or  convey,  1,  3,  4,  5  up,  will  handle 
products  3  1/4x5  1/2  up  to  13  x  14, 
1/2  inch  thick.  Only  276,000  pieces 
ran.  Excellent  for  direct  mail  use.  Paid 
$17,000  new,  will  sell  for  $8,000. 
Jack  Helms  or  Don  Rowe 
(412)  465-5555. 


FOR  SALE:Cheshire  Labelling 
Machines  to  handle  North/South  Labels 
or  Computer  Printouts,  Multi  Wide 
Labels.  Also  Quarterfolders,  Bunn 
Tyers,  and  Phillipsburg  Inserting 
Machines  for  envelope  inserting. 
Savings  in  the  thousands.  In  New  York 
telephone  (516)  667-0200,  outside 
New  York  l-(800)  645-5240. 


MULLER  NEWSPAPER  INSERTER. 
Main  with  five  stations.  Good  condition. 
Available  immediately.  Best  offer.  Must 
sacrifice.  Call  days  (203)  568-3477  or 
evenings  (203)  644-9889. 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
357-0196. 


KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 


STEPPER  labeler  w/hopper.  Write  or 
call  Chippewa  Herald-Telegram,  PO  Box 
69,  Chippewa  Falls,  Wl  54729,  (715) 
723-5515,  ask  for  Gary  or  Mike. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-(3-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  tor  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHftST  INDUSTRIES 
(213)  256-4791 


MISCELLANEOUS 

THREE  58  pica  MGD  metrosets  in 
excellent  working  condition.  Extensive 
spare  parts  package  included.  Asking 
$30,000,  Negotiable.  Contact  Lome 
Rotar,  Kitchener-Waterloo  Record, 
Kitchener,  Ontario,  Canada,  N2G  4E5. 
(519)  894-2231. 


WE  USE  a  10  Mil  plastic  envelope  18” 
X  24"  to  facilitate  moving  ads  through 
dispatch  to  camera.  Excellent  protec¬ 
tion.  31e  each. 

We'll  send  you  a  free  sample.  Write  the 
LEADER-TELEGRAM,  Eau  Claire,  Wl 
54701.  Ask  for  AD-FLO. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 

ADVANTAGE  II,  $9,000; 

CG  8600  -  68  PICA,  10  Meg,  35  Fonts, 
Low  Use,  PMA,  1  Year,  $37,500; 

MCS  8400,  32  Font  Option,  $13,000. 
BOB  WEBER  (216)  831-0480. 


EQUIPMENT  &  SUPPUES 


PHOTOTYPESETTING 


AM  Typesetters.  Rental/Purchase. 
CompSet  500  $2950/$75  Mo.;  510 
4000/102;  3510/504  6500/156; 
5404  1250/50;  CompEdit  5900 
8950/214;  7133  RC  Processor 
1250/50;  AM,  Edit  Type  $75. 

WEBER  (216)  729-2858. 


AM  VARITYPER  package  for  sale  by 
owner.  Comp/set  3500/504  typesetter 
and  terminal,  second  terminal  -  offline 
model  5404,  varityper  S-processor,  96 
typestyles  12  cassette  instruction  kit, 
operator's  manual  and  typesetting 
guide.  Sacrifice  for  only  $7,500. 

(301)  268-5673.  No  dealers. _ 

BROWN  CAMERA  Model  1822  with 
carbon  exposure  computer;  Teleram 
portable  terminal.  Model  P-1888.  Write 
or  call  Chippewa  Herald-Telegram,  PO 
Box  69,  Chippewa  Falls,  Wf  54729, 
(715)  723-5515,  ask  for  Gary  or  Mike. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
(;G  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 


MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


COMPUKWIK  I  PROCESSOR,  New  in 
Carton,  $850; 

MCS  HIGH  SPEED  PROCESSOR,  Mint, 
$2,500; 

LOG  E  PC  13  PROCESSOR,  Recondi¬ 
tioned,  $3,500. 

BOB  WEBER  (216)  831-0480. 

DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
“Buy  for  the  least" 

"Sell  for  the  most" 

(216)  562-5000 


EDIT  7700  II  HR,  $8,500; 

MCS  5  8216,  256K,  DD,  18  Fonts, 
Ruling,  MCO,  Vert.  Just.,  $9,500; 

MCS  5,  256K,  Ruling  MCO,  $3,000. 
BOB  WEBER  (216)  831-0480. 

FOR  SALE:  Unisetter  HR  with  direct 
entry  key  board.  Excellent  condition. 
Two  Compuscan  Alpha  scanners.  (1) 
High  speed  Courier  and  Perry.  (2)  Perry 
only.  Spare  parts.  Call  Jake  Caylor 
(814)  371-4200. 


ITEK  dual  CPS  300  with  20  terminals 
currently  on-line,  $17,500.  Call  Tom  at 
(313)  434-0024,  evenings. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  pubiisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


EDITOR  &  PUBLISHER  for  July  26,  1986 


EQUIPMENT  &  SUPPLIER: 


PHOTOTYPESEUING 


FOR  SALE 

Used  Mergenthaler  325  editing  system 
including  computer  consoles,  two  80 
MB  hard  disk  drives,  10  Linotron  termi¬ 
nals  and  more.  Excellent  for  spare 
parts.  Offer  for  entire  package  preferred 
plus  moving  expense.  Let  us  hear  from 
you. 

Dr.  Michael  Abrams 
School  of  Journalism 
Florida  A&M  University 
Tallahassee,  FL  32307 
(904)  599-3159 


HARRIS  MICROSTOR  1256,  1  Meg 
Floppy  Drive,  $6,000; 

HARRIS  COMPUEDIT  TERMINAL 
1420,  $2,250; 

HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER  (216)  831-0480. 


IPEK  dual  CPS  300  with  20  terminals 
currently  on-line,  $127,500.  (jail  Tom 
at  (313)  434-0024,  evenings. 


MYCRO-TEK  1100  Front  End,  (2) 
terminals.  Dual  Disk,  Spares  kits. 
Unisetter  and  Driver,  like  new.  Hank 
Mooney  (405)  478-5339. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


Two  ATEX  9000,  28  ports,  134-key 
terminals,  three  300  MB  drives  and 
disk  packs.  Customized  for  use  with 
main  frame.  Best  offer.  Box  1196, 
Editor  &  Publisher. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


VIDEOSETTER  UNIVERSAL  2  fully 
loaded  under  PMA,  with  MDR’s, 
computer  interface  cable,  grids,  spares. 
Bob  Meyer  (818)  908-06CX).  $8,000 
each  $15,000  both. 


PLATEMAKING _ 

TWO  LETTERFLEX  PR  2-120 
Platemaking  Machine,  complete  photo 
polymer  plate  production  system.  Five 
years  old.  Well  maintained. 

Contact  Bill  Brown 
(214)  720-6329. 


PRESSES 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


1972  HARRIS  MIOOOA 4  unit  22  3/4  x 
38”  web  press  (rebuilt  in  1983) 
complete  with  Butlers,  TEC  dryer, 
imprinter,  gluer,  web  guides,  cutoff 
controls,  sheeter,  console,  $375,000. 
Mr.  Newman,  (913)  362-8888. 
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EQUIPMENT  &  SUPPLIES 


2/U  GOSS  COMMUNTIY,  running  in  a 
weekly,  very  low  usage,  1967, 
$45,000.  (913)  362-8888. 


COMPLETELY  RE-MANUFACTURED 
SC  folder  1/2  with  1/4  folder  and  75  HP 
motor  and  controller.  One  year  mechan¬ 
ical  warranty.  Call  Mountain  States 
(602)  574-0031. 


GOSS 

SSC  Community  21.5  x  35  3/2  high  2/1 
high  units,  2  folders,  4  Carey  Splicers 
HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
&P) 

Units  from  72-82  RH  and  LH 
N936  42  X  36 
N900  42  X  46 
V25  21.5  and  22.75 

BAKER  PERKINS 

C2  Twin  Chopper  Folder  compatible 
with  N845  Press  systems 

MISCELLANEOUS 
Cary  Imprinter  22.75  (1981) 

TE(j  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


GOSS  URBANITE  22  3/4”  cut  off,  10 
units  (4  stacked)  all  cylinders  fitted 
with  new  bearings.  Urbanite  folder 
LI832  with  balloon.  S.U.  folder  with  1/4 
fold  and  double  parallel  fold. 
Community  folder  with  1/4  fold.  Color 
preprint  capability  with  reel  winder  and 
Crosfield  scanner.  This  versatile  press 
prints  every  day.  Available  April/May 
1987  from: 

South  China  Morning  Post 
G  P  0  Box  47 
Hong  Kong 

Telephone  5-652222  Telex  HX  86008 


GOSS  Urbanite,  “1000”  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Corporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 


HARRIS 

Harris  VI 5A  7  units  1  folder 
Harris  VI 5A  7  units  2  folders 
Harris  VI 5A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units,  (two)  com¬ 
pletely  refurbished 
Harris  V700  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder,  imma¬ 
culate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK.  CT  06770 
(203)  723-0928 

(203)  264- 1 802  Telex  140186 


EQUIPMENT  &  SUPPLIES 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
^mplete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  lixe  new 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25’s  1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


FINCOR  40  hp  drive  and  control  panel. 
Write  or  call  Chippewa  Herald- 
Telegram.,  PO  Box  69,  Chippewa  Falls, 
wl  M729,  (715)  723-5515,  ask  for 
Gary  or  Mike. 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21V4  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt.  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


Preowned 

ATLAS  WEB  LEADER 
Less  than  1  year  old. 

10-units. 

2-4-color  units. 

2-folders  (1  comb.)  twinned  75  H.P. 
drive. 

Will  sell  as  twinned  press  or  two-5  unit 
presses. 

Like  new  condition.  Seller  will  install 
and  guarantee.  Can  be  seen  running. 
Available  December.  Save  big  dollars 
off  new  price.  Trades  welcome. 

Offered  exclusively  by: 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


ROLL  THE  PRESSES 

If  YOU  have  a  used  press  (or  other  equipment)  standing 
idly  by,  put  it  back  into  production!  Perhaps  you  can’t 
use  that  particular  equipment — but  we’ll  bet  you  could 
sure  use  the  space  it  occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet  being  lost  in  storage  of 
unused  equipment.  Now  look  at  the  space  occupied  by 
each  single  piece  of  equipment  on  this  page!  Space  is 
money— nundreds  of  dollars  worth  of  your  space  can  be 
opened  up  for  as  little  as  $3.15  a  line  of  our  space!  We’ll 
put  that  equipment  back  into  production  tor  you  in 
someone  else’s  plant — and  produce  a  profit  for  you  to 

boot!  _ 

E  &  P  CLASSIFIEDS 


EQUIPMENT  &  SUPPLIES 


Rebuilt  Goss  Community,  6  units  are 
SSC  with  swingdown  fountains,  2  units 
running  circ.  SC  folder,  new  60  hp  drive 
and  motor.  On  our  floor. 

Rebuilt  105  Counten/eyor 

Rebuilt  Goss  Communi^,  2  units,  oil,  6 

web  folder,  on  our  floor. 

Any  combination  of  above,  clutched  if 
desired. 

Dauphic  Graphics  (717)  362-3243 


VERY  NICE  REBUILT  Harris  V-15  for 
sale  by  owner.  4  units  and  folder  bought 
from  a  national  used  printing  equip¬ 
ment  broker/dealer.  Spent  $60,000 
plus  rebuilding  to  present  good  shape. 
Don't  let  this  happen  to  you!  Buy  one 
that  is  truly  in  good  shape.  Used  in  last 
three  years  on  small  weekly  newspaper. 
Sacrifice  for  $28,000. 

(301)  268-5673.  No  dealers. 


WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
TEC  10  ft.  oven  with  chills  and  Ryco 
double  sided  silicone  applicator.  Every¬ 
thing  you  need  to  convert  your  press  to 
heat  set.  Can  offer  as  turnkey  for  Harris, 
Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
In  the  World 
with  E&P  Classifieds 


WANTED  TO  BUY 


SHERIDAN  24P  inserter  for  small 
weekly  operation.  Please  contact  Box 
9737,  Editor  &  Publisher. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 


HELP 

WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER  immediate 
opening  for  person  having  experience 
on  business  side  of  newspaper.  Accout- 
ing  background  helpful.  Group  weekly 
newspaper  with  full  production  plant 
and  commercial  printing  department 
located  in  western  New  Jersey.  Excel¬ 
lent  salary  and  all  benefits  fully  paid. 
Send  resume  and  salary  requirements 
with  first  reply  to  Box  1158,  Editor  & 
Publisher. 
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HELP  WANTED 


ADMINISTRATIVE 


FAMILY-OWNED  14,000  independent 
daily  newspaper  in  Zone  5  seeks  exper¬ 
ienced  business  or  general  manager. 
Job  open  due  to  retirement.  Candidate 
must  be  organized,  aggressive,  quality 
conscious  and  possess  the  ability  to 
motivate  and  work  well  with  people. 
Person  must  have  ability  to  communi¬ 
cate  with  ownership  and  the  desire  to 
move  Into  general  management.  Ten 
years  newspaper  experience  desired. 
TMC  or  shopper  background  helpiful. 
Position  available  January  1,  1987. 
Salary  commensurate  with  experience 
plus  good  fringe  benefit  package. 
Resume  should  include  past  employ¬ 
ment  history  salary  requirements,  refer¬ 
ences  and  education.  Please  send 
resume  to  Box  1183,  Editor  & 
Publisher. 


GENERAL  MANAGER 
Medical  foundation  seeks  seasoned 
executive  to  provide  managerial,  admi¬ 
nistrative  and  marketing  support  for 
scientific  journal.  Responsible  for 
administering  the  advertising  function, 
circulation  program,  production  process 
and  managing  a  staff  of  12.  Familiarity 
with  all  phases  of  publication  process 
required.  Must  have  proven  supervisory 
and  administrative  skills.  Experience  in 
medical  or  related  field  essential. 
Knowledge  of  data  processing  and 
excellent  written  and  verbal  communi¬ 
cation  skills  required.  Please  submit 
resume  to  Box  1157,  Editor  & 
Publisher. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  ypur  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Service,  70  Washington  Street,  Salem, 
MA  01970. 


STUDENT  PUBLICATIONS  GENERAL 
MANAGER  at  Colorado  State  Universi¬ 
ty.  This  full-time  professional/ 
administrative  position  oversees  opera¬ 
tion  of  432-page  yearbook  and 
14,000-circulation  daily  newspaper, 
general  duties:  developing  and  super¬ 
vising  business,  financial,  advertising, 
personnel,  technical  and  production 
activities  in  a  $500,000  publications 
operation;  offer  advice,  as  requested, 
on  techniques  of  information  gathering 
and  libel,  obscenity  and  information 
contrary  to  policy.  Does  not  have 
authority  to  interfere  in  editorial 
content.  Salary:  $20,000-$30,000, 
depending  on  education  and  experi¬ 
ence.  Excellent  fringe  benefits.  Position 
reports  to  VP  for  Student  Affairs  and 
Board  of  Student  Communications. 
Qualifications:  Demonstrated  abili^  to 
work  with  students;  relate  effectively 
with  employees  and  supervisors. 
Demonstrated  interpersonal  communi¬ 
cations  skills.  Minimum  requirement: 
bachelor’s  degree.  Master's  preferred. 
Five  years  full-time  experience 
preferred  in  publications  management 
or  closely  related  field.  Strong  commit¬ 
ment  to  high  standards  of  journalism 
ethics  and  practice;  and  to  an  indepen¬ 
dent  press. 

Applications  accepted  through  August 
15,  1986.  Send  letter  of  applications, 
current  resume  and  three  letters  of 
reference  to  Cindy  Bullard,  Member, 
Search  Committee,  Box  13,  Lory 
Student  Center,  Colorado  State  Univer¬ 
sity,  Fort  Collins,  CO  B0523.  Start 
date:  Oct.  1,  1986.  CSU  is  an  EEO/AA 
employer.  E.O.  Office:  314  Student 
Services  Buildine. 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Shirt-sleeve,  sales/editorial-oriented 
general  manager  wanted  for  fast-track, 
multi-location  operation.  Must  be  able 
to  identify  good  editorial  content  and 
achieve  sales  goals.  Your  national 
advertising  sales  experience  will  be  a 
real  asset.  If  you  qualify,  send  resume 
to  Box  1184,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  50,000 
zoned  weekly.  Zone  5  suburban  metro, 
highly  competitive  area.  Must  have 
strong  sales  and  composition  back¬ 
ground.  Send  cover  letter,  complete 
resume,  salary  history  and  references  to 
Box  1199.  Editor  &  Publisher. 


New  Management/Marketing  Search  Team: 

We  are  often  consulted  by  our  clients  to  find 
professional  people  to  fill  key  management/mar¬ 
keting  positions  in  general  management,  adver¬ 
tising,  circulation,  promotion  and  research. 


If  you  would  like  to  be  considered  and  inter¬ 
viewed  by  us  and/or  our  clients,  please  send  us 
your  current  resume,  salary  requirements,  and 
other  pertinent  data.  Complete  confidentiality 
with  no  resume  sent  without  prior  discussion. 

•  Send  your  resume  to  either  address  below  • 


Richard  L.  Hare, 


President 
%  Hare  Associates 
^  62  Black  Walnut  Drive 
P  Rochester,  NY  14615 
U  716-621-6873 


ACADEMIC 


JOURNALISM  INSTRUCTOR— 
Anticipated  vacancy  for  one  year  only 
for  exprienced  newspaper  journalist  to 
teach  full-time  in  accredited  journalism 
program.  Reporting,  writing,  press 
management  classes.  Salary 
$23,000-125,000.  Start  August  25, 
finish  May  11,  1987.  Send  resume 
immediately  to  Dr.  James  Bissland, 
Department  of  Journalism,  Bowling 
Green  State  University,  Bowling  Green, 
OH  43403. 


Dean 


GRADUATE  SCHOOL 
OF  JOURNALISM 


Ideally  a  leader,  widely 
experienced  in  the  profes¬ 
sion,  with  a  passion  for 
teaching  and  scholarship. 
Nominations  and  applica¬ 
tions  should  be  sent,  no 
later  than  September  30th, 
1986  to: 


Professor  Boris  Yavitz, 
Chairman -Search  Com¬ 
mittee,  Graduate  School  of 
Business,  Columbia  Univer¬ 
sity,  New  York,  NY  10027. 
We  take  affirmative  action 
toward  equal  opportunity. 


Columbia 

University 


Ronald  C.  Andereon, 
President 

RCAnderson  Associates 
44  Rosewood  Drive 
PIttsford,  NY  14534 
716-381-0686 


ADVERTISING 


ADVERTISING  MANAGER 
We  are  searching  for  a  well  trained 
salesperson  with  some  management 
experience  who  wants  to  run  his  or  her 
own  show.  We  are  a  medium  size  6-day 
newspaper  in  the  south  central  portion 
of  Zone  5  with  an  eager  staff  that  needs 
positive  leadership  and  professional 
development.  Our  community  provides 
a  real  opportunity  for  your  success  as 
well  as  being  a  good  place  to  live.  Reply 
to  Box  1153,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
We  are  an  independent  52,000,  6-day 
afternoon  newspaper  and  have  created 
a  new  position  that  will  be  responsible 
for  retail,  classified,  and  national  adver¬ 
tising  departments.  We  are  looking  for  a 
manager  with  that  special  blend  of  good 
creative  judgment,  administrative  skills 
and  leadership  ability.  The  successful 
candidate  will  bring  proven  manage¬ 
ment  experience  and  a  record  of  creativ¬ 
ity  and  productivity  to  the  job  which 
r^uires  substantial  supervisory  respon¬ 
sibility.  The  qualified  applicant  should 
have  prior  supervisory  experience  with  a 
minimum  of  8  years  experience  in  the 
newspaper  field.  A  College  degree  is 
preferred.  We  offer  a  competitive  salary 
and  excellent  benefit  package.  Inter¬ 
ested  applicants  send  resume  and  cover 
letter  to  Michael  Young,  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


ADVERTISING  REPRESENTATIVE 
Immediate  opening  with  a  tabloid, 
process  and  spot  color  weekly  newspap¬ 
er  in  a  major  resort  and  metropolitan 
market  area  for  an  aggressive  salesper¬ 
son  with  a  proven  track  record.  Must 
possess  outstanding  communication 
skills,  solid  marketing  experience, 
persistence  and  be  a  problem  solver 
willing  to  work  under  deadline  pressure. 
Sell  me  with  your  resume  and  cover 
letter,  mail  to  Editor,  ENS  Communica¬ 
tions,  PO  Box  1325,  Hiltonhead,  SC 
29925. 


ASSISTANT  ADVERTISING  DIRECTOR 
for  medium  size  daily  in  New  Jersey. 
This  person  must  have  exceptional 
skills  in  all  areas  of  advertising  sales. 
This  person  must  be  able  to  motivate 
and  get  along  well  with  sales  staff.  Send 
resume  and  salary  history  to  Box  1 195, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Immediate  opening  for  aggressive 
manager  who  is  not  afraid  of  a  very 
competitive  market.  We’re  a  100,000 
circulation  weekly  with  a  sales  staff  of 
10.  We  need  a  l^er,  trainer  marketer 
who  can  take  a  young  staff  to  great 
heights.  You  must  be  strong  on  ideas, 
presentations,  motivation  and  execu¬ 
tion.  Resume  and  salary  history  to  Tom 
Bartel,  Publisher,  City  Pages,  308c 
Butler  Sq.,  Minneapolis,  MN  55403. 

AD  SALES  MGR/MAGAZINE 
The  Baltimore  Magazine  wishes 
to  employ  an  aggressive  sales 
manager.  The  ideal  candidate 
should  be  skilled  in  direct  sales 
and  be  an  enthusiastic  leader. 
The  candidate  should  understand 
the  management  skills  needed  to 
lead  an  outside  sales  staff.  A 
degree  in  marketing  a  plus.  If  you 
are  looking  for  a  career  opportun¬ 
ity  please  forward  a  cover  letter 
and  resume  to  The  Washingto- 
nian  Magazine,  Edward 
Mansfield,  1828  L  Street  NW, 
#200,  Washington  DC  20036. 

ADVERTISING  SALES  MANAGER 
Advertising  sales  manager  for  large 
Midwest  market.  Must  !:«  aggressive, 
motivated  and  a  proven  leader.  Experi¬ 
ence  with  majors,  market  research  and 
managing  people.  Good  salary  and 
incentive  program.  Enclose  resume, 
references  and  salary  history  to  Box 
1185,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Suburban,  7-day  newspaper  in  Zone  2 
growth  market  seeks  an  experienced 
energetic  manager  to  head  up  a 
successful  regional  sales  staff.  Qualifi¬ 
cations  include  5  to  7  years  experience 
in  sales  management  including  staf¬ 
fing,  planning,  budgeting  and  training. 
Proven  record  of  accomplishments  in  a 
highly  competitive  market  essential. 
Excellent  starting  salary  with  company 
paid  benefits.  Please  send  resume  with 
salary  requirements  in  confidence  to 
Mrs.  J.  H.  Eichman,  The  Home  News, 
123  How  Lane,  New  Brunswick,  NJ 
08903. 


SALES  MANAGER 

Excellent  opportunity  for  a  seasoned 
manager  who  can  motivate  and  provide 
the  necessary  leadership  for  the  sales 
staff  of  a  rapidly  expanding  weekly 
publication  in  Zone  2.  Effective  organi¬ 
zational  and  communication  skills  are  a 
must.  Complete  benefit  package  with 
salary  range  $40,000  and  up.  If  your 
are  seeking  a  company  which  will  offer 
you  the  opportunity  to  reach  your  full 
potential  as  a  sales  manager,  please 
send  your  resume  to  Box  1 166,  Editor  & 
Publisher. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

SUN  BELT  DAILY  has  immediate  open¬ 
ing  for  advertising  director.  12,000 
circulation  plus  TMC.  Good  staff.  Seek 
aggressive  organizer  and  sales  leader. 
State  income  needs.  Box  1208,  Editor 
&  Publisher. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Connecticut,  16,000  circulation  daily 
needs  aggressive  person  to  supervise 
retail  and  classified  advertising,  plus  ad 
services.  Applicants  should  have  proven 
sales  record,  systems  orientation,  and 
willingness  to  work  beyond  9  to  5. 
College  education  preferred.  Send  letter 
with  resume  including  salary  require¬ 
ments  to  Box  1209,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
to  lead  and  motivate  inside  sales  staff  of 
7  for  20,000  circulation  Knight-Ridder 
daily.  Send  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 

DISPLAY  MANAGER 
Opportunity  for  strong  manager  to  lead 
outside  sales  staff  of  9  (retail  and  clas¬ 
sified  display)  in  highly  competitive 
market.  The  Boca  Raton  News  is  a 
Knight-Ridder,  20,000  circulation 
daily.  Send  resume  and  salary  history 
to:  Advertising  Director,  Boca  Raton 
News,  PO  Box  580,  Boca  Raton,  FL 
33429. 

MANAGER  CLASSIFIED  PHONE  ROOM 
“Experience  in  management"  phone 
room  with  60  ad  reps.  Seven  day  a  week 
operation,  Baltimore  Sun  in  Zone  2. 
Comprehensive  knowledge  of  auto¬ 
mated  advertising  input  system  (SI  I 
preferred).  Good  sales  training  tech¬ 
niques,  good  oral  and  written  communi¬ 
cation  skills.  Experience  in  revenue 
budgeting.  Interested  applicants  send 
resume  to  Personnel  Administrator,  The 
Baltimore  Sun,  501  North  Calvert  St., 
Baltimore,  MD  21278. 

An  EOE  employer. 

RETAIL  ADVERTISING  MANAGER 
Tucson  Newspapers  Inc.,  is  seeking  an 
experienced  Retail  Advertising  Manager 
to  supervise  retail  sales,  ad  placlement, 
art  and  dispatch  department.  Individual 
will  be  responsible  for  managing  duties 
which  include  knowledge  of  departmen¬ 
tal  budgeting  and  training  requirements 
of  over  60  personnel.  Retail  Advertising 
Manager  will  report  to  the  Advertising 
Director.  Please  send  cover  letter, 
resume  and  salary  history  to  Michael  J. 
Ryan,  Tucson  Newspapers  Inc.,  4850 
S.  Park  Avenue,  Tucson,  A2  85714.  An 

Equal  Opportunity  Employer. _ 

ADVERTISING  MAKEUP 
NYC  Spanish  daily  newspaper  has  avail¬ 
able  a  position  in  the  advertising 
makeup  and  layout  department.  Candi¬ 
date  must  be  bilingual,  capable  of  coor¬ 
dinating  work  between  sales,  art  and 
composing  departments.  Hands-on 
experience  in  makeup  and  layout. 
Salary  $20,000  plus  commensurate 
with  experience.  College  degree  a  plus. 
Equal  Opportunity  Employer.  Send 
resumes  to  Radio  City  Station,  PO  Box 
809,  New  York,  NY  10019. 


CIRCULATION 


BOY  CREWS 

Major  Northeast  daily  and 
Sunday  seeks  responsible 
boy  crew  operator.  Excellent 
product.  No  limit  on  orders 
sold.  No  budget  cuts.  Great 
opportunity  for  top  producer 
that  wants  to  stay  for  years. 
If  you  have  the  ability  to  set 
up  4  or  more  crews  that  can 
sell  250-500  or  even  more 
orders  per  week,  let’s  talk. 
Write  Box  1175,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCULATION  MANAGER 
31,000  six  day  afternoon  newspaper  in 
Butler  PA  has  a  challenging  position. 
Experience  in  newspaper  sales  and 
service  a  plus.  There  is  an  excellent 
opportunity  for  advancement  to  Circula¬ 
tion  Director.  Send  resume  and  letter 
including  work  history/education  and 
salary  requirements  to,  James  G. 
Emrick,  114  W  Diamond  St.,  Butler, 
PA  16011.  NO  PHONE  CALLS, 
PLEASE! 


CIRCULATION  DISTRICT  MANAGER 
The  La  Crosse  Tribune  is  seeking  an 
ambitious  sales-oriented  individual  to 
join  their  36,000  daily  newspaper, 
qualified  applicants  should  have  a 
degree  in  marketing,  business  admi¬ 
nistration  or  related  field;  or  proven 
skills  resulting  from  on  the  job  experi¬ 
ence.  Must  be  strong  in  carrier  recruit¬ 
ment,  training  and  sales.  Strong  organi¬ 
zational  skills  and  the  ability  to  be  a 
team  player  are  necessary.  Please  send 
cover  letter  and  resume  to  Personnel 
Department,  The  La  Crosse  Tribune, 
401  N.  Third  St.,  La  Crosse,  Wl  54601. 
Application  deadline,  Friday,  August  8. 
Equal  Opportunity  Employer  M/F. 

EXPERIENCED  CIRCULATION  mana¬ 
ger  needed  for  a  small  but  growing  daily 
and  Sunday  newspaper  in  Monmouth 
County,  NJ.  Monmouth  County  is  the 
states  leading  growth  area  and  we  are 
looking  for  a  manager  with  exceptional 
marketing  skills  to  oversee  our  strong 
growth  plans.  If  you  are  seeking  an 
excellent  challenge  and  would  like  to  be 
a  part  of  a  fast  growing  national  commu¬ 
nications  company,  please  respond 
immediately  to  George  J.  Lister,  Presi¬ 
dent  and  Publisher,  The  Register,  1 
Register  Plaza,  Shrewsbury,  NJ  07701. 

HOME  DELIVERY  MANAGER 
Sunny  California  major  metro  has  open¬ 
ing  for  Home  Delivery  Manager  to  over¬ 
see  department  of  50  PM  District 
Managers  and  supervisors.  If  you  appre¬ 
ciate  leadership  through  motivation 
rather  than  intimidation,  believe  your 
management  role  is  to  make  people 
successful  and  if  you  have  more  poten¬ 
tial  rather  than  experience  you  might 
have  found  the  perfect  career  opportun¬ 
ity.  Box  1194,  Editor  &  Publisher. 


VERY  MODERN  Zone  7  daily  seeking 
manager  with  experience  in  sales, 
computers  an  '  people.  Clear  potential 
for  growth.  Beautiful  area  to  live,  work 
and  play.  Box  1170,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Small  Zone  2  daily  in  growing  suburban 
market  needs  promotion/sales  minded 
person  to  take  advantage  of  that  growth. 
We  want  to  be  less  small.  Can  you  do 
the  job?  Send  resume  to  Box  1151, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  large 
Maryland  weekly.  Knowledge  of  all 
aspects  of  circulation  management 
essential.  Excellent  opportunity  for  self- 
motivated  person.  Competitive  salary, 
all  benefits.  Daily  circulation  experi- 
ejice  would  help.  Please  reply  Box 
1144,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 
A  47,000,  7-day,  all  day  paper  in  Zone 
3  has  a  challenging  position  for  an 
energetic  individual  experienced  in 
newspaper  sales  and  promotions.  We 
are  looking  for  a  team  leader  with 
aggressive  work  habits  and  excellent 
people  skills.  This  is  an  opportunity  tor 
individual  growth  and  career  advance¬ 
ment  potential.  Send  resume  and  letter 
including  work  history  to  Kelly 
Hubbard,  Circulation  Director,  Kings¬ 
port  Times-News,  PO  Box  479,  Kings¬ 
port,  TN  37662. 


HELP  WANTED 


ARTIGRAPHICS 


THE  STATE,  Columbia,  South  Carolina: 
Entry  level  graphic  artist  needed  for 
capital-city  daily  (118,000  AM; 
152,000  Sunday).  Strong  illustration 
skills  a  must;  cartooning  skills  helpful. 
Supplementing  staff  of  two  artists. 
Send  resume  and  cover  letter  to:  Tom 
Priddy,  Graphics  Editor,  PO  Box  1333, 
Columbia,  SC  29202. 


$25,000-$30,000  for  assistant  editor 
with  management  experience  for 
25,000  circulation  Arizona  lifestyle 
magazine.  Send  resume  to  Consulting 
Editor,  Tom  Kuhn,  3136  N.  Third  Ave, 
Phoenix,  AZ  85013. 


AGGRESSIVE  ENTRY-LEVEL  reporter 
for  10,000  circulation  daily  and 
Sunday  newspaper  in  Illinois.  The 
Macomb  Daily  Journal  is  a  progressive, 
community-oriented  newspaper  that 
demands  quality,  accuracy,  and 
commitment.  College  grads  are 
preferred.  But  all  applicants  will  be 
considered.  If  you  consider  yourself  a 
quality  journalist  that  is  continually 
striving  to  produce  the  best  product 
possible,  send  resume  and  writing 
samples  to  Charles  Carlton,  Managing 
Editor,  Macomb  Daily  Journal,  128 
North  Layayette  St.,  Macomb,  IL 
61455  (3(D9)  833-2114. 


Editor  &  Publisher 
11  West  19th  Street,  New  York 
NY  10011 


ASSISTANT  CITY  EDITOR 
Zone  4  morning  daily  seeks  enterprising 
hard  news  journalist  with  solid  repertor- 
ial  credentials.  Five  years  experience 
minimum.  Box  1200,  Editor  & 
Publisher. 


ASSOCIATE  EDITOR 
for  monthly  newsletter.  Must  quickly 
and  accurately  collect,  assess  and  write 
material  useful  to  managers  of  small 
businesses.  Hands-on  management 
experience  a  plus.  Work  at  home  if  you 
don’t  live  in  our  Zone  3  city.  Send 
letter,  clips,  resume,  salary  history  to 
Box  1186,  Editor  &  Publisher. 


ASSISTANT  EDITOR 
A  Zone  1,  monthly  business  magazine 
that  prides  itself  on  being  readable  as 
well  as  informative  is  seeking  an  assis¬ 
tant  editor  who  can  edit  for  style, 
content,  story  flow  and  produce  appeal¬ 
ing  heads.  The  job  also  includes  some 
writing.  You  must  work  well  with  repor¬ 
ters  and  other  editors,  be  good  at  gener¬ 
ating  story  ideas,  and  thrive  on  respon¬ 
sibility.  You  should  have  the  ability  to 
interview,  write  imaginative  leads  and 
stories  that  are  strongly  organized  and 
analytical,  as  well  as  the  ability  to  help 
reporters  hone  these  skills.  You  should 
have  some  editing  experience,  a  strong 
background  in  reporting,  at  least  5 
years  experience  on  a  magazine  or  a 
daily  newspaper,  and  some  of  that 
experience  should  have  included  cover¬ 
ing  business  or  economics.  Send  a 
letter  outlining  your  qualifications, 
resume,  clips,  plus  your  salary  history 
and  desired  compensation  range  to 
Editor,  Business  N  H,  177  East  Indust¬ 
rial  Drive,  Manchester,  NH  03103. 
Please  do  not  call. 

BUREAU  REPORTER 
Opening  for  a  self  starter  with  aggres¬ 
sive,  30,000  circulation,  7-day  AM  on 
Florida's  Gulf  Coast.  Experience 
preferred,  but  talented  beginners 
welcome  to  apply.  Photo  skills  a  must. 
Live  30  minutes  from  the  world's  most 
beautiful  beaches  and  work  for  an  ambi¬ 
tious  and  serious  newspaper.  Send 
resume,  clips,  and  salary  requirements 
to  Managing  Editor,  Jay  Pitts,  PO  Box 
2949,  Fort  Walton  Beach,  FL  32549. 


_  editorial 


CITY  EDITOR— strong  leadership,  orga¬ 
nization,  news  skills  needed  to  guide 
young  staff.  Resume,  clips,  references 
to  Personnel  Office,  The  Record,  1 
Venner  Road,  Amsterdam,  NY  12010. 


COPY  EDITOR 

The  News-Sentinel,  a  Knight-Ridder 
afternoon  daily  in  Ft.  Wayne,  Indiana  is 
looking  for  a  strong  copy  editor  with  2  to 
3  years  experience.  Strong  in  grammar, 
spelling,  headlines.  Send  resume,  work 
samples,  references  to:  Richard  Battin, 
Assistant  Managing  Editor,  The  News 
Sentinel,  PO  Box  102,  Ft.  Wayne,  IN 
46801.  An  equal  opportunity  employer. 


COPY  EDITOR  for  metro  New  York  AM 
daily.  Excellent  editing,  headline  and 
layout  skills  a  must.  One  year’s  experi¬ 
ence  preferred.  Send  resume  to  Box 
1177,  Editor  &  Publisher. 


COPY  EDITOR 

Small  daily  newspaper  in  Northwestern 
N.J.  seeks  copy  editor.  Applicants  must 
have  good  command  of  language  and 
excellent  desk  skills  including  layout 
and  headline  writing.  Send  resume, 
clips  to:  Howard  Saltz,  Managing 
Editor,  North  Jersey  Advance,  PO  Box 
800,  Flanders,  NJ  07836. 


DESK  EDITOR  NEEDED  for  antique 
weekly  newspaper.  AntiqueWeek,  PO 
Box  90,  Knightstown,  IN  46148  or 
l-(800)  428-4156. 


EDITORIAL  MANAGER.  If  you  have  3  to 
5  years  experience  as  a  manager  and  a 
similar  background  in  the  TV  or  publish¬ 
ing  industry,  possess  strong  editing/ 
writing  skills  and  would  like  to  live  in 
Atlanta,  we  would  to  like  to  hear  from 
you.  Please  send  resume,  salary 
requirements  and  writing  samples  to  K. 
Wern,  TV  Data,  Northway  Plaza,  Glens 
Falls,  NY  12801. 


EDITORIAL  WRITER:  The  San  Jose 
Mercury  News  seeks  a  graceful  writer 
with  strong  background  in  economics  to 
specialize  in  the  economic  and  environ¬ 
mental  issues  of  Silicon  Valley.  Job  also 
includes  writing  on  national  economic 
issues.  Master’s  degree  in  economics  of 
MBA  is  required;  experience  as  an 
editorial  writer  is  not.  Apply  to  Rob 
Elder,  Editor,  750  Ridder  Park  Drive, 
San  Jose,  CA  95190. 


BUSINESS  NEWS  EXPANSION 
The  News-Sentinel,  a  Knight-Ridder 
PM  in  Ft.  Wayne,  Indiana  is  expanding 
its  business  coverage.  We  have  two 
positions  open: 

Asssistar.t  News  Editor/Business:  4  to  5 
years  business  editing  and  writing 
experience,  to  supervise  all  the  news¬ 
papers’  business  coverage,  local  and 
wire.  Looking  for  good  writer,  editor 
with  some  layout  skills  and  strong  know¬ 
ledge  of  business. 

Business  Reporter:  2  to  3  years  daily 
experience,  preferably  as  a  business 
writer,  strong  business  knowledge. 
Formal  business  education  a  plus.  Send 
resume,  work  samples,  references  to: 
Richard  Battin,  Assistant  Managing 
Editor,  The  News  Sentinel,  PO  Box 
102,  Ft.  Wayne,  IN  46801.  An  equal 
opportunity  employer. 


ASSISTANT  CITY  EDITOR 
Mid-sized  Northern  New  England  daily 
seeking  an  ambitious  assignment- 
oriented  assistant  city  editor.  Good 

_  opportunity  for  advancement.  Must  be 

compeitive,  able  to  handle  substance/ 
aseres-  style  editing  and  never  be  at  a  loss  for 
(  ^  nn  ideas.  Send  resume,  cover  letter  and 
jrience  salary  requirement  to  Box  1187,  Editor 
dinners  &  Publisher. _ 

^  CITY  EDITOR— Growing,  hard-news- 

L  oriented.  Zone  2  daily  seeks  aggressive 

newsroom  leader  to  direct  st^  of  12 
rkmfntc  reporters.  Position  requires  mature 
on  Rnv  judgment  and  the  ability  to  challenge 
lOK/iQ  and  motivate  youthful  staff.  Box  1167, 
^  Publisher. 

EDITOR  &  PUBLISHER  for  July  26,  1986 


CLASSIFIED  ADVERTISING 


Order  Blank 

AririrAfi.<: 

rify 

Stata 

7ip 

Phone 

Classification- 
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Copy — 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  addNional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  Inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 


EDITORIAL 


EDITOR-MANAGER, 

PUBLICATIONS 

Manage  Geneva  Experiemental 
Station's  Publications  Unit  in  editorial, 
public  information,  printing,  photo¬ 
graphic,  graphic  arts  design,  and  publi¬ 
cation  and  mailing  distribution  areaa. 
Edit  scientific  manuscripts  for  publica¬ 
tion.  Prepare  news  releases  on  impor¬ 
tant  research  findings,  grants  received, 
awards,  faculty  appointments,  etc. 

Requires  a  Master’s  in  communica¬ 
tions,  preferably  agricultural  journal¬ 
ism,  or  equivalent  experience.  Strong 
background  In  Computerized  word 
processing  and  phototypesetting,  excel¬ 
lent  managerial  abilities,  strong  inter¬ 
personal  skills  necessary. 

Send  vita  and  names  of  three  references 
to  R.E.  Krauss,  Assistant  to  the  Direc¬ 
tor,  CORNELL  UNIVERSITY,  Jordan 
Hall,  NYS  Agriculture  Experimental 
Station,  Geneva,  NY  14456. 

CORNELL 

UNIVERSITY 

An  Affirmative  Action/ 

Equal  Opportunity  Employer 

EDITOR 

The  Bronx  Press  Review,  an  established 
and  respected  weekly  newspaper  is 
accepting  resumes  for  editor.  Exper¬ 
ienced  candidates,  please  respond  to 
Myron  Garfinkle,  President,  uO  The 
Bronx  Press  Review,  1924  Cross  Bronx 
Expressway,  Bronx,  NY  10462. 

GROWING  HARD-NEWS-ORIENTED, 
Zone  2  daily  has  opening  for  aggressive, 
enthusiastic  reporters  who  aren't  afraid 
of  thorough  suburban  coverage.  Also 
considering  applications  for  future 
copy-editing  positions.  Box  1189, 
Editor  &  Publisher, 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


IMMEDIATE  OPENING  for  news  repor¬ 
ter  at  award-winning  Alaskan  weekly. 
Send  resume  and  clips  to  Ron  Loesch, 
Publisher,  Petersburg  Pilot,  PO  Box 
930,  Petersburg,  AK  99833  (907) 
772-3547. 


LIFESTYLE  EDITOR  16,000  southern 
Oregon  daily  seeks  active  community 
oriented  person  to  fill  this  key  news- 
roomm  position.  We  are  looking  for  an 
individual  with  as  many  interests  as  our 
lifestyle  readers.  Challenging  position 
in  a  beautiful  and  growing  community. 
Send  resume  and  clips  to  Patty  Shealy, 
Personnel  Department,  Daily  Courier, 
PO  Box  1468,  Grants  Pass,  OR  97526. 


BUSINESS  WRITER 
Growing  mid-sized  daily  wants 
business-oriented  reporter  who  is  a 
good  writer  as  well.  Will  cover  every¬ 
thing  from  routine  handouts  to  page  one 
and  section  front  stories.  Experience 
required:  salary  based  on  background. 
Prefer  Zone  2  applicants.  Box  1159, 
Editor  &  Publisher. 


CITY  EDITOR  -  For  22,000  PM  daily  in 
San  Francisco  Bay  Area’s  wine  country. 
Second  in  command  of  18-person 
newsroom  that  wins  awards  for  investi¬ 
gative  reporting,  feature  writing,  photo- 
journalism.  Send  resume,  work 
samples,  references  to  Box  1126, 
Editor  &  Publisher. 

CITY  EDITOR 

Pulitzer  prize-winning  PM  in  Zone  3  is 
looking  for  a  seasoned  aggressive  jour¬ 
nalist  to  direct  statewide  coverage. 
We're  looking  for  a  journalist  with  solid 
technical  skills  and  proven  leadership 
abilities  to  become  our  city  editor.  Prior 
desk  experience  preferred.  Box  1132 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


Editor 
City  Editors 
Photo  Editor 

JOB  BANK  has  an  immediate  opening 
for  an  editor  of  a  high  quality  small  daily 
in  the  Northeast,  a  photo  editor  opening 
with  a  larger  metro  in  the  Midwest  and 
city  editor  openings  at  two  smaller  top 
quality  dailies  in  the  South.  If  you  are 
interested  in  these  positions,  please 
send  your  resume  to  JOB  BANK,  2615 
River  Road,  Suite  7,  Cinnaminson,  NJ 
08077,  or  call  Director,  Debra  Bissin- 
ger,  at  (609)  786-1910.  There  are  no 

referral  fees  for  these  positions. _ 

EXECUTIVE  EDITOR  WANTED— A 
person  knowledgeable  and  committed 
to  Catholic  Church  teaching,  with 
strong  writing  ability,  good  leadership 
qualities  ana  willingness  toward  high 
visibili^  in  the  community.  The  Execu¬ 
tive  Editor  will  act  as  the  chief  executive 
officer  of  The  Pilot,  and  in  close  associ¬ 
ation  with  its  Publisher,  Bernard  Cardi¬ 
nal  Law.  Salary  negotiable  and  includes 
excellent  health  benefits.  Fall  1986 
starting  date  anticipated. 

Resume,  samples  of  writing  and  300 
(approx.)  word  essay  on  “Tne  Role  of 
the  Catholic  Editor  in  Today’s  Catholic 
Press”  should  be  sent  to: 

Rev.  Peter  Conley 
Secretary  for  Community  Relations 
Archdiocese  of  Boston 
49  Franklin  Street 

_ Boston,  MA  02110 _ 

EXECUTIVE  SPORTS  EDITOR 
For  PM  paper  that  concentrates  on  local 
sports  and  Southeast  Conference  cover¬ 
age.  Must  have  5  years  management, 
slot  experience.  In  charge  of  inside 
operation  for  a  staff  of  11.  Send 
resume,  layout/planning  clips  to 
Managing  Editor,  Nashville  Banner, 
1100  Broadwav.  Nashville.  TN  37202. 
EXPERIENCED  MEDICAL  WRMtR 
sought  for  major  Northeast  region  daily 
newspaper.  Extensive  experience  writ¬ 
ing  on  health  and  medicine  required. 
Coverage  includes  breaking  news,  anal¬ 
yses,  features  and  projects  exploring 
developments  in  medicine  or  public 
health.  Please  submit  resume,  cover 
letter  and  writing  samples  to  Box  1 1 79, 
Editor  &  Publisher. 


FEATURES  EDITOR 
Mid-sized  daily  in  central  New  Jersey 
seeks  an  experienced  editor  to  help  put 
out  daily  and  plan  Sunday  feature 
section.  Successful  candidate  must 
have  excellent  layout,  design  and  edit¬ 
ing  skills  plus  ability  to  develop  stories, 
work  with  reporters  and  other  editors. 
Please  send  resume  including  salary 
requirements  and  samples  of  work  to  T. 
Kerrigan,  The  News  Tribune,  1  Hoover 
vilay,  Woodbridge,  NJ  07095.  EOE. 

FEATURES  EDITOR 
For  one  of  the  country’s  best  small  dail¬ 
ies,  The  Capital  Times  in  Madison, 
Wisconsin.  We  need  a  dynamic  journal¬ 
ist  and  people-oriented  manager  who 
will  design  an  award-winning  section 
work  with  a  talented  staff  and  welcome 
the  chance  to  work  in  an  exciting, 
competitive  market.  Send  letter, 
resume  and  work  samples  to  Dennis 
Hetzel,  Managing  Editor,  The  Capital 
Times,  PO  Box  8060,  Madison,  Wl 
53708.  Application  deadline  August  9, 
1986.  Women  and  minoritities  encour¬ 
aged  to  apply. 

An  Affirmative  Action  Employer. 


FINANCE  WRITER.  Writes  weekly, 
locally  oriented  stocks  column.  Covers 
local  banks,  brokerages  and  insurance 
companies.  Experience  a  must.  Salary 
mid-$20s.  Resume  and  clips  to  Brian 
Tucker,  Editor.  Crain’s  Cleveland  Busi¬ 
ness,  140  Public  Square,  Cleveland, 

OH  44114. _ 

GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 
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REPORTER  high-quality  city  business 
weekly  seeking  go-get-  em  repqrter  to 
cover  insurance,  health  and  finance. 
Zone  3  sunbelt  city  with  booming 
economy,  mild  weather  and  cultural 
diversity.  Competitive  salary  and  bene¬ 
fits.  Resume  with  references  and  clips 
to  Box  1133,  Editor  &  Publisher. 

REPORTER  WITH  EXPERIENCE 
A  monthly  business  magazine  in  south- 
ertl  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  3  years 
experience.  Please  submit  samples  of 
written  work  that  emphasize  your  versa- 
tili^.  Do  not  call.  Send  correspondence 
to:  Editor,  Business  N  H,  177  East 
Industrial  Drive,  Manchester,  NH 
03103. 


REPORTER 

Education/general  assignment  reporter 
for  38,000  circulation  daily  in  beautiful 
Lake  Michigan  community.  Experience 
required.  Send  letter,  resume,  clips, 
and  references  to  Susan  Dembowski, 
Human  Resources  Manager,  The  Jour¬ 
nal  Times,  212  Fourth,  St.,  Racine,  Wl 
53403.  Equal  Opportunity  Employer. 

PAPER  IN  PHOTOGENIC  mountain 
town  seeks  photographer  sho  can  find 
Page  1  shots  even  when  news  is  slow. 
Ski,  hike,  get  cultured  in  our  unique 
community  of  19,500.  If  you’re  meti¬ 
culous,  creative  and  able  to  deal  with 
kids,  police  and  garden  club  members, 
this  high-quality,  5,000-circulation 
paper  is  ready  for  you.  Accuracy  in 
cutlines  is  a  must.  D^dline  to  apply  is 
August  10.  Send  resumes,  five  clips  to 
Evelyn  Vigil,  Los  Alamos  Monitor,  PO 
Box  1268,  Los  Alamos,  NM  87544. 


PHOTOGRAPHER-Entry-level  position 
available  on  10,000  daily  newspaper  in 
New  Mexico.  Preference  given  to  Texas 
and  Zone  8  candidates.  Professional 
experience  preferred.  Solid  skills  and 
education  required.  Starting  annual 
salary  of  $9,360  plus  annual  bonus. 
Resumes  to  Box  1192,  Editor  & 
Publisher. 


REPORTER  with  proven  flair,  savvy, 
and  depth  needed  in  September  to  join 
8-member  staff  of  quality  broadsheet 
weekly  in  Cosmopolitan  seaside 
community,  80  miles  from  New  York. 
Full-time  experience,  car  and  camera 
required.  Send  clips  resume,  letter  and 
salary  requirements  to  Box  1197, 
Editor  &  Publisher. 


LIFESTYLE  EDITOR 
Award-winning,  30,000  daily  has  open¬ 
ing  (2)  for  lifestyle  editor,  staff  writer. 
Writing  ability,  page  design  talent 
important.  Department  produces 
features  on  important  subjects  but  also 
covers  major  social  galas  and  publishes 
other  traditional  news.  Attitude  compat- 
ible  with  that  policy  important. 
Resume,  samples  to:  Jim  Servatius, 
Midland  (Texas)  Reporter-Telegram,  PO 
Box  1650,  Midland,  TX  79702. 
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EDITORIAL 


THE  GAZETTE  is  looking  for  a  recent 
college  grad  with  reporting  experience 
who  IS  ready  to  tackle  business  beat, 
education  and  whatever  else  comes 
your  way.  Send  resume  and  clips  to: 
Harlan  Spector,  City  Editor,  Medina 
County  Gazette,  885  W.  Liberty  St., 
Medina,  OH  44256. 


MAGAZINE  EDITOR 
America  has  discovered  Santa  Fe,  Mew 
Mexico's  hottest  art,  tourism  and  enter¬ 
tainment  city  in  the  Southwest.  We 
need  a  shirt-sleeve  editor  for  our  weekly 
arts/entertainment  magazine,  Pasa- 
tiempo.  Two  years  newspaper,  maga¬ 
zine  experience  required;  design  and 
layout  a  must.  You'll  direct  and  recruit  a 
staff  of  freelancers.  Best  of  all,  you'll 
get  to  live  in  Santa  Fe.  Send  resume, 
clips,  copies  of  your  magazine  to  Metro 
Editor,  Ron  Franscell,  The  New  Mexi¬ 
can,  PO  Box  2048,  Santa  Fe,  NM 
87501.  A  Gannett  newspaper. 


MANAGING  EDITOR  for  7,500  PM 
daily  in  North  Central  Indiana.  Mana¬ 
gerial  experience  essential.  Part  of 
Nixon  Newspapers  group  of  1 1  publica¬ 
tions.  Send  resume,  cover  letter,  salary 
requirements  to  John  Mitchell,  Publ- 
blisher,  Frankfurt  Times,  PO  Box  9, 
Frankfurt,  IN  46041.  No  phone  calls. 


MANAGING  EDITOR 
Weekly  Jewish  newspaper  serving 
Milwaukee  needs  a  journalist  exper¬ 
ienced  in  editing,  writing,  layout  and 
story  selection  to  direct  a  small  report¬ 
ing  staff.  A  journalism  degree,  3  years 
experience  and  a  sensitivity  to  the  inter¬ 
ests  of  the  Jewish  reader  are  essential. 
Send  resume  and  clips  to  Arthur  Stege- 
man.  The  Wisconsin  Jewish  Chronicle, 
1360  N.  Prospect  Ave.,  Milwaukee,  Wl 
53202. 


METRO  EDITOR 

The  News-Sentinel,  a  Knight-Ridder 
afternoon  daily.  Ft.  Wayne,  Indiana,  is 
looking  for  a  strong  editor,  manager,  to 
supervise  15  reporters  and  editors  in 
state  and  local  coverage.  Looking  for 
someone  with  5  to  7  years  experience, 
strong  reporting  and  supenrisory  skills. 
Send  resume,  work  samples,  references 
to:  Richard  Battin,  Assistant  Managing 
Editor,  The  News  Sentinel,  PO  Box 
102,  Ft.  Wayne,  IN  46801.  An  equal 
opportunity  employer. 


NATIONAL  GAY  NEWSMAGAZINE  has 
immediate  opening  for  news  reporter 
with  solid  experience.  Knowledge  of  gay 
:ommunity  preferred,  but  not  essential. 
Position  based  in  Los  Angeles.  Salary 
ow  to  mid-$20s,  depending  on  experi¬ 
ence.  Send  resume  and  clips  to  Lenny 
Giteck,  Editor,  The  Advocate,  PO  Box 
4371,  Los  Angeles,  CA  90078-4371. 


NEWS  EDITOR  for  twice  weekly.  Must 
have  strong  newsgathering,  writing  and 
layout  skills.  Send  resume,  clips  and 
salary  requirements  to  News  Editor, 
Southwest  Builder,  PO  Box  99, 
Sulphur,  LA  70664,  or  call  Hugh  Brad- 
dock,  (318)  527-7075. 


HELP  WANTED 


_ EDITORIAL _ 

REPORTER 

Major  national  newsletter  publisher  in 
San  Francisco  area  is  expanding.  We 
need  both  experienced  reporters  and 
journalism  grads  willing  and  able  to 
report  hard  news  and  business.  No  busi¬ 
ness  knowledge  necessary.  You  must  be 
a  self  starter,  capable  of  discovering 
stories,  following  leads  and  researching 
the  facts.  All  by  telephone.  Salary 
commensurate  with  experience.  Busi¬ 
ness  newsletters  pay  higher  than  news¬ 
papers.  Send  resume  to  Personnel 
Department  E,  Crittenden  Newsletters 
Inc.,  Box  1150,  Novato,  CA  94948. 

SENIOR  FINANCIAL  EDITOR  for  on- 
line  news  service  based  in  Stamford, 
Connecticut.  Experience  in  financial 
markets  and  electronic  publishing 
desirable.  Resumes  to  Box  1155, 
Editor  &  Publisher. 


SEPTEMBER  1  OPENING  for  a  highly- 
qualified  reporter  to  handle  major 
breaking  and  running  stories  and 
special  series.  We  need  a  tested  and 
proven  professional  who  has  clippings 
that  show  this  ability.  We  offer  a  chance 
to  do  quality  work  for  an  old,  respected 
family-owned  newspaper  (43,0()0  AM 
daily)  in  a  prosperous  and  growing 
urban/rural  community  in  Zone  2. 
Excellent  location  for  a  family.  Moving 
into  modern,  new  offices  this  fall.  Tell 
us  about  your  experience  and  goals  in 
first  letter.  Include  salary  requirements 
and  samples  of  your  best  work.  Excel¬ 
lent  benefits  available.  Box  1154, 
Editor  &  Publisher. 


SMALL,  WESTERN  ZONE  7  weekly 
anticipates  opening  for  news  editor/ 
reporter  combination.  For  application, 
test  and  job  description,  write  Rt.  2, 
Box  701,  Kamiah,  ID  83536. 


SPORTS  EDITOR 

Need  strong  people-person  manager  (6 
full-time,  5  part-time  staffers), 
outstanding  writer,  editor,  layout- 
design  person  NOW!  We  cover  65 
preps,  spring  and  fall,  100  (boys  and 
girls)  in  basketblll,  big  ten  school,  other 
colleges,  pros  often  and  football  and 
baseball,  major  league  softball.  Get  all 
that  (and  much  more)  into  tight  news- 
hole.  If  you  can't  "do  it  all",  if  you  worry 
about  hours,  space,  energy,  if  you  don't 
work  well  with  other  newsroom  depart¬ 
ment  managers,  if  you  don't  have  a 
passion  for  excellence,  don't  bother  us. 
If  you  CAN  do  it  and  your  background 
proves  it,  send  resume  and  clips  to  Terri 
Buckley,  Herald  &  Review,  PO  Box  31 1, 
Decatur,  IL  62525,  immediately. 

SPORTS  EDITOR 

45,000  PM,  Zone  2  daily,  with  AM 
editions  Saturday  and  Sunday  needs  a 
sports  editor  to  run  a  staff  of  4  full-time 
and  3  part-time  reporters.  Layout  and 
editing  skills  essential.  The  ability  to 
organize  and  manage  a  must. 

Send  resume,  samples  of  your  work  to: 
Kathleen  M.  Condon,  Executive  Editor, 
The  Times  Record,  501  Broadway, 
Troy,  NY  12181.  No  calls,  please.  An 
Equal  Opportunity  Employer. 

SPORTS  EDITOR 

Take  charge  of  desk  operation  for  grow¬ 
ing  87,000  AM.  Need  strong  slotman/ 
planner/teacher.  Must  have  5  years  as 
editor  with  some  supenrisory  experi¬ 
ence.  Apply  to  Al  Vieira,  Executive 
Sports  Editor,  Times  Union,  Box 
15000,  Albany,  NY  12212. 

STRONG  EDITOR  wanted  for  small 
Louisiana  weekly.  A  do-it-all  position; 
no  selling.  Would  consider  recent  grad, 
send  resume,  clips  to  Advertiser,  Dept. 
A,  Box  117,  Homer.  LA  71040 

THE  COURIER-CRESCENT  of  Orrville, 
Ohio  is  looking  for  a  new  editor.  A  chal- 
lening  position  for  an  applicant  who  has 
the  talent  and  desire  to  maintain  the 
weekly's  award  winning  tradition.  Write 
to  Ken  Blum,  409  N.  Main  St.,  Orrville, 
OH  44667. 


HELP  WANTED 


EDITORIAL 


REPORTER,  mainly  sports  and  some 
general  assignment.  11,000  daily  look¬ 
ing  for  a  person  to  bring  integrity, 
enthusiasm  and  reliability  to  a  starting 
job  that  offers  writing  skill  training, 
sports  desk  experience  and  a  chance  to 
work  with  a  dedicated  newsroom  staff. 
Send  resume  and  letter  describing 
career  goals  to  John  Kauffman,  Manag¬ 
ing  Editor,  Advertiser-Tribune,  PO  Box 
778,  Tiffin,  OH  44883. 


The  Fort  Lauderdale  News/Sun-Sentinel 
is  looking  for  a  writer/editor  to  take  over 
its  nationally  recognized  food  section. 
We  want  a  journalist  who  has  the  crea¬ 
tivity  to  put  out  a  relevant,  timely,  fun, 
balanced  section  for  a  paper  with  a 
strong  commitment  to  food  coverage. 
Candidates  must  have  at  least  5  years 
professional  experience  and  strong  edit¬ 
ing  and  organizational  skills.  Send 
resume,  5  writing  clips,  10  story  ideas 
and  your  philosophy  of  what  a  food 
section  should  be  to:  Robin  Doussard, 
Features  Editor,  News/Sun-Sentinel, 
PO  Box  14430,  Fort  Lauderdale,  FL 
33302. 


TRADE  MAGAZINE  EDITOR 
National  monthly  trade  magazine  on 
vehicle  cleaning  is  seeking  editor  with 
3-5  years  journalism  experience.  Must 
show  demonstrated  interest  in  business 
journalism  and  be  willing  to  move  to 
upstate  NY.  Salary  and  benefits  compe¬ 
titive.  Send  resume  to  Box  1 161,  Editor 
&  Publisher. 


THE  JEWISH  WEEK 
A  reporter  and  a  desk  person  for 
nation's  leading  English-language 
Jewish  newspaper.  Experience  a  must, 
Jewish  affairs  background  a  plus. 
Competitive  salary,  benefits.  1  Park 
Avenue,  New  York,  NY  10016.  Attn: 
PR. 


VP  EDITORIAL 

Dynamic  publishing  firm  has  immediate 
opening  for  VP  of  editorial.  Must  have 
strong  experience  in  management  plus 
excellent  writing,  editing  skills.  Finan¬ 
cial,  economic  and  investment  back¬ 
ground  helpful.  Salary  commensurate 
with  experience.  Excellent  benefits. 
Send  resume  to  J.  Johnson,  PO  Bxo 
5100,  Pleasanton,  CA  94566. 


WASHINGTON  REPORTER 
Major  newspaper  group  has  opening  for 
reporter  to  provide  regional  coverage  of 
Congress,  federal  agencies  in  its 
Washington  bureau.  Minimum  3  years 
hard  news  experience,  wire  service  or 
legislative  background  a  plus.  Resume 
and  clips  to:  Editor,  PO  Box  7608, 
Washin^on,  D.C.  20044. 


_ FREELANCE _ 

WANTED  talented  freelance  writers  and 
photographers  for  new  regional  publica¬ 
tion  about  the  Midwest.  Box  1156, 
Editor  &  Publisher. 


_ MAILROOM _ 

NIGHT  MAILROOM  SUPERVISOR  for 
The  Ledger,  Lakeland,  FL.  1372P, 
Cheshire  labeler  and  Muller-Saddle 
Stitcher  experience  necessary.  Two 
years  management  desired.  Send 
resume  or  call  Randy  Richards,  PO  Box 
408,  Lakeland,  FL  33802, 

(813)  687-7000. 


PHOTOGRAPHER 


PHOTO  CONSCIOUS  smaller  daily 
seeks  qualified  photojournalist  to 
continue  award-winning  tradition.  We 
have  laser  photo,  but  prefer  to  use  local. 
Serious  applicants  only.  Interview 
required.  Send  resume,  slides  and 
salary  requirements  to  George  Arnold, 
Managing  Editor,  News-Times,  PO  Box 
912,  El  Dorado,  Ark.  71730. 


When  you  need  to  reach  newspaper  people,  you 
can  meet  all  the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
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HELP  WANTED 


PHOTOGRAPHER 


AWARD-WINNING  PHOTOGRAPHER 
needed  for  award-winning  newspapers. 
We're  a  group  of  weekly  newspapers  in 
Arizona’s  cool  mountain  country  which 
consistantly  wins  state  and  national 
photography  awards.  We  need  a 
talented,  ambitious,  hard  working 
photographer  to  continue  that  tradition. 
Experience  isn't  necessary  but  is 
preferred;  good  lab  skills  are  mandat¬ 
ory;  reporting  skills  are  not  necessaiy 
but  are  preferred.  Excellent  pay  (experi¬ 
ence  is  rewarded)  good  benefits  and 
great  living  conditions  in  some  of  Arizo¬ 
na's  most  beautiful  country.  If  you're 
looking  for  a  challenge  and  the  freedom 
to  be  creative,  this  may  be  your  last 
chance.  Send  clips,  resume  to  Jack 
Tanner,  Managing  Editor,  White  Moun¬ 
tain  Independent,  PO  Box  1570,  Show 
Low,  AZ  85901. 


NEWS  PHOTOGRAPHER  WANTED- 
Zone  2  daily.  Must  have  background  in 
color,  feature,  lighting.  Experience  a 
must.  Must  be  a  self-starter  that  can 
produce.  Nine-to-fivers  need  not  apply. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Box  1160,  Editor  &  Publisher. 


PRESSROOM 


EXPERIENCED  GOSS  URBANITE 
pressperson.  Great  location.  Good 
benefits.  In  Florida  West  Coast.  Contact 
Arnold  MacDonald  (813)  629-2511. 


PRESSROOM 

The  Fort  Lauderdale  News  and  Sun 
Sentinel  has  immediate  openings  for 
experienced  presspersons.  Individuals 
must  have  completed  apprenticeship 
and  have  previous  experience  on  double 
wide  web-fed  letterpress  or  offset.  Send 
resume  to  our  Personnel  Department, 
News/Sun-Sentinel  Company,  PO  Box 
14430,  Fort  Lauderdale,  FL  33302. 


WORKING  FOREMAN  well  rounded  for 
Florida  West  Coast  operation.  Take 
charge,  self  starter  to  run  pressroom. 
Goss  Urbanite  expertise  mandatory. 
Contact  Arnold  McDonald,  (813) 
629-2511. 


PRODUCTION 


PRODUCTION  EDITOR 
San  Francisco  based  legal  publication 
seeks  production  editor  for  full-color 
monthly  magazine.  Successful  candi¬ 
date  will  assume  primary  responsibility 
for  all  magazine  production  processes, 
coordinate  work  of  editorial  staff  with 
designer,  typesetter  and  printer,  assign 
freelance  art  and  maintain  publishing 
budget.  Minimum  qualifications:  5 
years  experience  in  magazine  produc¬ 
tion  and  design.  Box  1206,  Editor  & 
Publisher. 


PROGRESSIVE  COMMERICAL  printing 
plant  in  Zone  1  is  seeking  an  individual 
with  a  good  working  knowledge  of 
display  ad  system.  Graphic  scanning 
input  and  laser  output  imaging  device 
knowledge  also  would  be  helpful.  The 
right  candidate  will  have  good  people 
management  skills  and  the  capacity  to 
supervise  a  staff  of  30.  Excellent  salary 
and  benefit  package  available  to  the 
right  person.  Box  1201,  Editor  & 
Publisher.  _ 


LOOKING  FOR  SALESMAN  with  experi¬ 
ence  in  selling  press  equipment  and 
mailroom  equipment.  Must  be  able  to 
travel.  Please  call  (213)  256-4791. 

RETAIL  MANAGER 

Monthly  business  magazine  in  leading 
growth  county  of  Michigan  has  opening 
for  retail  ad  manager.  Agency,  major 
account,  planning,  promotion  experi¬ 
ence  necessary.  Will  consider  strong  rep 
who  seeks  to  enter  management  ranks. 
Salary,  bonus,  benefits.  Resume  to 
David  Hohendorf,  Oakland  Business 
Monthly,  7196  Cooley  Lake  Rd.,  Union 
Lake,  Ml  48085.  (313)  360-6397. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


COMMUNITY  NEWSPAPER 
PUBLISHER — Wrapping  up  the  sale  of 
my  successful  southern  weekly  to  large 
chain.  Looking  for  highly  challenging 
opportunity  with  community  newspap¬ 
er,  daily  or  weekly.  Family  man  in  30s  is 
profit-producer  who  also  makes  product 
look  good.  Box  1141,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  Carolina,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  1164, 
Editor  &  Publisher. 


ADVERTISING 


ZONE  8  management,  32  years  experi¬ 
ence  degree,  professional,  competitive, 
healthy.  Box  1203,  Editor  &  Publisher. 


ARTIGRAPHICS 


Ambitious  artist  seeks  editorial  cartoon¬ 
ist  position.  Spot  illustrations.  Photo 
writing  and  mechanical  skills.  Degree. 
Male,  24.  For  resume  and  samples:  Rob 
Maystead,  30768  Maystead  Road,  Burr 
Oak,  Ml  49030,  (616)  489-2740. 


CARTOONIST 


ART  DIRECTOR/CARTOONIST 
Former  A/D  of  National  Golf  Publica¬ 
tions.  Tops  in  layout,  design,  cartoon¬ 
ing,  travel  writing.  Familiar  with  sales- 
marketing.  Write  /UD,  Apt.  3407  B, 
Carlton  Arms  Dr.,  Tampa,  FL  33614. 
Pnone  (813)  935-5842. 


CIRCULATION 


'  CIRCULATION  DIRECTOR 
Quality  circulation  management  profes¬ 
sional  seeks  top  level  position  with  a 
progressive  company. 

Highly  organized,  creative,  motivated 
manager  with  over  nine  years  extensive 
experience  in  distribution  and  sales 
leadership. 

Skilled  in  all  aspects  of  circulation 
development  including  DM  training, 
ABC  audits,  sales  promotion,  establish¬ 
ing  and  maintaining  department 
budgets.  Box  1137,  Editor  &  Publisher. 


HANDS-ON,  motivated  Circulation 
Director  with  16  years  experience  in  all 
phases  of  circulation  available  for  your 
paper!  Willing  to  relocate.  Reply  to  Box 
1162,  Editor  &  Publisher. 


1986  GRADUATE  seeks  sportswriting 
position  with  daily.  BA  in  English, 
strong  college  journalism  background. 
Contact  Alex  Kimball,  27  Old  Wagon 
Rd.,  Old  Greenwich,  CT  06870,  (203) 
637-2183. 


ESQUIRE  AMD  PLAYBOY  writer/editor 
wants  a  nice  job  at  a  daily,  any  size,  as 
feature  writer,  columnist,  or  TV/  music/ 
movie  critic.  Call  Harold  Goldberg, 
(716)  834-5861.  Hurry! _ 

FEATURES,  LIFESTYLE  editor. 
Penney-MO.  finalist.  Will  consider  copy 
editing/designer  spot  on  right  paper. 
Box  1204,  DJitor  &  Publisher. 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  colum¬ 
nist,  editor,  leader.  Can  produce  spar¬ 
kling  layouts.  Proven  circulation  buil¬ 
der.  Excellent  references.  All  Zones. 
Box  1146,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


AWARDED  reporter/photographer,  too 
aggressive  for  east  Wyoming  limp- 
noodle  editor,  needs  police,  court,  poli¬ 
tics  beat  immediately,  especially  in 
Region  9.  Ohio  Universify  grad,  8  years 
experience  (4  in  WY).  Clips,  references; 
R.  Tkacz,  3714  Bosworth  Rd.,  Cleve¬ 
land,  OH  44111,  (216)  476-2888. 


SKILLED  DESKMAN.  Former  managing 
editor,  city  editor.  Mature.  Adept  at 
handling  news,  features,  photos,  work¬ 
ing  with  reporters.  Metro,  smaller  daily, 
academic  credentials,  editorial  page 
experience.  Recently  made  ill-advised 
move.  Seek  quality  paper,  pleasant 
location.  Prefer  upstate  New  York, 
upper  New  England,  comparable  area. 
Box  1190,  Editor  &  Publisher. 


SHARP  INVESTIGATIVE  REPORTER. 
International/national  news  beat.  Top 
skills  freelancer  seeks  major  mid-sized 
daily.  Zones  2,  9,  4  preferred.  College  J 
grad  (82)  with  major  wire/weekly/ 
magazine  experience.  Speak  French 
and  Spanish.  Great  clips.  Hard  news 
only,  any  offer  considered.  Contact  A. 
d’Adesky,  20  Clinton  St.  (3DF),  New 
York^NY  10002  (212)  674-4736. 


MISSOURI  J-School  grad  with  6  years 
experience  on  weekly  and  twice-weekly 
papers  seeks  reporting  position  on  daily 
in  Zone  9  (any  desk,  any  beat).  Satis¬ 
faction  guaranteed.  For  resume,  refer¬ 
ences  and  clips,  call  Tom  at 
(604)  286-3148  in  evenings. 


NEED  A  well-planned,  well-edited 
sports  section?  Quality  metro  sports 
copy  editor  seeks  sports  editor  or  assis¬ 
tant  sports  editor  job.  2-time  APSE  best 
section  while  sports  editor  at  35,000 
AM.  Box  1188,  Editor  &  Publisher. 


NEWS  HOUND 

New  Yorker  journalist  tracked  path  of 
adventure  out  West  for  seven  years, 
hunting  news  stories  for  small-town 
newspapers.  Instinct  has  spurred  him  to 
come  home  to  sniff  out  a  news  reporter 
spot  on  a  medium-size  daily  in  the  NY/ 
CT/NJ/PA  area.  Resume  and  clippings 
await  your  response  to  News  Hound, 
Box  471,  Glen  Oaks,  NY  11004. 


OUTDOOR  EDITOR/WRITER 
10-year  news  veteran  three  dozen 
awards.  Outdoor  Writers  Association 
credentials.  Seeking  to  cover  outdoors/ 
environment  as  field  should  be  covered 
for  you  increasingly  recreation-oriented 
readers. 

Box  1202,  Editor  &  Publisher. 


PART-TIME  but  steady  COPY  EDITING 
work  wanted  rural  Zone  1  by  journalist 
with  30+  years  experience;  three  time 
national  award  winning  reporter,  former 
LIFE  staffer,  widely  published  with 
some  daily  column  and  edit  writing 
experience.  Mildly  disabled  physically; 
you  get  brain  and  heart.  Reply  Box 
1207.  Editor  &  Publisher. 


POSmONS  WANTED 


BUREAU  CHIEF— 12  years  experience 
national  and  foreign  staff  correspondent 
with  newsmagazines,  masters  degree. 
Seeks  challenging  position  in  public 
relations,  other.  Box  1205,  Editor  & 
Publisher. 


SPORTS  DESK,  layout  and  editing. 
Emphasis  on  imaginative  layout,  good 
writing.  Medium-size  daily  in  strong 
sports  market.  Zone  3.  Box  1176, 
Editor  &  Publisher. 


SPORTS  PERSON  with  experience 
wants  position.  Mild  or  warm  climate 
preferred.  Versatile,  but  not  a  photogra¬ 
pher.  Resume,  references  on  Request. 
Box  1139,  Editor  &  Publisher. 


SPORTS  WRITER— Daily  and  weekly 
experience;  seeks  daily  reporting  spot- 
adept  at  all  coverages,  photography  and 
development,  page  layout.  A  fine  writer 
who  understands  sports  and  can 
express  it.  (614)  237-2418. 


SPORTSWRITER  with  two  years  report¬ 
ing  experience  seeks  position  with  daily 
in  Zones  7,  8,  or  9.  Have  strong  sports 
background  and  photo  skills.  u)ntact 
Russ  Meisner,  419  S.  Cedar  #5, 
Cortez,  CO  81321,  (303)  565-2465. 


STAFF  WRITER — Enjoyable  entertain¬ 
ment  writer,  new  music  authority. 
Seeks  position  on  progressive  publica¬ 
tion.  Five  years  experience  in  Athens, 
GA.  ABJ  with  music  business,  political 
science,  and  history  minors.  Television 
experience  as  well,  for  resume  and 
clips,  call  Dan  Matthews  Jr.  at  (404) 
377-3473.  PO  Box  15303-Druid  Hills 
Station,  Atlanta,  GA  30333. 


TEXAS  JOURNALIST  can  provide  skill¬ 
ful  rewrite,  editing,  headline  writing, 
page  layout  and  production  coordina¬ 
tion.  Experience  includes  work  for 
newsletter,  magazine,  newspaper.  Will 
relocate  for  right  opportunity.  Box 
1127,  Editor  &  Publisher. 


TOUGH,  HUNGRY  reporter  on  large 
weekly  seeks  switch  to  daily.  City  hall, 
education,  business,  sports  and 
features  experience  since  graduating 
from  1983  J-school.  Will  relocate  to  any 
region.  Box  1163,  Editor  &  Publisher. 


TV  COLUMNIST/EDITOR/CRITIC  for 
respected  Zone  5  daily  seeks  similar  job 
in  California.  Solid  newspaper  experi¬ 
ence  as  reporter  and  copy  ^itor,  plus 
16  years  writing  about  television, 
running  four-man  TV  department  and 
editing  TV  marazine.  Looking  for  a  new 
challenge.  Box  1193,  Editor  & 
Publisher. 


VERSATILE  reporter/copy  editor,  27,  5 
+  years  experience,  4  +  with  New 
Jersey's  largest  daily,  mostly  in  sports; 
seeking  sportswriter  spot  with  strong 
daily;  stylish  copy  under  deadline.  Call 
Marc  at  (201)  777-6666. 
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SHOP  TALK  AT  THIRTY - 

Making  headway  in  minority  hiring 


By  James  K.  Batten 

Let  me  begin,  if  I  may,  with  a  per¬ 
sonal  story  that  is  pertinent  to  the 
subject  that  brings  us  together  today. 

In  the  early  1960s,  as  the  civil  rights 
movement  was  picking  up  steam 
across  the  South,  I  was  an  earnest 
young  reporter  on  the  Charlotte 
Observer  in  North  Carolina.  The 
Observer,  as  some  of  you  may  know, 
was  one  of  those  courageous  South¬ 
ern  newspapers  that  stood  squarely 
on  the  side  of  human  dignity  and 
racial  decency  —  often  to  the  noisy 
indignation  of  some  of  its  readers. 

One  day  the  Observer’s  editor, 
Pete  McKnight,  took  me  aside  and 
suggested  that  the  time  had  come  for 
the  paper  to  look  into  the  issue  of  job 
opportunities  for  Charlotte’s  black 
citizens.  Or  more  accurately,  the  lack 
of  such  opportunities. 

I  was  pleased  with  the  assignment. 
Like  many  of  my  contemporaries,  I 
had  been  attracted  to  the  newspaper 
business  in  part  by  an  eagerness  to 
help  chronicle  the  historic  changes 
occurring  in  my  native  region. 

So  I  set  to  work  on  a  series  that 
came  to  be  called  “Jobs  for 
Negroes.”  And  one  day  I  found 
myself  in  the  general  manager’s  office 
at  one  of  Charlotte’s  biggest  depart¬ 
ment  stores,  a  major  employer. 

I  will  never  forget  that  encounter.  I 
had  barely  begun  to  ask  about  his 
company’s  policy  toward  hiring 
blacks  when  he  interrupted  angrily 
and  half-shouted:  “Why  are  you 
down  here  talking  to  me?  Go  back  and 
look  at  your  own  operation!  I  don’t 
see  many  black  folks  working  at  the 
paper.” 

Caught  off-guard,  I  stammered  that 
that  had  nothing  to  do  with  the  story  I 
was  working  on. 

But  it  did,  of  course.  And  it  had 
everything  to  do  with  the  cause 
championed  by  Ida  Wells  and  her 
spiritual  descendents  as  we  continue 
to  push  for  full  minority  representa¬ 
tion  in  America’s  news  organizations. 

In  our  brightest  and  most  admirable 
days,  we  have  told  the  story  of  dis¬ 
crimination  in  America  and  the  heroic 
efforts  to  erase  that  stain  from  our 
society.  With  courage  and  sometimes 


(Batten  is  president  of  Knight-Ridder 
Inc.  He  gave  the  above  speech  on 
receiving  the  1986  Ida  B.  Wells  Award 
for  his  company’s  efforts  in  advancing 
minority  hiring.) 


at  genuine  jsersonal  and  institutional 
danger,  we  have  stood  on  the  side  of 
the  angels  —  at  least  in  our 
preachments  —  as  these  historic  bat¬ 
tles  were  fought. 

But  in  our  own  newsrooms  and  stu¬ 
dios  and  offices  and  production 
plants,  of  course,  we  have  risked  the 
curse  of  hypocrisy.  We  have  too  often 
talked  a  vastly  better  game  than  we 
have  played. 

Before  the  1960s  were  gone,  our 
sins  had  been  documented  officially 
by  the  Kerner  Commission,  which 
examined  our  performance  and 
announced:  “The  journalistic  profes¬ 
sion  has  been  shockingly  backward  in 
seeking  out,  hiring,  training  and 
promoting  Negroes.” 


“No  editor,”  says  Dave 
Lawrence,  “is  worth  his 
sait  when  he  says  he 
can’t  find  quaiified 
minorities.” 


A  decade  later,  in  the  spring  of 
1978,  about  20  editors  and  educators 
gathered  in  Oak  Ridge,  Tenn.,  to  try 
^resh  to  come  to  grips  with  that  inex¬ 
cusable  blot  on  our  record.  The 
result,  as  you  all  know,  was  a  commit¬ 
ment  by  the  American  Society  of 
Newspaper  Editors  to  push  for 
minority  representation  in  the 
nation’s  newsrooms  in  parity  with 
minority  representation  in  America’s 
total  population.  This  was  to  occur, 
you  will  remember,  no  later  than  the 
year  2000. 

At  that  point,  22  years  from  the  end 
of  this  century,  ASNE  estimated  that 
of  43,000  persons  working  in  daily 
newspaper  newsrooms,  only  1,700  — 
or  4%  —  were  members  of  a  minor¬ 
ity  group.  That  4%  compared  with 
minority  U.S.  population  that  same 
year  of  17%. 

In  the  eight  years  since,  progress 
has  been  painfully  slow.  ASNE’s 
most  recent  census  estimates  that 
minorities  in  the  newsroom  work 
force  have  doubled  over  the  last  eight 
years  —  from  1,700  to  3,402.  But 
total  newsroom  employment  has  been 
moving  up  at  the  same  time,  so 
today’s  newsroom  minorities  still  rep¬ 
resent  only  6.3%  of  the  total  — 
hardly  a  heartening  leap  from  the  4% 
of  1978.  Meanwhile,  minorities  have 
been  increasing  as  a  proportion  of 


U.S.  population,  from  17%  in  1978  to 
22%  today. 

We  probably  should  not  be  sur¬ 
prised  that  progress  comes  so  slowly. 
Frustrated  and  impatient,  yes.  But 
surprised  or  discouraged,  no. 

But  in  the  matter  of  hiring  and  pro¬ 
motion  of  minorities  in  American 
newsrooms,  I  believe  the  years 
between  now  and  the  year  2()()0  can 
become  a  time  of  exciting  and 
unprecedented  progress. 

The  reason  is  simple  and  clear: 

Over  the  last  10  years,  hundreds  of 
good  people  in  our  business  who  are 
deeply  committed  to  this  cause  have 
been  hard  at  work.  They  have  been 
racing  out  to  minority  young  people  in 
junior  and  senior  high  schools  and 
colleges,  helping  them  sense  the 
challenge  and  rewards  of  careers  in 
newspapers  and  broadcast  news. 

They  have  been  holding  job  fairs, 
setting  up  scholarships,  arranging 
newsroom  intern  programs,  provid¬ 
ing  personal  mentors,  supporting 
inner-city  high  school  journalism 
programs  and  student-edited  news¬ 
papers. 

Minority  young  people  are 
responding  to  this  blizzard  of  over¬ 
tures  and  encouragement.  They  are 
coming  to  understand  that  they  are 
wanted  and  needed  in  the  American 
news  business.  They  are  catching  the 
vision  of  wonderful  careers  as  report¬ 
ers,  editors,  producers,  advertising 
sales  and  circulation  people  —  and 
all  the  other  jobs  that  await  young¬ 
sters  who  prepare  well  and  are  ready 
to  work  hard.  They  are  beginning  to 
see  more  blacks  and  Hispanics  in  key 
decision-making  and  hiring  positions 
in  our  business,  and  that  is  enor¬ 
mously  important  in  this  process. 

(Continued  on  page  54) 


DON’T  MISS  THE  NEWS 
DOWNUNDER! 


Get  your  copy  of 

AdNews 

—  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business. 
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A  BEE  THAT  MAEKS 
MORE  THAN  EIGHT  MILUON  KIDS 

AS  WINNERS 

Children  can’t  be  winners  in 
everything  just  because  they  try 
But  any  child  competing  in  the 
Scripps  Howard  National  Spelling 
Bee  is  a  winner  from  the  start. 

The  ability  to  spell  comes  not 
from  memory  alone,  but  from 
understanding  language — the 


origin  of  words  and  the  concepts 
they  represent.  This  victory  of 
knovdedge  is  one  that  never  has 
to  be  relinquished 
Through  sponsorship  of  local 
bees,  more  than  170  newspapers 
are  encouraging  children  to  open 
the  door  to  a  world  of  ideas.  Tliis 
year  more  than  eight  million 
youngsters  participated  in  these 
local  bees,  leading  to  the  Scripps 
Howard  National  Spelling  Bee 
in  Washington,  D.C. 

Shouldn't  your  newspaper  join 
this  effort  to  welcome  young 
people  to  the  written  world  of 
ideas  and  interests? 

For  more  information  about  having  your  news¬ 
paper  sponsor  a  local  bee,  contact  Scripps 
Howard  at  (513)  977-3027  or  write  Scripps  Howard 
National  Spelling  Bee,  PO.  Box  5380,  Cincinnati, 
OH  45201. 

1986  National  SpelMng  Bee  Champion  Jon  Pennington  with 
William  Burleigh,  Scripps  Howard  general  editorial  manager. 
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